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Legal Disclaimers & Waivers 
 

Definitions  

of Terms: 

The term "Publication(s)" shall refer, but not be limited, to the following: Power of Attorney, Supporting Documents, 

Worksheets, Miscellaneous Forms, Recommended Forms, and Appendices that are available in any format or medium. 
 

Waiver of 

Damages: 

The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, 

Distributor, Sales Representative, Publisher, or Author makes no guarantees or warranties of any kind or nature.  (02) 

The Organization, Distributor, Sales Representative, Publisher, or Author assumes no liability for any or all types of 

damages that may result from the utilization of this Publication(s) or reliance thereof.  (03) Modification of this 

Publication(s) is permissible to suit a particular need; however, the Purchaser or User assumes all risk. 
 

No 

Representation 

of Services:   

The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, 

Distributor, Sales Representative, Publisher, or Author is not engaged in rendering professional services (medical, 

financial, legal, et cetera).  (02) This Publication(s) is not a substitute for advice from a competent licensed professional. 
 

Forum – 

Selection / 

Jurisdiction / 

Governing  

Law: 

The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The selection for 

governing law, venue, forum, and jurisdiction for all litigation shall exclusively be at the locality of the Organization 

(State of Incorporation) or the Author (State of Residence).  Furthermore, the governing law, venue, forum, and 

jurisdiction may be further restricted base on City and County; please refer to "Additional Terms & Conditions" for 

more information.  (02) The Purchaser or User waives their right to choose, object, or make claims (economic hardship, 

unreasonable constraints, or inconvenience) concerning the governing law, venue, forum, and jurisdiction for all 

litigation against the Organization, Distributor, Sales Representative, Publisher, or Author. 
 

Force / 

Mandatory 

Arbitration: 

The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) All litigation, claims, 

disputes, settlements, judgments, lawsuits, or proceedings (governmental, administrative, governmental investigation, 

inquiries, hearing, request, or any appeal thereof) against the Organization, Distributor, Sales Representative, Publisher, 

or Author shall only go through force and binding arbitration with no other alternative legal recourse.  (02) The 

arbitration shall be confidential in adherence to the Commercial Arbitration Rules of the American Arbitration 

Association or of the International Centre for Dispute Resolution in effect on the date of the commencement of 

arbitration, rather than in court.  (03)  Any judgment on the award rendered by the Arbitrator may be entered in any court 

having jurisdiction thereof or having jurisdiction over the relevant party or its assets.  (04) The arbitration shall be 

performed by one (01) mutually agreed upon Arbitrator with experience in contract law.  The language of the arbitration 

shall be English.  (05) The Purchaser or User shall bear their costs in the arbitration with no right or award for 

reimbursement.  
 

Injunctive  

Relief: 

The Purchaser or User agrees by default and understands that unauthorized access to or use of this Publication(s) that 

violates the limited or commercial license shall result in injunctive remedies (or an equivalent type of urgent legal relief) 

in any jurisdiction without providing notice or opportunity to cure. 
 

Aggregate 

Liability: 

The Purchaser or User of this Publication(s) agrees by default and understands that the total aggregate liability arising 

out of or in connection with your use of or inability to use the Paquette Publications websites or Content contained 

thereon (whether in contract, tort, or otherwise) shall not exceed the monetary amount received by the Organization, 

Distributor, Sales Representative, Publisher, or Author from the Purchaser or User.  
 

Class  

Action  

Waiver: 

The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) To bring only claims 

in an individual capacity, not as a Class Member/Plaintiff/Petitioner in any purported class, consolidation, or proceeding 

(mass or representative).  (02) The Arbitrator shall not consolidate more than one person's claim nor preside over any 

form of class, consolidation, or proceeding (mass or representative) unless the Defendant/Respondent agrees in writing 

to such actions in advance.   
 

Additional 

Terms & 

Conditions: 

The Purchaser or User of this Publication(s) agrees by default and understands that their legal and consumer rights are 

restricted and legally bound to any/all updated Additional Terms & Conditions set forth on 

www.paquettepublications.com  without prior or future notice.  The Additional Terms & Conditions URL links are at 

the bottom of the home page:   Legal Disclaimers & Waivers, License & Trademark, and All Rights Reserved.  
 

Note of  

Caution: 

When filling out this Publication(s), please consider the following.  The Purchaser or User should seek a legal 

professional's advice if the Purchaser or User is less than eighteen (18) years of age and currently deemed mentally 

incompetent or incapacitated.  Feel free to utilize this Publication(s) as a template.  However, without legal 

representation in the situation above, this Publication(s) would probably suffer litigation by Interested Third Parties and 

more than likely receive judgment as invalid.  Remember, an active lawful court order that covers the subject matter 

within this Publication(s) will always take precedence in the event of a conflict.  Please Note:  If the Purchaser or User 

does have an active court order.  The Purchaser or User can design this Publication(s), so it is not in conflict; however, 

seek the advice of a legal professional if there are any questions. 
 

Legal  

Questions: 

Practicing law without a license is a crime that comes with some hefty fines in the United States of America.  To avoid 

the appearance of impropriety, the Author will not dispense any legal advice or provide any legal services.  Furthermore, 

no Author of any self-help legal book will willfully engage in giving legal advice or services due to liability reasons.  If 

the Purchaser or User has a legal question(s), seek out the advice of a competent licensed Attorney.  
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Final Disposition Suggestions  

& Resource Guide 
 

Planning: 
 Avoid paying for the funeral,  gravesite, or monument in advance (unless it is very complicated or completion of 

service occurs in short order).  The Principal will be better off investing or saving that money instead of paying 

for final dispositional needs when required.  Remember that prices tend to increase over time (unless market 

forces counteract inflation), and businesses may close or change ownership.  If the Principal/Agent plans to pay 

for final disposition in advance, inform the Principal’s Family of the insurance policy, contract, or trust fund. 

 The following website https://paquettepublications.weebly.com/preneed.html provides a summary overview 

of options relating to pre-paying the Principal’s funeral in advance with the advantages and disadvantages of each 

option at the state level.  It is highly advantageous that the Principal/Agent download the PDF corresponding to 

the State where the Principal currently lives so that the Principal/Agent is aware of the options available.   

o Beware of Medicaid scare tactics by sales representatives to coax the Principal/Agent into buying a pre-paid 

funeral in advance.  Only purchase an irrevocable plan when the Principal needs to (not before) qualify for 

Medicaid.  By purchasing earlier, the Principal limits options for what their money can do later.  

o If the Principal is currently applying for Medicaid, all states allow the Principal to pre-pay for a funeral in 

advance to shelter some money from consideration for Medicaid eligibility.  This transition is known as a 

“spend-down” the amount that the Principal/Agent can protect in a pre-paid funeral varies from State to State.   

 Remember that the Principal’s situation or desires may change throughout time.  It is best to write down the 

Principal’s final disposition wishes and update it every few years before the Principal’s death so that the 

Principal’s Agent can accommodate the Principal request to the best of their ability with little hassle and planning.  

The Principal/Agent should give a copy of the Principal wishes to a family member or the Principal’s Attorney.  

Stating the Principal’s wishes in a Last Wills and Testaments sounds good, but in reality, most are not found or 

read until after the funeral.  Avoid putting the only copy of the Principal’s wishes in a safe deposit box since it is 

easy to overlook, or it will delay the funeral arrangements. 

 A funeral home acts as an intermediate for the Principal/Agent; the funeral home does all of the hard work and 

ensures legal compliance.  However, their services are not required if the Principal/Agent plans to do it (see Home 

Funeral Service); the Principal/Agent needs to consult the state and local laws regarding this matter.  If the 

Principal/Agent is willing to take the time to learn what to do, there are tremendous cost savings.  However, since 

funeral preparation and service occur within a short timeframe, the Principal/Agent may be better off utilizing a 

funeral home; remember, the Agent is paying for convenience.   

 The following website https://paquettepublications.weebly.com/rights.html provides a summary overview of 

Individual rights regarding final disposition at the state level.  The Principal/Agent can download the PDF 

corresponding to the State that the Principal currently lives in so that the Principal/Agent can plan for the 

Principal’s final disposition accordingly. 

 

Market Forces: 
 There is an excessive supply of funeral home service providers in the United States of America; thus, it is a 

buyers’ market, not a sellers’ market.  

 Some historically family-owned funeral homes may be chain-owned Mortuaries (between 10 to 15 percent of 

Funeral Homes in America), such as Service Corporation International (SCI) and Stewart Enterprises.  Even if it 

appears to be a family-own funeral home, looks are deceiving; ask in advance if family-own funeral homes are 

independent and locally owned.  Usually, such chain-owned Mortuaries products and services are higher in cost 

(up to 3 times higher) with hard-sell tactics, which may lead to deceitful sale practices.  The Principal/Agent 

should still inquire or potentially do business with these Funeral Homes; however, beware of the underlying 

motivations so that expenses are not excessive.  Please note: In metropolitan areas (particularly in Florida), 

corporate chains have a near monopoly as funeral home providers.   

 Unless the Principal prefers a particular cemetery/memorial park, it pays to shop around regardless of whether the 

cemetery/memorial park is religiously affiliated or incorporated as a nonprofit.  Inquire if said cemetery/memorial 

park is independent and locally owned; these tend to be less expensive than chain-owned.   

 

https://paquettepublications.weebly.com/preneed.html
https://paquettepublications.weebly.com/rights.html
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o  Some religious cemeteries/memorial parks may have outsourced or sold their burial operations to for-profit 

third parties.  These for-profits rely on the Principal religious faith to make a profit; thus, do one’s due 

diligence and research such matters in advance.  

 Ensure that the Principal/Agent calls around and gets price quotes to get the best deal possible; remember to 

negotiate for the lowest price possible. 

 Stick to a budget; decide what products and service the Principal require.  Do not pay for products and services 

that do not fulfill the Principal’s goals.  

 Do not commit to buying any product or service until the Principal/Agent has researched and asked questions.  

Only the ignorant people and fools pay for more than what is required.  

 Do not let the Principal’s/Agent's emotions sway one’s decision-making.  If the Principal/Agent feels sale 

pressure, it is okay to stop, reflect, gain more information, and continue negotiations.  Verify all claims of 

importance made by sales representatives before committing to buy anything.  If the sales representative state it is 

a one-time deal or offer, that person is lying to the Principal/Agent, walk away.  If a guaranteed offer occurs, 

make sure it is in writing and has the approval of upper management before purchase.  

 Always ask the representative to provide the legal citation on paper for verification if State laws require/deny a 

product or service.  If the representative balks or cannot provide such information promptly, the possibility of 

deception is very high due to greed or ignorance.   

 Do not reveal how much money the Principal/Agent has to fund said funeral arrangement unless the 

Principal/Agent wants to pay the most amount possible, thus leaving no room for negotiating.  

 Federal Trade Commission’s (FTC) Funeral Rules require Funeral Homes to give the Principal/Agent prices by 

phone upon demand, thus shop around and let the Principal/Agent fingers do the walking.  

 The Federal Trade Commission’s (FTC) Funeral Rules do not cover cemeteries/memorial parks and mausoleums 

unless those places sell funeral products and services. 

 

Paperwork: 
 According to the Federal Trade Commission’s (FTC) Funeral Rules, the Consumers shall have access to the 

following:  (01) General Price List, (02) Casket/Coffin Price List, and (03) Outer Burial Container Price List 

when the Principal/Agent inquire about funeral arrangement and prices.  Furthermore, these lists should be 

assessable for examination before arranging conferences or services.  The Federal Trade Commission (FTC) 

allows the Consumer to keep the General Price List; the other price lists are at the funeral home's discretion.  If 

the Principal/Agent plans to purchase from a funeral home, make sure the Principal/Agent looks at all the make 

and models with the corresponding prices so that the Principal/Agent can make the most appropriate financial 

decision.  Always ask to see the low-cost options first; inquire if a catalog or computer selection may be 

available.  Do not be surprised if a low-cost option is not available for display but advertised as an option; if this 

occurs, the Consumer will have to wait until delivery.  

 Always look at the Individual Pricing List and compare it to the Packages so that the Principal/Agent can make 

the best decision possible.  The funeral home may not offer an Individual Pricing List.  However, the 

Principal/Agent can purchase each service/product individually to compare any “Packages” offered if the funeral 

home.  The funeral home may refuse or balk at offering individual service; this should raise a red flag; best, the 

Principal/Agent walk away.  According to the Federal Trade Commission (FTC) Funeral Rules, the 

Principal/Agent has the right to buy separate products and services; thus, do not accept a package that may 

include products or services that the Principal/Agent does not desire.  

 When contracting with a Funeral Home, ensure the Principal/Agent receives an Itemize Statement / Invoice of 

final choices before the funeral.  Ensure the final statement/invoice has only those items selected by the 

Principal/Agent.  Do not leave the arrangement conference without this itemized statement/invoice or receipt, 

especially if the Principal/Agent pays for said products and services.  

 Trust but verify; some funeral homes may state that the Principal/Agent must buy a specific product or service to 

meet particular legal requirements regarding a cemetery/memorial park or crematory.  Ensure such explanations 

are in a written statement; verify if such requirements exist before buying any products or services. 

 If a Funeral Home, Crematory, or Cemetery/Memorial Park asks the Principal/Agent to sign a contract, ensure 

the Principal/Agent reads the fine print carefully, asks questions, and understands everything before signing.  If 

the Principal/Agent needs further information or help, have a licensed state Attorney review contract before 

signing.  

 Ensure the Principal/Agent does all business in writing so that a paper trail exists if the business in question 

makes a mistake or fails to uphold their contract's end. 
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Top Five Funeral Types: 
 “Traditional” Full-Service Funeral:  Generally, the most expensive type of funeral usually includes a viewing 

or visitation and formal funeral services.  These services may include but are not limited to a hearse to transport 

the body to the funeral site (Cemetery/Memorial Park) for the burial, entombment, or cremation of the remains.  

Fees may include but are not limited to the following:  Basic Service Fee, Embalming, care of the body, dressing 

of the body, rental of the funeral home for viewing or services, vehicle transport, cost of casket/coffin, burial site 

(cemetery plot or crypt), and other funeral goods and services.  

 Direct Burial (Immediate Burial):  Cheaper than a Full-Service Funeral, the body is buried shortly after death, 

usually in a simple container with no viewing, visitation, or embalming.  Memorial service is optional at the 

gravesite.  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport and care 

of the body, cost of casket/coffin or burial container, and burial site (cemetery plot or crypt).  Optional, graveside 

services cost extra.  

o Package prices may substantially vary when shopping among several funeral homes since it includes a 

minimum casket/coffin and a grave liner or vault.  Beware of inflated service prices on immediate burial but 

offer a “discount” if the Principal/Agent purchases the casket/coffin at the funeral home.  If the situation 

above occurs, an unseen handling charge is in the service fee, a practice outlawed by the Federal Trade 

Commission (FTC).  

 Direct Cremation:  The cheapest option is the cremation of the body, which occurs shortly after death, usually 

with no additional services (embalming, viewing, or visitation).  Fees may include but are not limited to the 

following:  Basic Service Fee, vehicle transport, care of the body, crematory fee, and an urn or another container.  

Optional: If burial or entombment of the remains occurs, the cost of a cemetery plot or crypt should be in the 

calculations.  

o When price shopping among several funeral homes, be sure to ask if the package price includes the cost of 

(01) a minimum container, (02) cremation process, and (03) and cremation permit.  It is worth noting that 

most funeral homes do not have a crematory.  Thus, it would be an additional expense, which may not be 

apparent in the first inquiry.  Promession and Alkaline Hydrolysis are alternatives to cremation; however, 

finding a service provider may be difficult. 

o Beware of fraud; it is always advisable that a trusted individual verify the cremation of bodily remains or a 

short video of the body cremation, which identifies the body entering into an active furnace.  There have been 

past cases of when crematory/funeral homes have committed fraud; instead of cremation, the bodily remains 

usually rot in a shallow unmarked grave with no identifying information of the individual. 

 Green Burial:  The cheapest and most environmentally friendly method for final disposition involves laying the 

body in the earth without chemical embalming, metal casket/coffin, or vault (still practiced today by devout Jews 

and Muslims).  Consult the cemetery/memorial park (preferably in advance) if Green Burial is permissible.  

Please inquire about pricing; some Green Cemetery charges a premium since their primary goal is the 

conservation and sustainment of undeveloped land.  

o When comparing pricing at a funeral home, a Green Burial should be equal to or less than a Direct Burial to 

determine if it is reasonable or not.  

 Home Burial: Instead of burying the bodily remains of an individual at a cemetery/memorial park, consider 

using family-own property or private land for burial. 

o Always consult state law if a funeral home involvement is required.  The Principal/Agent may be able to do a 

home funeral instead with limited or no funeral home involvement at all.  

o If the Principal/Agent plans to proceed with this option, it is best to plan preferably in advance for one’s 

death and consult an Attorney.  Furthermore, the Principal/Agent may want to know what restrictions might 

occur due to local zoning ordinances, local laws, and state laws. 

 

Funeral Home Services: 
 Definition of Funeral Home:  A commercial service provides interment and funeral services to the community 

for the dead and their families.  Funeral homes take care of the necessary paperwork, permits, and other details, 

such as arranging cemeteries/memorial parks and crematories, providing obituaries to the news media, et cetera.   
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 Embalming:  Services for embalming bodily remains is not a legal requirement for most death.  When there is a 

delay in burial or cremation for several days, refrigeration can substitute for embalming in many states; however, 

there may be exceptions.   

o Most funeral home policies require embalming if the Principal/Agent plans to do a public viewing.  However, 

it is worth knowing that, except in rare or unique cases, no State laws currently require embalming 

procedures for funerary services.  

o Please note that if the Principal or Principal’s Family has religious or moral objections to embalming, the 

Principal/Agent may have limited services available that a funeral home is willing to offer.  The 

Principal/Agent may want to call funeral homes in advance and find out their policies.  

o Funeral embalming uses weaker chemicals and usually holds a body for about a week (temporary cosmetic 

restoration) until decomposition occurs.  Medical School embalming uses more potent chemicals that 

preserve a body (cadavers) for years (mummification).  If the Principal donates their body to a medical 

school, embalming will occur at no cost to the Principal/Agent; otherwise, there is no other practical way of 

preserving a body for such long durations. 

o The embalming process is not a pretty picture; it is somewhat morbid and disgusting.  The Consumer would 

probably reconsider having their body embalmed, or a loved one’s body if the Consumer knew all the details 

and processes; this is a case where ignorance is bliss.  

o Embalming does not protect the public from disease or prevent the spread of disease once a person dies.  

Scientifically speaking, once a human dies, infectious agents that would be of any concern, including those 

on the individual’s skin or internal organs, are less contagious, except in rare cases.  Rhetorical question, 

when was the last time a Consumer ever heard or seen a funeral director pick up and handle the deceased 

body from the hospital or home wearing a HazMat suit?  

o The practice of embalming itself creates a danger for the embalmer due to chemical exposure (formaldehyde) 

and fluid-borne pathogen exposure, thus leading to a 13 percent higher death rate, according to the Center for 

Disease Control.  

o It is up to the family if their deceased loved one’s body undergoes embalmment, not the funeral home.  

Consider using a different funeral home service provider if accommodation for embalming alternatives 

cannot occur to meet the Principal’s/Agent's needs.   

 Refrigeration: Not all funeral homes have refrigeration storage capabilities, but most hospitals do when price 

shopping; it is best to ask the funeral home in advance if the Principal/Agent desires refrigeration service.  If 

refrigeration technology is unavailable, dry ice, conventional ice, or frozen gel pack may be sufficient 

substitutes.  

o Most funeral homes are willing to accommodate the Principal’s/Agent's request for a private family viewing 

without embalming.  However, most will not advertise this option to the Principal/Agent.  If some form of 

preservation is a practical necessity, refrigeration will suffice for several days.  

o Dry ice or frozen gel packs are just as effective in delaying decomposition as refrigeration is when 

transporting the body.  

o In most cases, a body will keep for two to three days at 70 degrees or cooler without offensive 

decomposition or odor. 

 Private Viewing: This allows the family to see the deceased person (body) one last time; it helps in the grieving 

process and allows family and friends to say their last goodbyes before cremation or burial.  The body can either 

be refrigerated or embalmed without a casket/coffin. 

o Private viewing is beneficial when the cause of death is sudden or unexpected.  Usually, when death is 

foreseeable, and loved ones have previously said their goodbyes, private viewing is not required; this will 

save the Principal/Agent from needing a rental casket/coffin since closure has already occurred.  

o It behooves the Principal/Agent to call funeral homes in advance when price shopping and find out their 

policies regarding private viewings before making a final selection.  

o Some funeral homes may set a timeframe for a private viewing.  However, if the Principal/Agent requires a 

longer duration, be prepared to pay extra for the use of the facilities. 

 Visitation:  Visitation provides an informal time for gathering and remembering the deceased individual, a 

closed casket/coffin may be present, or the body may not be present.  Visitation without the casket/coffin present 

can occur anytime, anywhere, without the cost or formalities of a funeral home involvement.   

o Families that request a visitation versus a private viewing have found the occasion more intimate, personal, 

and potentially more comfortable.  The deceased's family sees additional value when friends and colleagues 

talk freely about the significance of their relationship with the deceased person. 
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Home Funeral Services: 
 Definition of Home Funeral: The family generally provides noncommercial service regarding the following: 

(01) the care and preparation of bodily remains for burial or cremation.  (02) Planning and implementation of 

related rituals or ceremonies.  (03) Planning and implementation of burial or cremation itself.  Home funerals 

tend to be minimal, with noninvasive care and preparation of the bodily remains; as a result, the cost is 

significantly lower than that of a funeral home. 

o Home funerals tend to go hand-in-hand with home burials.  However, cemetery/memorial parks always 

remain an option.  

 Connecticut, Illinois, Indiana, Louisiana, Michigan, Nebraska, New Jersey, and New York require a licensed 

funeral director or a funeral home involvement when conducting a home funeral.  It is best to call around to find 

a person or establishment willing to do so at a minimum expense in these situations.  

 For more information on how to perform or receive help for a home funeral, suggest starting one’s research at 

http://www.homfuneraldirectory.com or http://www.homefuneralalliance.org. 

 

Home Funeral Fees: 
 Professional Service / Basic Service Fee:  This non-declinable fee for “basic services of staff” is allowable by 

the Federal Trade Commission (FTC).  This fee usually entails the following: funeral planning, securing the 

necessary permits and copies of death certificates, preparing the notice, sheltering the remains, and coordinating 

the arrangement with the cemetery, crematory, or other third parties.  This fee must be payable and the cost of 

the specific products or services for the funeral arrangement.  This fee may also cover expenses such as 

unallocated overhead or overhead.  Due to the nature of the fee, most funeral homes have loaded more and more 

of their profits into this fee, thus low-balling the actual products and services fee. 

 Embalming Services Fee:  If the Principal/Agent utilizes embalming service, this is probably the most 

justifiable fee that exists in the funeral industry, considering that it does require training, significant expertise, 

overhead expenses, unpleasant to perform, and places the embalmer in jeopardy of blood-borne pathogens and 

exposure to highly toxic chemicals.  The fee varies by location and usually increases based on the amount of 

restoration required or requested.  

o Beware of additional related charges such as “other preparation of the body – cleaning, dressing, and 

casketing,” which may not appear on the General Price List. 

o If an autopsy occurs on a body, expect an additional charge due to the amount of restoration work required 

to bring back a natural cosmetic appearance.  

 Shelter of Remains:  This fee may not be on the General Price List; usually, it is only applicable after the four 

or five days it might take to complete all funeral arrangements.  Federal Trade Commission (FTC) allows funeral 

homes to charge for the refrigeration of a body; when refrigeration is required, ask the funeral home if it charges 

per day or a flat fee.  

 Transporting Remains:  Usually included on the General Price list, this expense usually involves picking up 

the body to the funeral home, and if a burial follows, there may be additional expenses for utilizing a hearse, 

horse-drawn wagon, limousine to transport the casket/coffin to the cemetery/memorial park. 

o Some third-party companies specialize in shipping bodies, which might be significantly less than the 

funeral home.  It might be more cost-effective to have the funeral home on the receiving end make such 

arrangements if an Agent needs to ship the Principal’s body to another state and the funeral ceremony is in 

a different state where the death occurred.  Usually, the charge price is lower from a wholesale business-to-

business versus the charge price by a retail customer.   

 Outside Vendor Fees (Cash Advance):  If the Principal/Agent needs optional products and services, the 

Funeral Home will make these arrangements for a fee.  However, it will usually be cheaper for the 

Principal/Agent to make and pay for these arrangements.  

 Identification Viewing Fees:  A private viewing for the family to confirm the individual's body; however, in 

reality, the funeral home knows the identity of the deceased when picked up from a hospital, nursing home, or 

family residence.  It is a way for the funeral home to increase profits by offering a Cremation Casket/Coffin or 

Rental Casket/Coffin for viewing purposes only.   

o According to the Federal Trade Commission (FTC), some Funeral Homes charge for the Identification 

Viewing itself or even preparation for Identification Viewing; unless state law requires it, any such fee may 

be declinable unless the family requests such services. 

 

http://www.homfuneraldirectory.com/
http://www.homefuneralalliance.org/
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o Beware of additional related charges such as “other preparation of the body – cleaning, dressing,” which 

may not appear on the General Price List. 

o Remember that identification of the bodily remains can quickly occur at the hospital, nursing home, private 

residence, or the crematory before the cremation of remains begins. 

 

Merchandise: 
 Casket/Coffin: It is perfectly allowable to buy a third-party casket/coffin that may be significantly cheaper; such 

discount casket/coffin is usually bought online from Wal-Mart, Costco, and Amazon.  Some Funeral Homes 

have initiated “price realignment” to discourage the Consumer from buying a discount casket/coffin from third 

parties by shifting markup expense to the Basic Service Fee versus the offered in-house casket.  Thus, it pays to 

shop around to find out who has the lowest Basic Service Fee.   

o Beware of Funeral Homes that mention low-cost casket/coffin as “welfare casket/coffin,” usually held in 

inventory in “ugly” colors to discourage consumers from buying these products.  However, if the 

Principal/Agent likes its design and functionality, inquire what other colors are available.  

o When selecting a casket/coffin, the Principal/Agent will encounter the term Protective versus Non-

Protective, save money, and buy the Non-Protective versions.  Terms or features associated with a protective 

casket/coffin include but are not limited to the following:  rubber gasket, “sealer casket/coffin,” “water and 

leak-resistant,” “cathodic protection,” and “sacrificial cathode,” and “warranted casket/coffin.”  There is 

currently no scientific evidence that a protective casket/coffin offers additional value when preserving 

human remains and may even complicate decomposition by increasing the chances of putrefaction versus 

natural dehydration. 

o No casket/coffin can keep out water, dirt, or other debris indefinitely, especially if it is a burping 

casket/coffin, thus allowing gases to escape in the decomposition process.  If the Principal/Agent wants to 

ensure the integrity that said casket/coffin is not waterlogged, select a gravesite that is above water level, not 

on a floodplain, or near a high-water zone, and has additional water drainage capabilities (this will cost 

money).  

o Illegal Tactics:  A funeral home cannot charge the Principal/Agent a handling fee for a family-made 

casket/coffin or a third-party casket/coffin.  A funeral director cannot state that a casket/coffin is 

“unsuitable” for use at their establishment if it meets or exceeds the state construction requirements.  Federal 

Trade Commission (FTC) Funeral Rules state the following: (01) that the Principal/Agent's presence is not a 

requirement for delivering a third-party casket/coffin to the funeral home.  However, if damage occurs after 

delivery, the Principal/Agent may want to be there to assure the integrity of said casket/coffin (take 

pictures).  (02) Funeral homes cannot require the Consumer to inspect the casket/coffin on delivery.  (03) 

Funeral homes cannot refuse to allow third-party delivery staff to use the funeral home’s equipment to bring 

the casket/coffin inside the funeral home.  (04) Funeral homes cannot refuse third-party casket/coffin 

delivery during the same time of day that the funeral home will accept delivery from their supplier.   

 Urns: Do not be fooled into thinking that the Principal/Agent must purchase a more expensive Urn from a 

Funeral Home.  If the Principal/Agent receives the cremated remains in a plastic or cardboard container that 

states, “Temporary Container – Not Suitable for Long-Term Storage,” the Consumer reserves the right to decide 

what container is “permanent” or “suitable.”  

o Federal Trade Commission’s (FTC) Funeral Rules give the Consumer the right to refuse a casket/coffin for 

cremation remains.  All funeral homes must provide a minimum “alternative container,” and by law, the 

Principal/Agent has the right to supply an alternative container of one’s choosing.  

o It is worth noting that no state law requires an urn as a condition for burying cremated remains.  

 Rental Casket/Coffin: If the Principal/Agent plans to use a rental casket/coffin, a funeral director cannot 

prevent using a lower-cost casket/coffin that advertises in a different section or listing for viewing (before 

cremation) or burial purposes.  Refer to cremation casket/coffin if the intended purpose is to cremate the remains 

afterward.  

o When considering using a rental casket/coffin for viewing purposes, consider the overall cost compared to 

buying a casket/coffin.  The general rule of thumb is that a rental casket/coffin should cost 1/8 the price of 

the intended casket/coffin that the Principal/Agent would have purchased, or $300 per day multiplied by the 

number of days in use.   
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 Outer Burial Container: This is a “vault” or “grave-liners” and can be as expensive as the casket/coffin.  Some 

outer burial containers advertise protective features to prevent groundwater, dirt, or debris from entering the 

casket/coffin.  Reality proves otherwise since the outer burial container serves little purpose, and there is no 

scientific evidence to support these statements.  Vaults, in particular, have risen to the surface due to significant 

flooding; furthermore, it does not prevent decomposition from occurring.  From the perspective of the 

cemetery/memorial park, a vault or grave-liner keeps the ground from settling after burial to allow easy mowing 

and maintenance. 

o If the Principal/Agent is on a budget, consider a grave-liner (a container with the same functionality) or a 

polypropylene “bell cover,” which is easier to install.    

o If the Principal/Agent plans to buy a third-party outer burial container, the Principal/Agent may have 

difficulties.  Most vault companies refuse to sell directly to the Consumer or to a retailer that sells to 

Consumers.  If the Principal/Agent has to resort to buying from a Funeral Home, the director can insist that 

the Principal/Agent pay for their unwanted services.   

o Some states will allow the Consumer to refuse a vault base on religious grounds.  However, some 

cemeteries/memorial parks may not acknowledge the Principal/Agent rights and still require an Outer Burial 

Container.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding 

their policies and rules for internment.  Most cemeteries/memorial parks are within their rights to charge a 

reasonable fee paid for in advance for additional ground maintenance if the Principal/Agent chooses to forgo 

an outer burial container, 

 Little Vaults for Urns:  This is an outer container in which a box of cremated remains rests within the burial 

plot.  Personally, this is a racket in order for the cemeteries/memorial parks to make more money for no 

consideration in exchange.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest 

regarding their policies and rules for internment.  

o If the Principal/Agent purchases a metal urn that will not rust or crush the cremated remains, then there is no 

reason that a cemetery/memorial park can give why a little vault would be required.  However, if the 

cemetery/memorial park still refuses to bury the said urn, the Principal/Agent may have to seek legal action. 

o Even though the Principal/Agent is allowed to purchase a third-party vault to reduce funeral expenses, 

beware of bogus charges to make up for lost profits such as “Inspection Fee,” “Installment Fee,” or 

“Opening and Closing Fee.”  

o Some states do restrict who can sell a vault.  However, cemeteries/memorial parks that sell such vaults may 

not prevent the Principal/Agent from purchasing their own. 

o It is worth noting that no state law requires a little vault for an urn as a condition for burying cremated 

remains.  

 Monuments:  This may include, but are not limited to, the following: Head Stones, Tombstones, Gravestones, 

Flat Lying Maker, Memorial, Cenotaph, Church Monument, Mausoleum, Burial Vaults, and Crypts.  Please note 

that it violates the Sherman Anti-Trust Act for cemeteries/memorial parks to refuse to accept monuments bought 

from an outside dealer.  A cemetery/memorial park is within its rights to restrict what types of monuments are 

permissible.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their 

policies and rules regarding monuments.  

o The Principal/Agent may have to seek legal action if a cemetery/memorial park refuses to accept a third-

party monument or has come up with trumped-up fees or bogus policies. 

o Know the cemetery/memorial park rules and regulations regarding monuments before purchasing; this will 

alleviate issues later.  

o Ensure the Principal/Agent shop around; independent monument companies usually have better prices than 

a cemetery/memorial park. 

o Have a schematic or drawing of the monument with lettering presented to the Principal/Agent for approval 

before the work begins; this will prevent errors and costly mistakes.   

 

Cemetery / Memorial Park: 
 Cemetery/Memorial Park Restrictions:  A cemetery/memorial park has the right to restrict or define what 

third-party burial vaults, monuments, and memorials it will allow and whether a grave can have flowers or other 

remembrances.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding 

their policies, rules, and regulations in advance.   

o Always ask for the Policies, Rules, and Regulations concerning the cemetery/memorial park of interest 

before buying a plot or property.  Ensure the Principal/Agent reads the fine print carefully, asks questions, 

and understands everything before buying.   
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o If the Principal/Agent needs further information or help, have a License State Attorney review such 

information before committing to buy.  If a cemetery/memorial park refuses to provide the Principal/Agent 

with the requested information, then avoid doing business with the cemetery/memorial park. 

o When the Principal/Agent “purchases a grave” per se, the Principal/Agent usually agrees to the “rights to 

internment” to a specific piece of property. 

o Beware of “Buy Back” clauses; this allows a cemetery/memorial park the right to buy back any graves, 

usually at any time, with no obligation of obtaining the family’s permission regarding the grave, the removal 

of the body within the grave, and the disposal of the body thereof.  

 Grave (Burial Plot / Property):  Normally the most expensive purchase at a cemetery/memorial park, it pays to 

shop around for the lowest price if the Principal/Agent is not particular.  To buy a grave on the secondary 

market, suggest starting one’s research at www.finalarrangementsnetwork.com or www.gravesolutions.com. 

 Outer Burial Container: This is a “vault” or “grave-liners.”  Most cemetery/memorial parks require the 

installation of a “grave-liner” at the minimum to keep the ground from settling after burial.  

 Crypt: Often, though not always, for interment are similar to a burial vault but usually for more general public 

interment; typically, a space in a mausoleum or other building to hold cremated or whole remains. 

 Mausoleum: Is an external free-standing building/structure constructed as a monument enclosing the interment 

space or burial chamber of a deceased person or persons. 

o To prevent putrefaction from occurring to the bodily remains, ensure that the mausoleum is designed and 

engineered correctly (promotes airflow to dehydrate the body, and the crypt slot is angled backward to drain 

fluid that can otherwise breach the casket/coffin and run out of the front).  Advantageously, the 

Principal/Agent inspects the mausoleum for any odors/stains on the front of the crypts, floor, or sidewalk 

before purchase and interment.   

o Avoid purchasing a protective casket/coffin when burial is at a mausoleum since putrefaction will likely 

occur.  Furthermore, any sensible mausoleum operator will prop open any casket/coffin to allow ventilation 

so the body will dehydrate naturally.  If a cemetery/memorial park requires a protective casket/coffin for 

burial in a mausoleum, the Principal/Agent may want to reevaluate one’s options.  

o Consider buying an enclosure bag to zip up around the casket/coffin to prevent bodily fluid from staining 

the front of the crypt.  

 Columbarium: It is a structure with niches (small spaces) for placing cremated remains in urns or other 

approved containers; it may be outdoors or part of a mausoleum.   

 Green Burial:  The concept is to lower the Principal’s carbon footprint as much as possible while being 

environmentally friendly at the same time.  

o If the Principal/Agent is wondering, what is the greenest casket/coffin that money can buy?  In a twist of 

irony, the Principal/Agent does not have to buy a casket/coffin.  Let nature takes its course; thus, let the 

Principal’s body decompose in the ground.  Consult with the cemetery/memorial park of interest if this is 

possible or permissible. 

o Cremation is optional; however, it rarely occurs in a Green Burial due to the environmental conservation 

philosophy.  Promession and Alkaline Hydrolysis are alternatives to cremations, which are more 

environmentally friendly; however, they are not widely available in the United States of America.   
 

 

Cemetery / Memorial Park  Fees: 
 Opening Fee: A fee to open a gravesite usually entails removing soil for burial/interment purposes or a charge 

to open a crypt for a mausoleum or columbarium.  

 Closing Fee: A fee to close a gravesite usually entails filling in the soil for burial/interment purposes or a 

charge to close a crypt for a mausoleum or columbarium.  

 *Endowment Care Fee: A fee to take care of the crypt in a mausoleum or columbarium may be included in the 

purchase price or is usually an additional expense. 

 *Perpetual Care Fee: A fee to take care of the gravesite may be included in the purchase price or is usually an 

additional expense.   

 *Maintenance/Grounds Keeping Fee:  A cemetery/memorial park fee utilizes to ensure beautification and 

public safety. 

 All Fees:  It is best to determine expenses before purchasing said site or services.   

 *Fees: These fees are usually kept in escrow or within a trust fund (pre-paid or perpetual care fund). 

 

 

http://www.finalarrangementsnetwork.com/
http://www.gravesolutions.com/
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Veteran / Military Information: 
 All veterans (honorable discharge) in the United States of America are entitled to a free burial in a national 

cemetery and a grave marker; this may also extend to civilians who have provided military-related service and 

some public health service personnel.  When buried in a national cemetery, spouses and dependent children are 

also entitled to a lot and a marker.   

 There are no charges for opening or closing a grave, vault, or grave-liner or setting the marker in a national 

cemetery.  

 The family usually is responsible for expenses relating to the funeral home, casket/coffin, transportation, 

embalming, viewing, and any other ceremonies held at the funeral home.  

 If there is no national cemetery in the State for the Principal, inquire about veteran’s cemeteries that the State 

may have available.  Expect to pay something (odds are it will not be free) at a veteran’s cemetery; however, it 

will probably be a significant saving versus other alternatives.  Eligibility requirements and additional details 

may vary; contact the State VA for more information.  

o Beware of so-called “Veterans’ Specials” offered by commercial cemeteries/memorial parks.  A typical 

offer includes a free plot for the veteran; however, it charges exorbitant rates for an adjoining plot for the 

spouse, with a high fee for opening and closing each grave.  Tabulate the bottom-line cost before deciding 

if such a special is advantageous. 

 For more information, access the Department of Veterans Affairs website at http://www.cem.va.gov/ or reach 

a regional Veterans Affairs Office in one’s area, call 1-800-827-1000.   
 

Source Information: 
 Federal Trade Commission (FTC) Funeral Rules:  The Federal Trade Commission (FTC) has a list of rules 

for the Funeral Industry; these rules are accessible at https://www.consumer.ftc.gov/articles/0300-ftc-

funeral-rule. 

 Nonprofit Organizations:  The following websites have a treasure trove of updated state information: Funeral 

Consumer Alliance (FCA) https://www.funerals.org and Funeral Ethics Organization (FEO) 

http://www.funeralethics.org. 

 For additional information regarding planning for the Principal funeral, suggests reading the following book by 

Joshua Slocum and Lisa Carlson: Final Rights: Reclaiming the American Way of Death, ISBN-13: 978-

0942679342 or ISBN-10: 0942679342.  The website for this book is as follows: http://finalrights.org. 

 The Principal / Agent can purchase the book(s) as mentioned earlier relatively cheap in used condition by using 

this website: www.dealoz.com, which searches over 20,000 online stores to find the best deal possible.   

 

http://www.cem.va.gov/
https://www.consumer.ftc.gov/articles/0300-ftc-funeral-rule
https://www.consumer.ftc.gov/articles/0300-ftc-funeral-rule
https://www.funerals.org/
http://www.funeralethics.org/
https://www.amazon.com/Final-Rights-Reclaiming-American-Death-ebook/dp/B09K3KJ1TT/ref=sr_1_1?crid=3BM6R08NZJ2ST&keywords=Final+Rights%3A+Reclaiming+the+American+Way+of+Death&qid=1671090840&sprefix=final+rights+reclaiming+the+american+way+of+death%2Caps%2C260&sr=8-1
http://finalrights.org/
http://www.dealoz.com/


 
 

Source  Information 
 

 

  

“Children walk in  

hand for peace  

world war 1” 

 

Willequet Manuel  

 

Jan 05, 2015 

 

Photo ID: 242565022 

 

 

 

 

 
 

Standard  

License through 

Shutterstock 

 

Photo 

Purchase: Aug 02, 2018 

Order ID: SSTK-03D1D-CABF 
 

 
 

 

 
 
  
 
 

 Black  & White 
  

Edmé Bouchardon  
 

Anne Claude Philippe  
 
 

1746 
 
 

 
 
 
 

 
 

Wikimedia  

Commons 

Wood Engraving 
 

 

 

 

 

Star of Life 

Blue Version 
 

Rod of Asclepius,  

with Snake around it 
 

Philippe Verdy 

 

2006 

 

 
 

Wikimedia  

Commons 
 

Graphic Art 
 

 

 

 
Paquette     

Publications  
 

Logo by  
 

Paul M. Paquette 

 

2018 

 
 

 

 

Graphic Art 

 

http://www.jorangroll.com/
https://www.shutterstock.com/image-photo/children-walk-hand-peace-world-war-242565022
https://commons.wikimedia.org/wiki/File:Bundled_Firewood_Seller_MET_DP818441.jpg
https://commons.wikimedia.org/wiki/File:Star_of_life2.svg


 

Also Available 
Simple Banking  

Power of Attorney  
is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Banking activities and 
perform limited Financial Activities. 
 

Complex Banking  
Power of Attorney  

is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Banking activities and 
perform limited Financial Activities. 

Key Details:  
●  Names multiple Agent 

with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  

Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 

www.L    egal -POA.com 

Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 

Optional:  
●  Durability Provisions  
 

Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 

Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 



 

Also Available 
Simple Financial 

Power of Attorney  
is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Financial activities and 
perform Financial transactions. 
 

Complex Financial 
Power of Attorney  

is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Financial activities and 
perform Financial Activities. 

www.L    egal -POA.com 

Key Details:  
●  Names multiple Agent 

with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  

Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 

Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 

Optional:  
●  Durability Provisions  
 

Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 

Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 



 

Also Available 
Simple General 

Power of Attorney  
is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, to have broad and 
sweeping powers regarding the Principal’s property and 
affairs.  

Complex General 
Power of Attorney  

is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, to have broad and 
sweeping powers regarding the Principal’s property and 
affairs.  

www.L    egal -POA.com 

Key Details:  
●  Names multiple Agent 

with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  

Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 

Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 

Optional:  
●  Durability Provisions  
 

Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 

Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 



 

Also Available 
Simple 

Power of Attorney  
is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, with limited powers (written by the 
Principal) and abilities regarding the Principal’s property and 
affairs.  

Complex 
Power of Attorney  

is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, with limited powers (written by the 
Principal) and abilities regarding the Principal’s property and 
affairs.  

www.L    egal -POA.com 

Key Details:  
●  Names multiple Agent 

with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  

Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 

Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 

Optional:  
●  Durability Provisions  
 

Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 

Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 



Optional:  
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Delegate Provision 
●  Security Footer Settings 
  

Durable Protecting 
Power of Attorney  

is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, with the power to 
act in an administrative capacity, intervene when the 
subservient Agent violates their fiduciary duties, and 
ensure transparency.  Thus, the Agent serves as a 
“Protector” of the Principal’s interest and property.  
 

Special Power of 
Attorney for Taxes  

is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, with the power 
and abilities to handle Taxation Matters.  
 

 

 

Also Available 

Key Details:  
●  Names multiple Agent 

with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  
●  Durability Provisions 

www.L    egal -POA.com 

Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 

Optional:  
●  Durability Provisions  

Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 

Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 



Durable Power of Attorney 
for Final Disposition 

is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, to handle the 
Principal’s last wishes and preferences regarding Final 
Disposition (Funeral & Burial).  
 

 

Also Available 

Key Details:  
●  Names multiple Agent 

with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  
●  Durability Provisions 

Optional:  
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 
  

www.L    egal -POA.com 

Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 
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Encryption & Digital  Piracy 
 

The E-books are downloadable as PDFs; the Purchaser or User will need a PDF Reader to access and view this E-book.  

Adobe Acrobat Reader is free to download at www.adobe.com.  Please Note: due to encryption standards of 256-Bit 

AES, this PDF is only backward compatible (read/write) with Adobe Acrobat X or later. 

 

 
 

Due to Digital Piracy, the Purchaser or User will encounter the following restrictions regarding the E-Book (PDF) 

functionality (No Editing, No Printing, and No Copying).  However, the Purchaser or User will still have access to the 

File Attachments (PDF, DOCX, DOC, ODT) and can still use (open, edit, save, download) the file attachments without 

restrictions.  

 

Digital Piracy robs the Intellectual Property Creators of just earned income; for this reason, the Author strictly prohibits 

the selling, trading, and transferring of all Intellectual Property for commercial and non-commercial use.  The Author 

knows this measure alone will not prevent Digital Piracy from occurring; however, it should make it difficult.  

 

The Author has made a point to offer this E-Book at a low cost, thus, giving the Purchaser value for their money.  The 

Author further bestows a limited license for personal and immediate family uses.  Immediate Family is limited to the 

following: parent, sibling, child (by blood, adoption, or marriage), spouse, grandparent, or grandchild. 

 

All Appendices are free for download; the Author encourages all Purchasers and Users to spread the word and share 

these documents.  Finally, the Author has provided a free preview of the entire actual E-book online at 

www.paquettepublications.com so that the Purchaser can choose in advance which product will best meet their goals 

before making a purchase.  

 

If the Purchaser or User has any issues with opening the E-Book (PDF), please email the Author at the following email: 

paquettepublications@gmail.com. 

 

 
 

http://www.paquettepublications.com/


 

E-Book File Attachments 
 

The Forms presented in this book are available as an attachment to this E-Book.  In adherence with Copyright Laws, 

Licensing Agreement, and Legal Disclaimers & Waivers, this E-Book and its files are for personal and immediate family 

use only.   

 

This E-Book is in PDF Format.  The E-book should open, as shown below, with the attachment window open; however, 

if the Purchaser or User wants to view the book, the attachment window can close.    

 

 
 

File Organization 
The Forms Files are in ascending order; the form files are numerical, as presented within this E-book base on the chapter. 

 

File Format Options 
The Forms Files are in the following formats:  Microsoft Office Words (DOC, DOCX), Adobe Acrobat (PDF), and Open 

Office (ODT).  These Forms Files are fillable and can be editable with the appropriate computer software.  

 

Access “READ FIRST” File: 
To access the Read First.txt, click the file in the attachment window.  To save the attached document to the computer and 

follow these instructions:    
 

 Windows (2000, XP, Vista, 7, 8, 8.1, 10):   
(01) Open PDF and click on the attached file.   

(02) Drag and Pull the file with the “TXT” Extention to the destination of one’s choosing Drive.   

(03) Double Click on the “Read First.txt” file to verify integrity.  

 

 Macintosh:   

(01) Open PDF and click on the attached file with the “TXT” Extention.   

(02) Double Click on the “Read First.txt” file.  

 

Storing the Form Files onto the Computer:   
The Form Files in the attachment window are for reference.  To use the Form Files, the Purchaser or User must transfer 

these files to their computer; once on the computer, the Purchaser or User can edit and save the Form Files as desired.   
  

 Windows (2000, XP, Vista, 7, 8, 8.1, 10):   

(01) Open PDF and click on the attached file.   

(02) Drag and Pull the file (DOC, DOCX, PDF, ODT) to the desired destination.   

(03) Double Click the file to verify integrity. 

 

 Macintosh:  
(01) Open PDF and click on the attached file.   

(02) Double Click on the (DOC, DOCX, PDF, ODT) file. 

 

http://www.paquettepublications.com/
https://paquettepublications.weebly.com/free---appendix.html
https://paquettepublications.weebly.com/free---extra.html


 

Technical Support 
 

Word Processor Program 
 

 
 

The Purchaser or User can open, edit, print, and save the Form Files in the attachments window utilizing a word 

processing program.  Popular Word Processing Program includes Microsoft Words, WordPerfect, Open Office, and 

Libre Office.  All word processing forms come in the following (DOC, DOCX, ODT).  Word Processing Program is not 

available, nor does Paquette Publications offer Technical Support for Word Processor Program. 
 

Portable Document Format (PDF) Editor 
 

 
 

The Purchaser or User can open, edit, print, and save the Form Files in the attachments window utilizing a PDF Editor 

program.  Popular PDF Editor includes Adobe Acrobat Pro, Nitro Pro 11, PDF-Xchange Editor, Master PDF Editor, and 

CutePDF Writer.  PDF Editor is not available, nor does Paquette Publications offer Technical Support for PDF Editor.  

Adobe Acrobat Reader is free to download at www.adobe.com.  Please Note: due to encryption standards of 256-Bit 

AES, this PDF is only backward compatible (read/write) with Adobe Acrobat X or later. 
 

Printer Setting 
Depending on the Printer capabilities and settings, the Forms File (DOC, DOCX, ODT) in the attachment window may 

need editing to prevent cut-off text from occurring near the margins.  The easiest way to solve this problem is to edit/fill 

out the (DOC, DOCX, ODT) file, convert, and save the file as a PDF document.  PDF files are easier, more versatile, and 

present fewer errors when printing.  Paquette Publications do not offer Printing/Printer Technical Support.  

 

Editing/Modification Recommendation 
If the Purchaser or User plans to make changes to the legal document in question, it is highly advantageous that the 

Purchaser or User utilize the (DOC, DOCX, or ODT) file format.  If the Purchaser or User is content with the choice 

selection, provisions, and options currently available with minor changes (if applicable), then it is highly recommended 

that the Purchaser or User utilize the PDF file format.   
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****************************************************************************************************************************



A.  INTRODUCTION

        

This ebook contains files (attachments) of the following Appendix: Final Disposition Suggestions & Resource Guide: Vital Information 

for your Estate Planning Needs providing Insight and Perspective, by Paul M. Paquette (Published by Paquette Publications)



****************************************************************************************************************************



B.  SPECIAL NOTICE FOR MACINTOSH USERS



This ebook and its files (attachments) should also work on a Macintosh and other operating systems. Please note, however, 

that Paquette Publications does not provide technical support for non-Windows users. Please read the Instructions for 

additional tips for working with this eBook.



****************************************************************************************************************************



C. KEEPING UP-TO-DATE



The forms in the ebook's attachment section are regularly updated online (visit www.paquettepublications.com) to reflect current 

law and practice.   Email Paquette Publications at paquettepublications@gmail.com to order the latest version of this ebook.



To be notified of updates to its files (attachments) or the ebook, fill out and send us the Registration Form included in the back 

of the ebook or download the file in the attachments.



****************************************************************************************************************************



D.  FILES INCLUDED ON THE ATTACHMENTS



The following files are in are in the following formats:  Microsoft Office Words (DOCX, DOC), Open Office (ODT), and  

Adobe Acrobat (PDF):



FILE Prefix	File Format			FORM TITLE

----------------------------------------------------------------------------------------------------------------------------



805 		DOCX / DOC / ODT / PDF		Final Disposition Suggestions & Resource Guide

	

902 		DOCX / DOC / ODT / PDF		Order Form

903 		DOCX / DOC / ODT / PDF		Registration

904				   PDF		Also Available

905				   PDF		Future Books

906				   PDF		Item Codes	



The Forms Files is in ascending order, the form files are numerical, as presented within this Ebook base on said chapter. 



****************************************************************************************************************************



E.  INSTALLING/COPYING THE FILES ONTO YOUR COMPUTER



The Forms presented in this book are available as an attachment to this E-Book.  In adherence with Copyright Laws, 

Licensing Agreement, and Legal Disclaimers & Waivers, this E-Book and its files are for personal and immediate family use only.  



Storing the Form Files onto the Computer: 	

The Form Files in the attachment window are for reference.  To use the Form Files, the Reader/User must transfer these files 

to their computer; once on the computer, the Reader/User can edit and save the Form Files as desired.   



•	Windows (2000, XP, Vista, 7, 8, 8.1, 10):  

	(01) Open PDF and click on the attached file.  

	(02) Drag and Pull the file (DOC, DOCX, PDF, ODT) to the desired destination.  

	(03) Double Click the file to verify integrity.



•	Macintosh: 

	(01) Open PDF and click on the attached file.  

	(02) Double Click on the (DOC, DOCX, PDF, ODT) file.



****************************************************************************************************************************



F.  USING THE WORD PROCESSING FILES (DOCX, DOC, ODT)



The Reader/User can open, edit, print, and save the Form Files in the attachments window utilizing a word processing program.  

Popular Word Processing Program includes Microsoft Words, WordPerfect, Open Office, and Libre Office. 

 

Word Processing Program is not available, nor does Paquette Publications offer Technical Support for Word Processor Program.



The Author has kept the general format of each document as simple as possible to allow for customization.  

If additional formatting is desired, check your word processor manual for specific instructions on using its formatting commands.  

Read the appropriate instructions in the Ebook before editing any forms.



****************************************************************************************************************************



G.  Using the Portable Document Format Files (PDF)





The Reader/User can open, edit, print, and save the Form Files in the attachments window utilizing a PDF Editor program.  

Popular PDF Editor includes Adobe Acrobat Pro, Nitro Pro 11, PDF-Xchange Editor, Master PDF Editor, and CutePDF Writer.  



PDF Editor is not available, nor does Paquette Publications offer Technical Support for PDF Editor.  

Adobe Acrobat Reader is free to download at www.adobe.com.  Please Note: due to encryption standards of 256-Bit AES, 

this PDF is only backward compatible (read/write) with Adobe Acrobat X or later.  



The Author has kept the general format of each document as simple as possible to allow for customization.  

If additional formatting is desired, check your PDF Editor manual for specific instructions on using its formatting commands.  

Read the appropriate instructions in the Ebook before editing any forms.



****************************************************************************************************************************



			PP

END OF FILE
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		Legal Disclaimers & Waivers:





		A.

		Definitions of Terms: The term "Publication(s)" shall refer, but not be limited, to the following: Power of Attorney, Supporting Documents, Worksheets, Miscellaneous Forms, Recommended Forms, and Appendices.  



		B.

		Waiver of Damages: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author makes no guarantees of any kind or nature.  (02) The Organization, Distributor, Sales Representative, Publisher, or Author assumes no liability for any or all types of damages that may result from the utilization of this Publication(s) or reliance thereof.  (03) Modification of this Publication(s) is permissible to suit a particular Purchaser’s or User's need; however, the Purchaser or User assumes all risk.



		C.

		No Representation of Services:  The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author is not engaged in rendering professional services regarding medical, financial, legal, et cetera.  (02) This Publication(s) is not a substitute for advice from a competent licensed professional.



		D.

		Forum – Selection / Jurisdiction / Governing Law: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The selection for governing law, venue, forum, and jurisdiction for all litigation shall exclusively be at the locality of the Organization (State of Incorporation) or the Author (State of Residence).  (02) The Purchaser or User waives their right to choose, object, or make claims (economic hardship, unreasonable constraints, or inconvenience) concerning the governing law, venue, forum, and jurisdiction for all litigation against the Organization, Distributor, Sales Representative, Publisher, or Author.  



		E.

		Force / Mandatory Arbitration: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) All litigation, claims, disputes, settlements, judgments, lawsuits, or proceedings (governmental, administrative, governmental investigation, inquiries, hearing, request, or any appeal thereof) against the Organization, Distributor, Sales Representative, Publisher, or Author shall only go through force and binding arbitration with no other alternative legal recourse.  (02) The arbitration shall be confidential in adherence to the Commercial Arbitration Rules of the American Arbitration Association performed by a single Arbitrator with experience in contract law.  



		F.

		Class Action Waiver: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) To bring only claims in an individual capacity, not as a Class Member/Plaintiff/Petitioner in any purported class, consolidation, or proceeding (mass or representative).  (02) The Arbitrator shall not consolidate more than one person's claim nor preside over any form of class, consolidation, or proceeding (mass or representative) unless the Defendant/Respondent agrees in writing to such actions in advance.  



		G.

		Additional Terms and Conditions: The Purchaser or User of this Publication(s) agrees by default and understands that their legal and consumer rights are restricted and legally bound to any/all updated Additional Terms & Conditions set forth on www.paquettepublications.com  without prior or future notice.  The Additional Terms & Conditions URL links are at the bottom of the home page:   Legal Disclaimers & Waivers, License & Trademark, and All Rights Reserved.





		All Rights Reserved:



		Unless prior written permission from the Author occurs, there shall be no reproduction, transmission, and utilization of this Publication(s), in parts or whole, by any mean(s) or form(s).  Parts shall include, but not be limited to, the following: Legal Text, Forms, Papers, Samples, Illustrations, and Instructions.  Mean(s) or form shall include, but not be limited to, the following: graphic, electronic, or mechanical, including photocopying, recording, or stored in any information or retrieval system.  Purchaser and User of this Publication(s) have a limited license to use this Publication(s) contained herein for their personal and immediate family use.  Immediate Family shall be defined as follows: parent; sibling; child by blood, adoption, or marriage; spouse; grandparent; or grandchild.  Utilization of this Publication(s) for commercial gain (selling, trading, and transferring) is strictly prohibited.  Please send all questions, suggestions, comments, and permission requests to the following email: paquettepublications@gmail.com.
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All Rights Reserved;  Paquette Publications
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		Planning:



		· Avoid paying for the funeral,  gravesite, or monument in advance (unless it is very complicated or completion of service occurs in short order).  The Principal will be better off investing or saving that money instead of paying for final dispositional needs when required.  Remember that prices tend to increase over time (unless market forces counteract inflation), and businesses may close or change ownership.  If the Principal/Agent plans to pay for final disposition in advance, inform the Principal’s Family of the insurance policy, contract, or trust fund.


· The following website https://paquettepublications.weebly.com/preneed.html provides a summary overview of options relating to pre-paying the Principal’s funeral in advance with the advantages and disadvantages of each option at the state level.  It is highly advantageous that the Principal/Agent download the PDF corresponding to the State where the Principal currently lives so that the Principal/Agent is aware of the options available.  


· Beware of Medicaid scare tactics by sales representatives to coax the Principal/Agent into buying a pre-paid funeral in advance.  Only purchase an irrevocable plan when the Principal needs to (not before) qualify for Medicaid.  By purchasing earlier, the Principal limits options for what their money can do later. 


· If the Principal is currently applying for Medicaid, all states allow the Principal to pre-pay for a funeral in advance to shelter some money from consideration for Medicaid eligibility.  This transition is known as a “spend-down” the amount that the Principal/Agent can protect in a pre-paid funeral varies from State to State.  


· Remember that the Principal’s situation or desires may change throughout time.  It is best to write down the Principal’s final disposition wishes and update it every few years before the Principal’s death so that the Principal’s Agent can accommodate the Principal request to the best of their ability with little hassle and planning.  The Principal/Agent should give a copy of the Principal wishes to a family member or the Principal’s Attorney.  Stating the Principal’s wishes in a Last Wills and Testaments sounds good, but in reality, most are not found or read until after the funeral.  Avoid putting the only copy of the Principal’s wishes in a safe deposit box since it is easy to overlook, or it will delay the funeral arrangements.


· A funeral home acts as an intermediate for the Principal/Agent; the funeral home does all of the hard work and ensures legal compliance.  However, their services are not required if the Principal/Agent plans to do it (see Home Funeral Service); the Principal/Agent needs to consult the state and local laws regarding this matter.  If the Principal/Agent is willing to take the time to learn what to do, there are tremendous cost savings.  However, since funeral preparation and service occur within a short timeframe, the Principal/Agent may be better off utilizing a funeral home; remember, the Agent is paying for convenience.  


· The following website https://paquettepublications.weebly.com/rights.html provides a summary overview of Individual rights regarding final disposition at the state level.  The Principal/Agent can download the PDF corresponding to the State that the Principal currently lives in so that the Principal/Agent can plan for the Principal’s final disposition accordingly.





		Market Forces:



		· There is an excessive supply of funeral home service providers in the United States of America; thus, it is a buyers’ market, not a sellers’ market. 


· Some historically family-owned funeral homes may be chain-owned Mortuaries (between 10 to 15 percent of Funeral Homes in America), such as Service Corporation International (SCI) and Stewart Enterprises.  Even if it appears to be a family-own funeral home, looks are deceiving; ask in advance if family-own funeral homes are independent and locally owned.  Usually, such chain-owned Mortuaries products and services are higher in cost (up to 3 times higher) with hard-sell tactics, which may lead to deceitful sale practices.  The Principal/Agent should still inquire or potentially do business with these Funeral Homes; however, beware of the underlying motivations so that expenses are not excessive.  Please note: In metropolitan areas (particularly in Florida), corporate chains have a near monopoly as funeral home providers.  


· Unless the Principal prefers a particular cemetery/memorial park, it pays to shop around regardless of whether the cemetery/memorial park is religiously affiliated or incorporated as a nonprofit.  Inquire if said cemetery/memorial park is independent and locally owned; these tend to be less expensive than chain-owned.  
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		·  Some religious cemeteries/memorial parks may have outsourced or sold their burial operations to for-profit third parties.  These for-profits rely on the Principal religious faith to make a profit; thus, do one’s due diligence and research such matters in advance. 


· Ensure that the Principal/Agent calls around and gets price quotes to get the best deal possible; remember to negotiate for the lowest price possible.


· Stick to a budget; decide what products and service the Principal require.  Do not pay for products and services that do not fulfill the Principal’s goals. 


· Do not commit to buying any product or service until the Principal/Agent has researched and asked questions.  Only the ignorant people and fools pay for more than what is required. 


· Do not let the Principal’s/Agent's emotions sway one’s decision-making.  If the Principal/Agent feels sale pressure, it is okay to stop, reflect, gain more information, and continue negotiations.  Verify all claims of importance made by sales representatives before committing to buy anything.  If the sales representative state it is a one-time deal or offer, that person is lying to the Principal/Agent, walk away.  If a guaranteed offer occurs, make sure it is in writing and has the approval of upper management before purchase. 


· Always ask the representative to provide the legal citation on paper for verification if State laws require/deny a product or service.  If the representative balks or cannot provide such information promptly, the possibility of deception is very high due to greed or ignorance.  


· Do not reveal how much money the Principal/Agent has to fund said funeral arrangement unless the Principal/Agent wants to pay the most amount possible, thus leaving no room for negotiating. 


· Federal Trade Commission’s (FTC) Funeral Rules require Funeral Homes to give the Principal/Agent prices by phone upon demand, thus shop around and let the Principal/Agent fingers do the walking. 


· The Federal Trade Commission’s (FTC) Funeral Rules do not cover cemeteries/memorial parks and mausoleums unless those places sell funeral products and services.





		Paperwork:



		· According to the Federal Trade Commission’s (FTC) Funeral Rules, the Consumers shall have access to the following:  (01) General Price List, (02) Casket/Coffin Price List, and (03) Outer Burial Container Price List when the Principal/Agent inquire about funeral arrangement and prices.  Furthermore, these lists should be assessable for examination before arranging conferences or services.  The Federal Trade Commission (FTC) allows the Consumer to keep the General Price List; the other price lists are at the funeral home's discretion.  If the Principal/Agent plans to purchase from a funeral home, make sure the Principal/Agent looks at all the make and models with the corresponding prices so that the Principal/Agent can make the most appropriate financial decision.  Always ask to see the low-cost options first; inquire if a catalog or computer selection may be available.  Do not be surprised if a low-cost option is not available for display but advertised as an option; if this occurs, the Consumer will have to wait until delivery. 


· Always look at the Individual Pricing List and compare it to the Packages so that the Principal/Agent can make the best decision possible.  The funeral home may not offer an Individual Pricing List.  However, the Principal/Agent can purchase each service/product individually to compare any “Packages” offered if the funeral home.  The funeral home may refuse or balk at offering individual service; this should raise a red flag; best, the Principal/Agent walk away.  According to the Federal Trade Commission (FTC) Funeral Rules, the Principal/Agent has the right to buy separate products and services; thus, do not accept a package that may include products or services that the Principal/Agent does not desire. 


· When contracting with a Funeral Home, ensure the Principal/Agent receives an Itemize Statement / Invoice of final choices before the funeral.  Ensure the final statement/invoice has only those items selected by the Principal/Agent.  Do not leave the arrangement conference without this itemized statement/invoice or receipt, especially if the Principal/Agent pays for said products and services. 


· Trust but verify; some funeral homes may state that the Principal/Agent must buy a specific product or service to meet particular legal requirements regarding a cemetery/memorial park or crematory.  Ensure such explanations are in a written statement; verify if such requirements exist before buying any products or services.


· If a Funeral Home, Crematory, or Cemetery/Memorial Park asks the Principal/Agent to sign a contract, ensure the Principal/Agent reads the fine print carefully, asks questions, and understands everything before signing.  If the Principal/Agent needs further information or help, have a licensed state Attorney review contract before signing. 


· Ensure the Principal/Agent does all business in writing so that a paper trail exists if the business in question makes a mistake or fails to uphold their contract's end.
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		Top Five Funeral Types:



		· Traditional” Full-Service Funeral:  Generally, the most expensive type of funeral usually includes a viewing or visitation and formal funeral services.  These services may include but are not limited to a hearse to transport the body to the funeral site (Cemetery/Memorial Park) for the burial, entombment, or cremation of the remains.  Fees may include but are not limited to the following:  Basic Service Fee, Embalming, care of the body, dressing of the body, rental of the funeral home for viewing or services, vehicle transport, cost of casket/coffin, burial site (cemetery plot or crypt), and other funeral goods and services. 

· Direct Burial (Immediate Burial):  Cheaper than a Full-Service Funeral, the body is buried shortly after death, usually in a simple container with no viewing, visitation, or embalming.  Memorial service is optional at the gravesite.  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport and care of the body, cost of casket/coffin or burial container, and burial site (cemetery plot or crypt).  Optional, graveside services cost extra. 

· Package prices may substantially vary when shopping among several funeral homes since it includes a minimum casket/coffin and a grave liner or vault.  Beware of inflated service prices on immediate burial but offer a “discount” if the Principal/Agent purchases the casket/coffin at the funeral home.  If the situation above occurs, an unseen handling charge is in the service fee, a practice outlawed by the Federal Trade Commission (FTC). 

· Direct Cremation:  The cheapest option is the cremation of the body, which occurs shortly after death, usually with no additional services (embalming, viewing, or visitation).  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport, care of the body, crematory fee, and an urn or another container.  Optional: If burial or entombment of the remains occurs, the cost of a cemetery plot or crypt should be in the calculations. 

· When price shopping among several funeral homes, be sure to ask if the package price includes the cost of (01) a minimum container, (02) cremation process, and (03) and cremation permit.  It is worth noting that most funeral homes do not have a crematory.  Thus, it would be an additional expense, which may not be apparent in the first inquiry.  Promession and Alkaline Hydrolysis are alternatives to cremation; however, finding a service provider may be difficult.

· Beware of fraud; it is always advisable that a trusted individual verify the cremation of bodily remains or a short video of the body cremation, which identifies the body entering into an active furnace.  There have been past cases of when crematory/funeral homes have committed fraud; instead of cremation, the bodily remains usually rot in a shallow unmarked grave with no identifying information of the individual.

· Green Burial:  The cheapest and most environmentally friendly method for final disposition involves laying the body in the earth without chemical embalming, metal casket/coffin, or vault (still practiced today by devout Jews and Muslims).  Consult the cemetery/memorial park (preferably in advance) if Green Burial is permissible.  Please inquire about pricing; some Green Cemetery charges a premium since their primary goal is the conservation and sustainment of undeveloped land. 


· When comparing pricing at a funeral home, a Green Burial should be equal to or less than a Direct Burial to determine if it is reasonable or not. 

· Home Burial: Instead of burying the bodily remains of an individual at a cemetery/memorial park, consider using family-own

· Always consult state law if a funeral home involvement is required.  The Principal/Agent may be able to do a home funeral instead with limited or no funeral home involvement at all. 

· If the Principal/Agent plans to proceed with this option, it is best to plan preferably in advance for one’s death and consult an Attorney.  Furthermore, the Principal/Agent may want to know what restrictions might occur due to local zoning ordinances, local laws, and state laws.





		Funeral Home Services:



		· Definition of Funeral Home:  A commercial service provides interment and funeral services to the community for the dead and their families.  Funeral homes take care of the necessary paperwork, permits, and other details, such as arranging cemeteries/memorial parks and crematories, providing obituaries to the news media, et cetera.  





		©

		2020 by Paul M. Paquette; Form v1.21


All Rights Reserved;  Paquette Publications

		

		Final Disposition Suggestions


& Resource Guide

		

		Appendix E

		Page 04 of 09





		· Embalming:  Services for embalming bodily remains is not a legal requirement for most death.  When there is a delay in burial or cremation for several days, refrigeration can substitute for embalming in many states; however, there may be exceptions.  


· Most funeral home policies require embalming if the Principal/Agent plans to do a public viewing.  However, it is worth knowing that, except in rare or unique cases, no State laws currently require embalming procedures for funerary services. 

· Please note that if the Principal or Principal’s Family has religious or moral objections to embalming, the Principal/Agent may have limited services available that a funeral home is willing to offer.  The Principal/Agent may want to call funeral homes in advance and find out their policies. 

· Funeral embalming uses weaker chemicals and usually holds a body for about a week (temporary cosmetic restoration) until decomposition occurs.  Medical School embalming uses more potent chemicals that preserve a body (cadavers) for years (mummification).  If the Principal donates their body to a medical school, embalming will occur at no cost to the Principal/Agent; otherwise, there is no other practical way of preserving a body for such long durations.

· The embalming process is not a pretty picture; it is somewhat morbid and disgusting.  The Consumer would probably reconsider having their body embalmed, or a loved one’s body if the Consumer knew all the details and processes; this is a case where ignorance is bliss. 

· Embalming does not protect the public from disease or prevent the spread of disease once a person dies.  Scientifically speaking, once a human dies, infectious agents that would be of any concern, including those on the individual’s skin or internal organs, are less contagious, except in rare cases.  Rhetorical question, when was the last time a Consumer ever heard or seen a funeral director pick up and handle the deceased body from the hospital or home wearing a HazMat suit? 

· The practice of embalming itself creates a danger for the embalmer due to chemical exposure (formaldehyde) and fluid-borne pathogen exposure, thus leading to a 13 percent higher death rate, according to the Center for Disease Control. 

· It is up to the family if their deceased loved one’s body undergoes embalmment, not the funeral home.  Consider using a different funeral home service provider if accommodation for embalming alternatives cannot occur to meet the Principal’s/Agent's needs.  

· Refrigeration: Not all funeral homes have refrigeration storage capabilities, but most hospitals do when price shopping; it is best to ask the funeral home in advance if the Principal/Agent desires refrigeration service.  If refrigeration technology is unavailable, dry ice, conventional ice, or frozen gel pack may be sufficient substitutes. 

· Most funeral homes are willing to accommodate the Principal’s/Agent's request for a private family viewing without embalming.  However, most will not advertise this option to the Principal/Agent.  If some form of preservation is a practical necessity, refrigeration will suffice for several days. 

· Dry ice or frozen gel packs are just as effective in delaying decomposition as refrigeration is when transporting the body. 

· In most cases, a body will keep for two to three days at 70 degrees or cooler without offensive decomposition or odor.

· Private Viewing: This allows the family to see the deceased person (body) one last time; it helps in the grieving process and allows family and friends to say their last goodbyes before cremation or burial.  The body can either be refrigerated or embalmed without a casket/coffin.

· Private viewing is beneficial when the cause of death is sudden or unexpected.  Usually, when death is foreseeable, and loved ones have previously said their goodbyes, private viewing is not required; this will save the Principal/Agent from needing a rental casket/coffin since closure has already occurred. 

· It behooves the Principal/Agent to call funeral homes in advance when price shopping and find out their policies regarding private viewings before making a final selection. 

· Some funeral homes may set a timeframe for a private viewing.  However, if the Principal/Agent requires a longer duration, be prepared to pay extra for the use of the facilities.

· Visitation:  Visitation provides an informal time for gathering and remembering the deceased individual, a closed casket/coffin may be present, or the body may not be present.  Visitation without the casket/coffin present can occur anytime, anywhere, without the cost or formalities of a funeral home involvement.  

· Families that request a visitation versus a private viewing have found the occasion more intimate, personal, and potentially more comfortable.  The deceased's family sees additional value when friends and colleagues talk freely about the significance of their relationship with the deceased person.
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		Home Funeral Services:



		·   Definition of Home Funeral: The family generally provides noncommercial service regarding the following: (01) the care and preparation of bodily remains for burial or cremation.  (02) Planning and implementation of related rituals or ceremonies.  (03) Planning and implementation of burial or cremation itself.  Home funerals tend to be minimal, with noninvasive care and preparation of the bodily remains; as a result, the cost is significantly lower than that of a funeral home.


·   Home funerals tend to go hand-in-hand with home burials.  However, cemetery/memorial parks always remain an option. 


·   Connecticut, Illinois, Indiana, Louisiana, Michigan, Nebraska, New Jersey, and New York require a licensed funeral director or a funeral home involvement when conducting a home funeral.  It is best to call around to find a person or establishment willing to do so at a minimum expense in these situations. 


·    For more information on how to perform or receive help for a home funeral, suggest starting one’s research at http://www.homfuneraldirectory.com or http://www.homefuneralalliance.org.





		Home Funeral Fees:



		· Professional Service / Basic Service Fee:  This non-declinable fee for “basic services of staff” is allowable by the Federal Trade Commission (FTC).  This fee usually entails the following: funeral planning, securing the necessary permits and copies of death certificates, preparing the notice, sheltering the remains, and coordinating the arrangement with the cemetery, crematory, or other third parties.  This fee must be payable and the cost of the specific products or services for the funeral arrangement.  This fee may also cover expenses such as unallocated overhead or overhead.  Due to the nature of the fee, most funeral homes have loaded more and more of their profits into this fee, thus low-balling the actual products and services fee.


· Embalming Services Fee:  If the Principal/Agent utilizes embalming service, this is probably the most justifiable fee that exists in the funeral industry, considering that it does require training, significant expertise, overhead expenses, unpleasant to perform, and places the embalmer in jeopardy of blood-borne pathogens and exposure to highly toxic chemicals.  The fee varies by location and usually increases based on the amount of restoration required or requested. 


· Beware of additional related charges such as “other preparation of the body – cleaning, dressing, and casketing,” which may not appear on the General Price List.


· If an autopsy occurs on a body, expect an additional charge due to the amount of restoration work required to bring back a natural cosmetic appearance. 


· Shelter of Remains:  This fee may not be on the General Price List; usually, it is only applicable after the four or five days it might take to complete all funeral arrangements.  Federal Trade Commission (FTC) allows funeral homes to charge for the refrigeration of a body; when refrigeration is required, ask the funeral home if it charges per day or a flat fee. 


· Transporting Remains:  Usually included on the General Price list, this expense usually involves picking up the body to the funeral home, and if a burial follows, there may be additional expenses for utilizing a hearse, horse-drawn wagon, limousine to transport the casket/coffin to the cemetery/memorial park.


· Some third-party companies specialize in shipping bodies, which might be significantly less than the funeral home.  It might be more cost-effective to have the funeral home on the receiving end make such arrangements if an Agent needs to ship the Principal’s body to another state and the funeral ceremony is in a different state where the death occurred.  Usually, the charge price is lower from a wholesale business-to-business versus the charge price by a retail customer.  


· Outside Vendor Fees (Cash Advance):  If the Principal/Agent needs optional products and services, the Funeral Home will make these arrangements for a fee.  However, it will usually be cheaper for the Principal/Agent to make and pay for these arrangements. 

· Identification Viewing Fees:  A private viewing for the family to confirm the individual's body; however, in reality, the funeral home knows the identity of the deceased when picked up from a hospital, nursing home, or family residence.  It is a way for the funeral home to increase profits by offering a Cremation Casket/Coffin or Rental Casket/Coffin for viewing purposes only.  


· According to the Federal Trade Commission (FTC), some Funeral Homes charge for the Identification Viewing itself or even preparation for Identification Viewing; unless state law requires it, any such fee may be declinable unless the family requests such services.
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		· Beware of additional related charges such as “other preparation of the body – cleaning, dressing,” which may not appear on the General Price List.


· Remember that identification of the bodily remains can quickly occur at the hospital, nursing home, private residence, or the crematory before the cremation of remains begins.





		Merchandise:



		·   Casket/Coffin: It is perfectly allowable to buy a third-party casket/coffin that may be significantly cheaper; such discount casket/coffin is usually bought online from Wal-Mart, Costco, and Amazon.  Some Funeral Homes have initiated “price realignment” to discourage the Consumer from buying a discount casket/coffin from third parties by shifting markup expense to the Basic Service Fee versus the offered in-house casket.  Thus, it pays to shop around to find out who has the lowest Basic Service Fee.  


·   Beware of Funeral Homes that mention low-cost casket/coffin as “welfare casket/coffin,” usually held in inventory in “ugly” colors to discourage consumers from buying these products.  However, if the Principal/Agent likes its design and functionality, inquire what other colors are available. 

·   When selecting a casket/coffin, the Principal/Agent will encounter the term Protective versus Non-Protective, save money, and buy the Non-Protective versions.  Terms or features associated with a protective casket/coffin include but are not limited to the following:  rubber gasket, “sealer casket/coffin,” “water and leak-resistant,” “cathodic protection,” and “sacrificial cathode,” and “warranted casket/coffin.”  There is currently no scientific evidence that a protective casket/coffin offers additional value when preserving human remains and may even complicate decomposition by increasing the chances of putrefaction versus natural dehydration.

·   No casket/coffin can keep out water, dirt, or other debris indefinitely, especially if it is a burping casket/coffin, thus allowing gases to escape in the decomposition process.  If the Principal/Agent wants to ensure the integrity that said casket/coffin is not waterlogged, select a gravesite that is above water level, not on a floodplain, or near a high-water zone, and has additional water drainage capabilities (this will cost money). 

·  Illegal Tactics:  A funeral home cannot charge the Principal/Agent a handling fee for a family-made casket/coffin or a third-party casket/coffin.  A funeral director cannot state that a casket/coffin is “unsuitable” for use at their establishment if it meets or exceeds the state construction requirements.  Federal Trade Commission (FTC) Funeral Rules state the following: (01) that the Principal/Agent's presence is not a requirement for delivering a third-party casket/coffin to the funeral home.  However, if damage occurs after delivery, the Principal/Agent may want to be there to assure the integrity of said casket/coffin (take pictures).  (02) Funeral homes cannot require the Consumer to inspect the casket/coffin on delivery.  (03) Funeral homes cannot refuse to allow third-party delivery staff to use the funeral home’s equipment to bring the casket/coffin inside the funeral home.  (04) Funeral homes cannot refuse third-party casket/coffin delivery during the same time of day that the funeral home will accept delivery from their supplier.  


·   Urns: Do not be fooled into thinking that the Principal/Agent must purchase a more expensive Urn from a Funeral Home.  If the Principal/Agent receives the cremated remains in a plastic or cardboard container that states, “Temporary Container – Not Suitable for Long-Term Storage,” the Consumer reserves the right to decide what container is “permanent” or “suitable.” 


·   Federal Trade Commission’s (FTC) Funeral Rules give the Consumer the right to refuse a casket/coffin for cremation remains.  All funeral homes must provide a minimum “alternative container,” and by law, the Principal/Agent has the right to supply an alternative container of one’s choosing. 

· It is worth noting that no state law requires an urn as a condition for burying cremated remains. 

·   Rental Casket/Coffin: If the Principal/Agent plans to use a rental casket/coffin, a funeral director cannot prevent using a lower-cost casket/coffin that advertises in a different section or listing for viewing (before cremation) or burial purposes.  Refer to cremation casket/coffin if the intended purpose is to cremate the remains afterward. 

·   When considering using a rental casket/coffin for viewing purposes, consider the overall cost compared to buying a casket/coffin.  The general rule of thumb is that a rental casket/coffin should cost 1/8 the price of the intended casket/coffin that the Principal/Agent would have purchased, or $300 per day multiplied by the number of days in use.  
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		· Outer Burial Container: This is a “vault” or “grave-liners” and can be as expensive as the casket/coffin.  Some outer burial containers advertise protective features to prevent groundwater, dirt, or debris from entering the casket/coffin.  Reality proves otherwise since the outer burial container serves little purpose, and there is no scientific evidence to support these statements.  Vaults, in particular, have risen to the surface due to significant flooding; furthermore, it does not prevent decomposition from occurring.  From the perspective of the cemetery/memorial park, a vault or grave-liner keeps the ground from settling after burial to allow easy mowing and maintenance.

· If the Principal/Agent is on a budget, consider a grave-liner (a container with the same functionality) or a polypropylene “bell cover,” which is easier to install.   

· If the Principal/Agent plans to buy a third-party outer burial container, the Principal/Agent may have difficulties.  Most vault companies refuse to sell directly to the Consumer or to a retailer that sells to Consumers.  If the Principal/Agent has to resort to buying from a Funeral Home, the director can insist that the Principal/Agent pay for their unwanted services.  

· Some states will allow the Consumer to refuse a vault base on religious grounds.  However, some cemeteries/memorial parks may not acknowledge the Principal/Agent rights and still require an Outer Burial Container.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules for internment.  Most cemeteries/memorial parks are within their rights to charge a reasonable fee paid for in advance for additional ground maintenance if the Principal/Agent chooses to forgo an outer burial container,

· Little Vaults for Urns:  This is an outer container in which a box of cremated remains rests within the burial plot.  Personally, this is a racket in order for the cemeteries/memorial parks to make more money for no consideration in exchange.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules for internment. 

· If the Principal/Agent purchases a metal urn that will not rust or crush the cremated remains, then there is no reason that a cemetery/memorial park can give why a little vault would be required.  However, if the cemetery/memorial park still refuses to bury the said urn, the Principal/Agent may have to seek legal action.


· Even though the Principal/Agent is allowed to purchase a third-party vault to reduce funeral expenses, beware of bogus charges to make up for lost profits such as “Inspection Fee,” “Installment Fee,” or “Opening and Closing Fee.” 


· Some states do restrict who can sell a vault.  However, cemeteries/memorial parks that sell such vaults may not prevent the Principal/Agent from purchasing their own.


· It is worth noting that no state law requires a little vault for an urn as a condition for burying cremated remains. 


· Monuments:  This may include, but are not limited to, the following: Head Stones, Tombstones, Gravestones, Flat Lying Maker, Memorial, Cenotaph, Church Monument, Mausoleum, Burial Vaults, and Crypts.  Please note that it violates the Sherman Anti-Trust Act for cemeteries/memorial parks to refuse to accept monuments bought from an outside dealer.  A cemetery/memorial park is within its rights to restrict what types of monuments are permissible.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules regarding monuments. 

· The Principal/Agent may have to seek legal action if a cemetery/memorial park refuses to accept a third-party monument or has come up with trumped-up fees or bogus policies.


· Know the cemetery/memorial park rules and regulations regarding monuments before purchasing; this will alleviate issues later. 


· Ensure the Principal/Agent shop around; independent monument companies usually have better prices than a cemetery/memorial park.


· Have a schematic or drawing of the monument with lettering presented to the Principal/Agent for approval before the work begins; this will prevent errors and costly mistakes.  





		Cemetery / Memorial Park:



		· Cemetery/Memorial Park Restrictions:  A cemetery/memorial park has the right to restrict or define what third-party burial vaults, monuments, and memorials it will allow and whether a grave can have flowers or other remembrances.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies, rules, and regulations in advance.  

· Always ask for the Policies, Rules, and Regulations concerning the cemetery/memorial park of interest before buying a plot or property.  Ensure the Principal/Agent reads the fine print carefully, asks questions, and understands everything before buying.  
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		· If the Principal/Agent needs further information or help, have a License State Attorney review such information before committing to buy.  If a cemetery/memorial park refuses to provide the Principal/Agent with the requested information, then avoid doing business with the cemetery/memorial park.

· When the Principal/Agent “purchases a grave” per se, the Principal/Agent usually agrees to the “rights to internment” to a specific piece of property.

· Beware of “Buy Back” clauses; this allows a cemetery/memorial park the right to buy back any graves, usually at any time, with no obligation of obtaining the family’s permission regarding the grave, the removal of the body within the grave, and the disposal of the body thereof. 

· Grave (Burial Plot / Property):  Normally the most expensive purchase at a cemetery/memorial park, it pays to shop around for the lowest price if the Principal/Agent is not particular.  To buy a grave on the secondary market, suggest starting one’s research at www.finalarrangementsnetwork.com or www.gravesolutions.com.

· Outer Burial Container: This is a “vault” or “grave-liners.”  Most cemetery/memorial parks require the installation of a “grave-liner” at the minimum to keep the ground from settling after burial. 

· Crypt: Often, though not always, for interment are similar to a burial vault but usually for more general public interment; typically, a space in a mausoleum or other building to hold cremated or whole remains.

· Mausoleum: Is an external free-standing building/structure constructed as a monument enclosing the interment space or burial chamber of a deceased person or persons.

· To prevent putrefaction from occurring to the bodily remains, ensure that the mausoleum is designed and engineered correctly (promotes airflow to dehydrate the body, and the crypt slot is angled backward to drain fluid that can otherwise breach the casket/coffin and run out of the front).  Advantageously, the Principal/Agent inspects the mausoleum for any odors/stains on the front of the crypts, floor, or sidewalk before purchase and interment.  


· Avoid purchasing a protective casket/coffin when burial is at a mausoleum since putrefaction will likely occur.  Furthermore, any sensible mausoleum operator will prop open any casket/coffin to allow ventilation so the body will dehydrate naturally.  If a cemetery/memorial park requires a protective casket/coffin for burial in a mausoleum, the Principal/Agent may want to reevaluate one’s options. 


· Consider buying an enclosure bag to zip up around the casket/coffin to prevent bodily fluid from staining the front of the crypt. 


· Columbarium: It is a structure with niches (small spaces) for placing cremated remains in urns or other approved containers; it may be outdoors or part of a mausoleum.  


· Green Burial:  The concept is to lower the Principal’s carbon footprint as much as possible while being environmentally friendly at the same time. 


· If the Principal/Agent is wondering, what is the greenest casket/coffin that money can buy?  In a twist of irony, the Principal/Agent does not have to buy a casket/coffin.  Let nature takes its course; thus, let the Principal’s body decompose in the ground.  Consult with the cemetery/memorial park of interest if this is possible or permissible.


· Cremation is optional; however, it rarely occurs in a Green Burial due to the environmental conservation philosophy.  Promession and Alkaline Hydrolysis are alternatives to cremations, which are more environmentally friendly; however, they are not widely available in the United States of America.  





		Cemetery / Memorial Park  Fees:



		· Opening Fee: A fee to open a gravesite usually entails removing soil for burial/interment purposes or a charge to open a crypt for a mausoleum or columbarium. 

· Closing Fee: A fee to close a gravesite usually entails filling in the soil for burial/interment purposes or a charge to close a crypt for a mausoleum or columbarium. 

· *Endowment Care Fee: A fee to take care of the crypt in a mausoleum or columbarium may be included in the purchase price or is usually an additional expense.

· *Perpetual Care Fee: A fee to take care of the gravesite may be included in the purchase price or is usually an additional expense.  

· *Maintenance/Grounds Keeping Fee:  A cemetery/memorial park fee utilizes to ensure beautification and public safety.

· All Fees:  It is best to determine expenses before purchasing said site or services.  

· *Fees: These fees are usually kept in escrow or within a trust fund (pre-paid or perpetual care fund).
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		Veteran / Military Information:



		· All veterans (honorable discharge) in the United States of America are entitled to a free burial in a national cemetery and a grave marker; this may also extend to civilians who have provided military-related service and some public health service personnel.  When buried in a national cemetery, spouses and dependent children are also entitled to a lot and a marker.  

· There are no charges for opening or closing a grave, vault, or grave-liner or setting the marker in a national cemetery. 

· The family usually is responsible for expenses relating to the funeral home, casket/coffin, transportation, embalming, viewing, and any other ceremonies held at the funeral home. 

· If there is no national cemetery in the State for the Principal, inquire about veteran’s cemeteries that the State may have available.  Expect to pay something (odds are it will not be free) at a veteran’s cemetery; however, it will probably be a significant saving versus other alternatives.  Eligibility requirements and additional details may vary; contact the State VA for more information. 

· Beware of so-called “Veterans’ Specials” offered by commercial cemeteries/memorial parks.  A typical offer includes a free plot for the veteran; however, it charges exorbitant rates for an adjoining plot for the spouse, with a high fee for opening and closing each grave.  Tabulate the bottom-line cost before deciding if such a special is advantageous.

· For more information, access the Department of Veterans Affairs website at http://www.cem.va.gov/ or reach a regional Veterans Affairs Office in one’s area, call 1-800-827-1000.  





		Source Information:



		· Federal Trade Commission (FTC) Funeral Rules:  The Federal Trade Commission (FTC) has a list of rules for the Funeral Industry; these rules are accessible at https://www.consumer.ftc.gov/articles/0300-ftc-funeral-rule.


· Nonprofit Organizations:  The following websites have a treasure trove of updated state information: Funeral Consumer Alliance (FCA) https://www.funerals.org and Funeral Ethics Organization (FEO) http://www.funeralethics.org.

· For additional information regarding planning for the Principal funeral, suggests reading the following book by Joshua Slocum and Lisa Carlson: Final Rights: Reclaiming the American Way of Death, ISBN-13: 978-0942679342 or ISBN-10: 0942679342.  The website for this book is as follows: http://finalrights.org.

· The Principal / Agent can purchase the book(s) as mentioned earlier relatively cheap in used condition by using this website: www.dealoz.com, which searches over 20,000 online stores to find the best deal possible.  
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		Legal Disclaimers & Waivers:





		A.

		Definitions of Terms: The term "Publication(s)" shall refer, but not be limited, to the following: Power of Attorney, Supporting Documents, Worksheets, Miscellaneous Forms, Recommended Forms, and Appendices.  



		B.

		Waiver of Damages: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author makes no guarantees of any kind or nature.  (02) The Organization, Distributor, Sales Representative, Publisher, or Author assumes no liability for any or all types of damages that may result from the utilization of this Publication(s) or reliance thereof.  (03) Modification of this Publication(s) is permissible to suit a particular Purchaser’s or User's need; however, the Purchaser or User assumes all risk.



		C.

		No Representation of Services:  The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author is not engaged in rendering professional services regarding medical, financial, legal, et cetera.  (02) This Publication(s) is not a substitute for advice from a competent licensed professional.



		D.

		Forum – Selection / Jurisdiction / Governing Law: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The selection for governing law, venue, forum, and jurisdiction for all litigation shall exclusively be at the locality of the Organization (State of Incorporation) or the Author (State of Residence).  (02) The Purchaser or User waives their right to choose, object, or make claims (economic hardship, unreasonable constraints, or inconvenience) concerning the governing law, venue, forum, and jurisdiction for all litigation against the Organization, Distributor, Sales Representative, Publisher, or Author.  



		E.

		Force / Mandatory Arbitration: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) All litigation, claims, disputes, settlements, judgments, lawsuits, or proceedings (governmental, administrative, governmental investigation, inquiries, hearing, request, or any appeal thereof) against the Organization, Distributor, Sales Representative, Publisher, or Author shall only go through force and binding arbitration with no other alternative legal recourse.  (02) The arbitration shall be confidential in adherence to the Commercial Arbitration Rules of the American Arbitration Association performed by a single Arbitrator with experience in contract law.  



		F.

		Class Action Waiver: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) To bring only claims in an individual capacity, not as a Class Member/Plaintiff/Petitioner in any purported class, consolidation, or proceeding (mass or representative).  (02) The Arbitrator shall not consolidate more than one person's claim nor preside over any form of class, consolidation, or proceeding (mass or representative) unless the Defendant/Respondent agrees in writing to such actions in advance.  



		G.

		Additional Terms and Conditions: The Purchaser or User of this Publication(s) agrees by default and understands that their legal and consumer rights are restricted and legally bound to any/all updated Additional Terms & Conditions set forth on www.paquettepublications.com  without prior or future notice.  The Additional Terms & Conditions URL links are at the bottom of the home page:   Legal Disclaimers & Waivers, License & Trademark, and All Rights Reserved.







		All Rights Reserved:



			

Unless prior written permission from the Author occurs, there shall be no reproduction, transmission, and utilization of this Publication(s), in parts or whole, by any mean(s) or form(s).  Parts shall include, but not be limited to, the following: Legal Text, Forms, Papers, Samples, Illustrations, and Instructions.  Mean(s) or form shall include, but not be limited to, the following: graphic, electronic, or mechanical, including photocopying, recording, or stored in any information or retrieval system.  Purchaser and User of this Publication(s) have a limited license to use this Publication(s) contained herein for their personal and immediate family use.  Immediate Family shall be defined as follows: parent; sibling; child by blood, adoption, or marriage; spouse; grandparent; or grandchild.  Utilization of this Publication(s) for commercial gain (selling, trading, and transferring) is strictly prohibited.  Please send all questions, suggestions, comments, and permission requests to the following email: paquettepublications@gmail.com.
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		Planning:



		· Avoid paying for the funeral,  gravesite, or monument in advance (unless it is very complicated or completion of service occurs in short order).  The Principal will be better off investing or saving that money instead of paying for final dispositional needs when required.  Remember that prices tend to increase over time (unless market forces counteract inflation), and businesses may close or change ownership.  If the Principal/Agent plans to pay for final disposition in advance, inform the Principal’s Family of the insurance policy, contract, or trust fund.

· The following website https://paquettepublications.weebly.com/preneed.html provides a summary overview of options relating to pre-paying the Principal’s funeral in advance with the advantages and disadvantages of each option at the state level.  It is highly advantageous that the Principal/Agent download the PDF corresponding to the State where the Principal currently lives so that the Principal/Agent is aware of the options available.  

· Beware of Medicaid scare tactics by sales representatives to coax the Principal/Agent into buying a pre-paid funeral in advance.  Only purchase an irrevocable plan when the Principal needs to (not before) qualify for Medicaid.  By purchasing earlier, the Principal limits options for what their money can do later. 

· If the Principal is currently applying for Medicaid, all states allow the Principal to pre-pay for a funeral in advance to shelter some money from consideration for Medicaid eligibility.  This transition is known as a “spend-down” the amount that the Principal/Agent can protect in a pre-paid funeral varies from State to State.  

· Remember that the Principal’s situation or desires may change throughout time.  It is best to write down the Principal’s final disposition wishes and update it every few years before the Principal’s death so that the Principal’s Agent can accommodate the Principal request to the best of their ability with little hassle and planning.  The Principal/Agent should give a copy of the Principal wishes to a family member or the Principal’s Attorney.  Stating the Principal’s wishes in a Last Wills and Testaments sounds good, but in reality, most are not found or read until after the funeral.  Avoid putting the only copy of the Principal’s wishes in a safe deposit box since it is easy to overlook, or it will delay the funeral arrangements.

· A funeral home acts as an intermediate for the Principal/Agent; the funeral home does all of the hard work and ensures legal compliance.  However, their services are not required if the Principal/Agent plans to do it (see Home Funeral Service); the Principal/Agent needs to consult the state and local laws regarding this matter.  If the Principal/Agent is willing to take the time to learn what to do, there are tremendous cost savings.  However, since funeral preparation and service occur within a short timeframe, the Principal/Agent may be better off utilizing a funeral home; remember, the Agent is paying for convenience.  

· The following website https://paquettepublications.weebly.com/rights.html provides a summary overview of Individual rights regarding final disposition at the state level.  The Principal/Agent can download the PDF corresponding to the State that the Principal currently lives in so that the Principal/Agent can plan for the Principal’s final disposition accordingly.







		Market Forces:



		· There is an excessive supply of funeral home service providers in the United States of America; thus, it is a buyers’ market, not a sellers’ market. 

· Some historically family-owned funeral homes may be chain-owned Mortuaries (between 10 to 15 percent of Funeral Homes in America), such as Service Corporation International (SCI) and Stewart Enterprises.  Even if it appears to be a family-own funeral home, looks are deceiving; ask in advance if family-own funeral homes are independent and locally owned.  Usually, such chain-owned Mortuaries products and services are higher in cost (up to 3 times higher) with hard-sell tactics, which may lead to deceitful sale practices.  The Principal/Agent should still inquire or potentially do business with these Funeral Homes; however, beware of the underlying motivations so that expenses are not excessive.  Please note: In metropolitan areas (particularly in Florida), corporate chains have a near monopoly as funeral home providers.  

· Unless the Principal prefers a particular cemetery/memorial park, it pays to shop around regardless of whether the cemetery/memorial park is religiously affiliated or incorporated as a nonprofit.  Inquire if said cemetery/memorial park is independent and locally owned; these tend to be less expensive than chain-owned.  
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		·  Some religious cemeteries/memorial parks may have outsourced or sold their burial operations to for-profit third parties.  These for-profits rely on the Principal religious faith to make a profit; thus, do one’s due diligence and research such matters in advance. 

· Ensure that the Principal/Agent calls around and gets price quotes to get the best deal possible; remember to negotiate for the lowest price possible.

· Stick to a budget; decide what products and service the Principal require.  Do not pay for products and services that do not fulfill the Principal’s goals. 

· Do not commit to buying any product or service until the Principal/Agent has researched and asked questions.  Only the ignorant people and fools pay for more than what is required. 

· Do not let the Principal’s/Agent's emotions sway one’s decision-making.  If the Principal/Agent feels sale pressure, it is okay to stop, reflect, gain more information, and continue negotiations.  Verify all claims of importance made by sales representatives before committing to buy anything.  If the sales representative state it is a one-time deal or offer, that person is lying to the Principal/Agent, walk away.  If a guaranteed offer occurs, make sure it is in writing and has the approval of upper management before purchase. 

· Always ask the representative to provide the legal citation on paper for verification if State laws require/deny a product or service.  If the representative balks or cannot provide such information promptly, the possibility of deception is very high due to greed or ignorance.  

· Do not reveal how much money the Principal/Agent has to fund said funeral arrangement unless the Principal/Agent wants to pay the most amount possible, thus leaving no room for negotiating. 

· Federal Trade Commission’s (FTC) Funeral Rules require Funeral Homes to give the Principal/Agent prices by phone upon demand, thus shop around and let the Principal/Agent fingers do the walking. 

· The Federal Trade Commission’s (FTC) Funeral Rules do not cover cemeteries/memorial parks and mausoleums unless those places sell funeral products and services.







		Paperwork:



		· According to the Federal Trade Commission’s (FTC) Funeral Rules, the Consumers shall have access to the following:  (01) General Price List, (02) Casket/Coffin Price List, and (03) Outer Burial Container Price List when the Principal/Agent inquire about funeral arrangement and prices.  Furthermore, these lists should be assessable for examination before arranging conferences or services.  The Federal Trade Commission (FTC) allows the Consumer to keep the General Price List; the other price lists are at the funeral home's discretion.  If the Principal/Agent plans to purchase from a funeral home, make sure the Principal/Agent looks at all the make and models with the corresponding prices so that the Principal/Agent can make the most appropriate financial decision.  Always ask to see the low-cost options first; inquire if a catalog or computer selection may be available.  Do not be surprised if a low-cost option is not available for display but advertised as an option; if this occurs, the Consumer will have to wait until delivery. 

· Always look at the Individual Pricing List and compare it to the Packages so that the Principal/Agent can make the best decision possible.  The funeral home may not offer an Individual Pricing List.  However, the Principal/Agent can purchase each service/product individually to compare any “Packages” offered if the funeral home.  The funeral home may refuse or balk at offering individual service; this should raise a red flag; best, the Principal/Agent walk away.  According to the Federal Trade Commission (FTC) Funeral Rules, the Principal/Agent has the right to buy separate products and services; thus, do not accept a package that may include products or services that the Principal/Agent does not desire. 

· When contracting with a Funeral Home, ensure the Principal/Agent receives an Itemize Statement / Invoice of final choices before the funeral.  Ensure the final statement/invoice has only those items selected by the Principal/Agent.  Do not leave the arrangement conference without this itemized statement/invoice or receipt, especially if the Principal/Agent pays for said products and services. 

· Trust but verify; some funeral homes may state that the Principal/Agent must buy a specific product or service to meet particular legal requirements regarding a cemetery/memorial park or crematory.  Ensure such explanations are in a written statement; verify if such requirements exist before buying any products or services.

· If a Funeral Home, Crematory, or Cemetery/Memorial Park asks the Principal/Agent to sign a contract, ensure the Principal/Agent reads the fine print carefully, asks questions, and understands everything before signing.  If the Principal/Agent needs further information or help, have a licensed state Attorney review contract before signing. 

· Ensure the Principal/Agent does all business in writing so that a paper trail exists if the business in question makes a mistake or fails to uphold their contract's end.
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		Top Five Funeral Types:



		· “Traditional” Full-Service Funeral:  Generally, the most expensive type of funeral usually includes a viewing or visitation and formal funeral services.  These services may include but are not limited to a hearse to transport the body to the funeral site (Cemetery/Memorial Park) for the burial, entombment, or cremation of the remains.  Fees may include but are not limited to the following:  Basic Service Fee, Embalming, care of the body, dressing of the body, rental of the funeral home for viewing or services, vehicle transport, cost of casket/coffin, burial site (cemetery plot or crypt), and other funeral goods and services. 

· Direct Burial (Immediate Burial):  Cheaper than a Full-Service Funeral, the body is buried shortly after death, usually in a simple container with no viewing, visitation, or embalming.  Memorial service is optional at the gravesite.  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport and care of the body, cost of casket/coffin or burial container, and burial site (cemetery plot or crypt).  Optional, graveside services cost extra. 

· Package prices may substantially vary when shopping among several funeral homes since it includes a minimum casket/coffin and a grave liner or vault.  Beware of inflated service prices on immediate burial but offer a “discount” if the Principal/Agent purchases the casket/coffin at the funeral home.  If the situation above occurs, an unseen handling charge is in the service fee, a practice outlawed by the Federal Trade Commission (FTC). 

· Direct Cremation:  The cheapest option is the cremation of the body, which occurs shortly after death, usually with no additional services (embalming, viewing, or visitation).  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport, care of the body, crematory fee, and an urn or another container.  Optional: If burial or entombment of the remains occurs, the cost of a cemetery plot or crypt should be in the calculations. 

· When price shopping among several funeral homes, be sure to ask if the package price includes the cost of (01) a minimum container, (02) cremation process, and (03) and cremation permit.  It is worth noting that most funeral homes do not have a crematory.  Thus, it would be an additional expense, which may not be apparent in the first inquiry.  Promession and Alkaline Hydrolysis are alternatives to cremation; however, finding a service provider may be difficult.

· Beware of fraud; it is always advisable that a trusted individual verify the cremation of bodily remains or a short video of the body cremation, which identifies the body entering into an active furnace.  There have been past cases of when crematory/funeral homes have committed fraud; instead of cremation, the bodily remains usually rot in a shallow unmarked grave with no identifying information of the individual.

· Green Burial:  The cheapest and most environmentally friendly method for final disposition involves laying the body in the earth without chemical embalming, metal casket/coffin, or vault (still practiced today by devout Jews and Muslims).  Consult the cemetery/memorial park (preferably in advance) if Green Burial is permissible.  Please inquire about pricing; some Green Cemetery charges a premium since their primary goal is the conservation and sustainment of undeveloped land. 

· When comparing pricing at a funeral home, a Green Burial should be equal to or less than a Direct Burial to determine if it is reasonable or not. 

· Home Burial: Instead of burying the bodily remains of an individual at a cemetery/memorial park, consider using family-own property or private land for burial.

· Always consult state law if a funeral home involvement is required.  The Principal/Agent may be able to do a home funeral instead with limited or no funeral home involvement at all. 

· If the Principal/Agent plans to proceed with this option, it is best to plan preferably in advance for one’s death and consult an Attorney.  Furthermore, the Principal/Agent may want to know what restrictions might occur due to local zoning ordinances, local laws, and state laws.







		Funeral Home Services:



		· Definition of Funeral Home:  A commercial service provides interment and funeral services to the community for the dead and their families.  Funeral homes take care of the necessary paperwork, permits, and other details, such as arranging cemeteries/memorial parks and crematories, providing obituaries to the news media, et cetera.  
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		· Embalming:  Services for embalming bodily remains is not a legal requirement for most death.  When there is a delay in burial or cremation for several days, refrigeration can substitute for embalming in many states; however, there may be exceptions.  

· Most funeral home policies require embalming if the Principal/Agent plans to do a public viewing.  However, it is worth knowing that, except in rare or unique cases, no State laws currently require embalming procedures for funerary services. 

· Please note that if the Principal or Principal’s Family has religious or moral objections to embalming, the Principal/Agent may have limited services available that a funeral home is willing to offer.  The Principal/Agent may want to call funeral homes in advance and find out their policies. 

· Funeral embalming uses weaker chemicals and usually holds a body for about a week (temporary cosmetic restoration) until decomposition occurs.  Medical School embalming uses more potent chemicals that preserve a body (cadavers) for years (mummification).  If the Principal donates their body to a medical school, embalming will occur at no cost to the Principal/Agent; otherwise, there is no other practical way of preserving a body for such long durations.

· The embalming process is not a pretty picture; it is somewhat morbid and disgusting.  The Consumer would probably reconsider having their body embalmed, or a loved one’s body if the Consumer knew all the details and processes; this is a case where ignorance is bliss. 

· Embalming does not protect the public from disease or prevent the spread of disease once a person dies.  Scientifically speaking, once a human dies, infectious agents that would be of any concern, including those on the individual’s skin or internal organs, are less contagious, except in rare cases.  Rhetorical question, when was the last time a Consumer ever heard or seen a funeral director pick up and handle the deceased body from the hospital or home wearing a HazMat suit? 

· The practice of embalming itself creates a danger for the embalmer due to chemical exposure (formaldehyde) and fluid-borne pathogen exposure, thus leading to a 13 percent higher death rate, according to the Center for Disease Control. 

· It is up to the family if their deceased loved one’s body undergoes embalmment, not the funeral home.  Consider using a different funeral home service provider if accommodation for embalming alternatives cannot occur to meet the Principal’s/Agent's needs.  

· Refrigeration: Not all funeral homes have refrigeration storage capabilities, but most hospitals do when price shopping; it is best to ask the funeral home in advance if the Principal/Agent desires refrigeration service.  If refrigeration technology is unavailable, dry ice, conventional ice, or frozen gel pack may be sufficient substitutes. 

· Most funeral homes are willing to accommodate the Principal’s/Agent's request for a private family viewing without embalming.  However, most will not advertise this option to the Principal/Agent.  If some form of preservation is a practical necessity, refrigeration will suffice for several days. 

· Dry ice or frozen gel packs are just as effective in delaying decomposition as refrigeration is when transporting the body. 

· In most cases, a body will keep for two to three days at 70 degrees or cooler without offensive decomposition or odor.

· Private Viewing: This allows the family to see the deceased person (body) one last time; it helps in the grieving process and allows family and friends to say their last goodbyes before cremation or burial.  The body can either be refrigerated or embalmed without a casket/coffin.

· Private viewing is beneficial when the cause of death is sudden or unexpected.  Usually, when death is foreseeable, and loved ones have previously said their goodbyes, private viewing is not required; this will save the Principal/Agent from needing a rental casket/coffin since closure has already occurred. 

· It behooves the Principal/Agent to call funeral homes in advance when price shopping and find out their policies regarding private viewings before making a final selection. 

· Some funeral homes may set a timeframe for a private viewing.  However, if the Principal/Agent requires a longer duration, be prepared to pay extra for the use of the facilities.

· Visitation:  Visitation provides an informal time for gathering and remembering the deceased individual, a closed casket/coffin may be present, or the body may not be present.  Visitation without the casket/coffin present can occur anytime, anywhere, without the cost or formalities of a funeral home involvement.  

· Families that request a visitation versus a private viewing have found the occasion more intimate, personal, and potentially more comfortable.  The deceased's family sees additional value when friends and colleagues talk freely about the significance of their relationship with the deceased person.
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		Home Funeral Services:



		· Definition of Home Funeral: The family generally provides noncommercial service regarding the following: (01) the care and preparation of bodily remains for burial or cremation.  (02) Planning and implementation of related rituals or ceremonies.  (03) Planning and implementation of burial or cremation itself.  Home funerals tend to be minimal, with noninvasive care and preparation of the bodily remains; as a result, the cost is significantly lower than that of a funeral home.

· Home funerals tend to go hand-in-hand with home burials.  However, cemetery/memorial parks always remain an option. 

· Connecticut, Illinois, Indiana, Louisiana, Michigan, Nebraska, New Jersey, and New York require a licensed funeral director or a funeral home involvement when conducting a home funeral.  It is best to call around to find a person or establishment willing to do so at a minimum expense in these situations. 

· For more information on how to perform or receive help for a home funeral, suggest starting one’s research at http://www.homfuneraldirectory.com or http://www.homefuneralalliance.org.







		Home Funeral Fees:



		· Professional Service / Basic Service Fee:  This non-declinable fee for “basic services of staff” is allowable by the Federal Trade Commission (FTC).  This fee usually entails the following: funeral planning, securing the necessary permits and copies of death certificates, preparing the notice, sheltering the remains, and coordinating the arrangement with the cemetery, crematory, or other third parties.  This fee must be payable and the cost of the specific products or services for the funeral arrangement.  This fee may also cover expenses such as unallocated overhead or overhead.  Due to the nature of the fee, most funeral homes have loaded more and more of their profits into this fee, thus low-balling the actual products and services fee.

· Embalming Services Fee:  If the Principal/Agent utilizes embalming service, this is probably the most justifiable fee that exists in the funeral industry, considering that it does require training, significant expertise, overhead expenses, unpleasant to perform, and places the embalmer in jeopardy of blood-borne pathogens and exposure to highly toxic chemicals.  The fee varies by location and usually increases based on the amount of restoration required or requested. 

· Beware of additional related charges such as “other preparation of the body – cleaning, dressing, and casketing,” which may not appear on the General Price List.

· If an autopsy occurs on a body, expect an additional charge due to the amount of restoration work required to bring back a natural cosmetic appearance. 

· Shelter of Remains:  This fee may not be on the General Price List; usually, it is only applicable after the four or five days it might take to complete all funeral arrangements.  Federal Trade Commission (FTC) allows funeral homes to charge for the refrigeration of a body; when refrigeration is required, ask the funeral home if it charges per day or a flat fee. 

· Transporting Remains:  Usually included on the General Price list, this expense usually involves picking up the body to the funeral home, and if a burial follows, there may be additional expenses for utilizing a hearse, horse-drawn wagon, limousine to transport the casket/coffin to the cemetery/memorial park.

· Some third-party companies specialize in shipping bodies, which might be significantly less than the funeral home.  It might be more cost-effective to have the funeral home on the receiving end make such arrangements if an Agent needs to ship the Principal’s body to another state and the funeral ceremony is in a different state where the death occurred.  Usually, the charge price is lower from a wholesale business-to-business versus the charge price by a retail customer.  

· Outside Vendor Fees (Cash Advance):  If the Principal/Agent needs optional products and services, the Funeral Home will make these arrangements for a fee.  However, it will usually be cheaper for the Principal/Agent to make and pay for these arrangements. 

· Identification Viewing Fees:  A private viewing for the family to confirm the individual's body; however, in reality, the funeral home knows the identity of the deceased when picked up from a hospital, nursing home, or family residence.  It is a way for the funeral home to increase profits by offering a Cremation Casket/Coffin or Rental Casket/Coffin for viewing purposes only.  

· According to the Federal Trade Commission (FTC), some Funeral Homes charge for the Identification Viewing itself or even preparation for Identification Viewing; unless state law requires it, any such fee may be declinable unless the family requests such services.
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· Beware of additional related charges such as “other preparation of the body – cleaning, dressing,” which may not appear on the General Price List.

· Remember that identification of the bodily remains can quickly occur at the hospital, nursing home, private residence, or the crematory before the cremation of remains begins.







		Merchandise:



		· Casket/Coffin: It is perfectly allowable to buy a third-party casket/coffin that may be significantly cheaper; such discount casket/coffin is usually bought online from Wal-Mart, Costco, and Amazon.  Some Funeral Homes have initiated “price realignment” to discourage the Consumer from buying a discount casket/coffin from third parties by shifting markup expense to the Basic Service Fee versus the offered in-house casket.  Thus, it pays to shop around to find out who has the lowest Basic Service Fee.  

· Beware of Funeral Homes that mention low-cost casket/coffin as “welfare casket/coffin,” usually held in inventory in “ugly” colors to discourage consumers from buying these products.  However, if the Principal/Agent likes its design and functionality, inquire what other colors are available. 

· When selecting a casket/coffin, the Principal/Agent will encounter the term Protective versus Non-Protective, save money, and buy the Non-Protective versions.  Terms or features associated with a protective casket/coffin include but are not limited to the following:  rubber gasket, “sealer casket/coffin,” “water and leak-resistant,” “cathodic protection,” and “sacrificial cathode,” and “warranted casket/coffin.”  There is currently no scientific evidence that a protective casket/coffin offers additional value when preserving human remains and may even complicate decomposition by increasing the chances of putrefaction versus natural dehydration.

· No casket/coffin can keep out water, dirt, or other debris indefinitely, especially if it is a burping casket/coffin, thus allowing gases to escape in the decomposition process.  If the Principal/Agent wants to ensure the integrity that said casket/coffin is not waterlogged, select a gravesite that is above water level, not on a floodplain, or near a high-water zone, and has additional water drainage capabilities (this will cost money). 

· Illegal Tactics:  A funeral home cannot charge the Principal/Agent a handling fee for a family-made casket/coffin or a third-party casket/coffin.  A funeral director cannot state that a casket/coffin is “unsuitable” for use at their establishment if it meets or exceeds the state construction requirements.  Federal Trade Commission (FTC) Funeral Rules state the following: (01) that the Principal/Agent's presence is not a requirement for delivering a third-party casket/coffin to the funeral home.  However, if damage occurs after delivery, the Principal/Agent may want to be there to assure the integrity of said casket/coffin (take pictures).  (02) Funeral homes cannot require the Consumer to inspect the casket/coffin on delivery.  (03) Funeral homes cannot refuse to allow third-party delivery staff to use the funeral home’s equipment to bring the casket/coffin inside the funeral home.  (04) Funeral homes cannot refuse third-party casket/coffin delivery during the same time of day that the funeral home will accept delivery from their supplier.  

· Urns: Do not be fooled into thinking that the Principal/Agent must purchase a more expensive Urn from a Funeral Home.  If the Principal/Agent receives the cremated remains in a plastic or cardboard container that states, “Temporary Container – Not Suitable for Long-Term Storage,” the Consumer reserves the right to decide what container is “permanent” or “suitable.” 

· Federal Trade Commission’s (FTC) Funeral Rules give the Consumer the right to refuse a casket/coffin for cremation remains.  All funeral homes must provide a minimum “alternative container,” and by law, the Principal/Agent has the right to supply an alternative container of one’s choosing. 

· It is worth noting that no state law requires an urn as a condition for burying cremated remains. 

· Rental Casket/Coffin: If the Principal/Agent plans to use a rental casket/coffin, a funeral director cannot prevent using a lower-cost casket/coffin that advertises in a different section or listing for viewing (before cremation) or burial purposes.  Refer to cremation casket/coffin if the intended purpose is to cremate the remains afterward. 

· When considering using a rental casket/coffin for viewing purposes, consider the overall cost compared to buying a casket/coffin.  The general rule of thumb is that a rental casket/coffin should cost 1/8 the price of the intended casket/coffin that the Principal/Agent would have purchased, or $300 per day multiplied by the number of days in use.  
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		· Outer Burial Container: This is a “vault” or “grave-liners” and can be as expensive as the casket/coffin.  Some outer burial containers advertise protective features to prevent groundwater, dirt, or debris from entering the casket/coffin.  Reality proves otherwise since the outer burial container serves little purpose, and there is no scientific evidence to support these statements.  Vaults, in particular, have risen to the surface due to significant flooding; furthermore, it does not prevent decomposition from occurring.  From the perspective of the cemetery/memorial park, a vault or grave-liner keeps the ground from settling after burial to allow easy mowing and maintenance.

· If the Principal/Agent is on a budget, consider a grave-liner (a container with the same functionality) or a polypropylene “bell cover,” which is easier to install.   

· If the Principal/Agent plans to buy a third-party outer burial container, the Principal/Agent may have difficulties.  Most vault companies refuse to sell directly to the Consumer or to a retailer that sells to Consumers.  If the Principal/Agent has to resort to buying from a Funeral Home, the director can insist that the Principal/Agent pay for their unwanted services.  

· Some states will allow the Consumer to refuse a vault base on religious grounds.  However, some cemeteries/memorial parks may not acknowledge the Principal/Agent rights and still require an Outer Burial Container.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules for internment.  Most cemeteries/memorial parks are within their rights to charge a reasonable fee paid for in advance for additional ground maintenance if the Principal/Agent chooses to forgo an outer burial container,

· Little Vaults for Urns:  This is an outer container in which a box of cremated remains rests within the burial plot.  Personally, this is a racket in order for the cemeteries/memorial parks to make more money for no consideration in exchange.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules for internment. 

· If the Principal/Agent purchases a metal urn that will not rust or crush the cremated remains, then there is no reason that a cemetery/memorial park can give why a little vault would be required.  However, if the cemetery/memorial park still refuses to bury the said urn, the Principal/Agent may have to seek legal action.

· Even though the Principal/Agent is allowed to purchase a third-party vault to reduce funeral expenses, beware of bogus charges to make up for lost profits such as “Inspection Fee,” “Installment Fee,” or “Opening and Closing Fee.” 

· Some states do restrict who can sell a vault.  However, cemeteries/memorial parks that sell such vaults may not prevent the Principal/Agent from purchasing their own.

· It is worth noting that no state law requires a little vault for an urn as a condition for burying cremated remains. 

· Monuments:  This may include, but are not limited to, the following: Head Stones, Tombstones, Gravestones, Flat Lying Maker, Memorial, Cenotaph, Church Monument, Mausoleum, Burial Vaults, and Crypts.  Please note that it violates the Sherman Anti-Trust Act for cemeteries/memorial parks to refuse to accept monuments bought from an outside dealer.  A cemetery/memorial park is within its rights to restrict what types of monuments are permissible.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules regarding monuments. 

· The Principal/Agent may have to seek legal action if a cemetery/memorial park refuses to accept a third-party monument or has come up with trumped-up fees or bogus policies.

· Know the cemetery/memorial park rules and regulations regarding monuments before purchasing; this will alleviate issues later. 

· Ensure the Principal/Agent shop around; independent monument companies usually have better prices than a cemetery/memorial park.

· Have a schematic or drawing of the monument with lettering presented to the Principal/Agent for approval before the work begins; this will prevent errors and costly mistakes.  







		Cemetery / Memorial Park:



		· Cemetery/Memorial Park Restrictions:  A cemetery/memorial park has the right to restrict or define what third-party burial vaults, monuments, and memorials it will allow and whether a grave can have flowers or other remembrances.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies, rules, and regulations in advance.  

· Always ask for the Policies, Rules, and Regulations concerning the cemetery/memorial park of interest before buying a plot or property.  Ensure the Principal/Agent reads the fine print carefully, asks questions, and understands everything before buying.  
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		· If the Principal/Agent needs further information or help, have a License State Attorney review such information before committing to buy.  If a cemetery/memorial park refuses to provide the Principal/Agent with the requested information, then avoid doing business with the cemetery/memorial park.

· When the Principal/Agent “purchases a grave” per se, the Principal/Agent usually agrees to the “rights to internment” to a specific piece of property.

· Beware of “Buy Back” clauses; this allows a cemetery/memorial park the right to buy back any graves, usually at any time, with no obligation of obtaining the family’s permission regarding the grave, the removal of the body within the grave, and the disposal of the body thereof. 

· Grave (Burial Plot / Property):  Normally the most expensive purchase at a cemetery/memorial park, it pays to shop around for the lowest price if the Principal/Agent is not particular.  To buy a grave on the secondary market, suggest starting one’s research at www.finalarrangementsnetwork.com or www.gravesolutions.com.

· Outer Burial Container: This is a “vault” or “grave-liners.”  Most cemetery/memorial parks require the installation of a “grave-liner” at the minimum to keep the ground from settling after burial. 

· Crypt: Often, though not always, for interment are similar to a burial vault but usually for more general public interment; typically, a space in a mausoleum or other building to hold cremated or whole remains.

· Mausoleum: Is an external free-standing building/structure constructed as a monument enclosing the interment space or burial chamber of a deceased person or persons.

· To prevent putrefaction from occurring to the bodily remains, ensure that the mausoleum is designed and engineered correctly (promotes airflow to dehydrate the body, and the crypt slot is angled backward to drain fluid that can otherwise breach the casket/coffin and run out of the front).  Advantageously, the Principal/Agent inspects the mausoleum for any odors/stains on the front of the crypts, floor, or sidewalk before purchase and interment.  

· Avoid purchasing a protective casket/coffin when burial is at a mausoleum since putrefaction will likely occur.  Furthermore, any sensible mausoleum operator will prop open any casket/coffin to allow ventilation so the body will dehydrate naturally.  If a cemetery/memorial park requires a protective casket/coffin for burial in a mausoleum, the Principal/Agent may want to reevaluate one’s options. 

· Consider buying an enclosure bag to zip up around the casket/coffin to prevent bodily fluid from staining the front of the crypt. 

· Columbarium: It is a structure with niches (small spaces) for placing cremated remains in urns or other approved containers; it may be outdoors or part of a mausoleum.  

· Green Burial:  The concept is to lower the Principal’s carbon footprint as much as possible while being environmentally friendly at the same time. 

· If the Principal/Agent is wondering, what is the greenest casket/coffin that money can buy?  In a twist of irony, the Principal/Agent does not have to buy a casket/coffin.  Let nature takes its course; thus, let the Principal’s body decompose in the ground.  Consult with the cemetery/memorial park of interest if this is possible or permissible.

· Cremation is optional; however, it rarely occurs in a Green Burial due to the environmental conservation philosophy.  Promession and Alkaline Hydrolysis are alternatives to cremations, which are more environmentally friendly; however, they are not widely available in the United States of America.  









		Cemetery / Memorial Park  Fees:



		· Opening Fee: A fee to open a gravesite usually entails removing soil for burial/interment purposes or a charge to open a crypt for a mausoleum or columbarium. 

· Closing Fee: A fee to close a gravesite usually entails filling in the soil for burial/interment purposes or a charge to close a crypt for a mausoleum or columbarium. 

· *Endowment Care Fee: A fee to take care of the crypt in a mausoleum or columbarium may be included in the purchase price or is usually an additional expense.

· *Perpetual Care Fee: A fee to take care of the gravesite may be included in the purchase price or is usually an additional expense.  

· *Maintenance/Grounds Keeping Fee:  A cemetery/memorial park fee utilizes to ensure beautification and public safety.

· All Fees:  It is best to determine expenses before purchasing said site or services.  

· *Fees: These fees are usually kept in escrow or within a trust fund (pre-paid or perpetual care fund).
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		Veteran / Military Information:



		· All veterans (honorable discharge) in the United States of America are entitled to a free burial in a national cemetery and a grave marker; this may also extend to civilians who have provided military-related service and some public health service personnel.  When buried in a national cemetery, spouses and dependent children are also entitled to a lot and a marker.  

· There are no charges for opening or closing a grave, vault, or grave-liner or setting the marker in a national cemetery. 

· The family usually is responsible for expenses relating to the funeral home, casket/coffin, transportation, embalming, viewing, and any other ceremonies held at the funeral home. 

· If there is no national cemetery in the State for the Principal, inquire about veteran’s cemeteries that the State may have available.  Expect to pay something (odds are it will not be free) at a veteran’s cemetery; however, it will probably be a significant saving versus other alternatives.  Eligibility requirements and additional details may vary; contact the State VA for more information. 

· Beware of so-called “Veterans’ Specials” offered by commercial cemeteries/memorial parks.  A typical offer includes a free plot for the veteran; however, it charges exorbitant rates for an adjoining plot for the spouse, with a high fee for opening and closing each grave.  Tabulate the bottom-line cost before deciding if such a special is advantageous.

· For more information, access the Department of Veterans Affairs website at http://www.cem.va.gov/ or reach a regional Veterans Affairs Office in one’s area, call 1-800-827-1000.  







		Source Information:



		· Federal Trade Commission (FTC) Funeral Rules:  The Federal Trade Commission (FTC) has a list of rules for the Funeral Industry; these rules are accessible at https://www.consumer.ftc.gov/articles/0300-ftc-funeral-rule.

· Nonprofit Organizations:  The following websites have a treasure trove of updated state information: Funeral Consumer Alliance (FCA) https://www.funerals.org and Funeral Ethics Organization (FEO) http://www.funeralethics.org.

· For additional information regarding planning for the Principal funeral, suggests reading the following book by Joshua Slocum and Lisa Carlson: Final Rights: Reclaiming the American Way of Death, ISBN-13: 978-0942679342 or ISBN-10: 0942679342.  The website for this book is as follows: http://finalrights.org.

· The Principal / Agent can purchase the book(s) as mentioned earlier relatively cheap in used condition by using this website: www.dealoz.com, which searches over 20,000 online stores to find the best deal possible.  
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		Legal Disclaimers & Waivers:







		A.

		Definitions of Terms: The term "Publication(s)" shall refer, but not be limited, to the following: Power of Attorney, Supporting Documents, Worksheets, Miscellaneous Forms, Recommended Forms, and Appendices.  



		B.

		Waiver of Damages: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author makes no guarantees of any kind or nature.  (02) The Organization, Distributor, Sales Representative, Publisher, or Author assumes no liability for any or all types of damages that may result from the utilization of this Publication(s) or reliance thereof.  (03) Modification of this Publication(s) is permissible to suit a particular Purchaser’s or User's need; however, the Purchaser or User assumes all risk.



		C.

		No Representation of Services:  The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author is not engaged in rendering professional services regarding medical, financial, legal, et cetera.  (02) This Publication(s) is not a substitute for advice from a competent licensed professional.



		D.

		Forum – Selection / Jurisdiction / Governing Law: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) The selection for governing law, venue, forum, and jurisdiction for all litigation shall exclusively be at the locality of the Organization (State of Incorporation) or the Author (State of Residence).  (02) The Purchaser or User waives their right to choose, object, or make claims (economic hardship, unreasonable constraints, or inconvenience) concerning the governing law, venue, forum, and jurisdiction for all litigation against the Organization, Distributor, Sales Representative, Publisher, or Author.  



		E.

		Force / Mandatory Arbitration: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) All litigation, claims, disputes, settlements, judgments, lawsuits, or proceedings (governmental, administrative, governmental investigation, inquiries, hearing, request, or any appeal thereof) against the Organization, Distributor, Sales Representative, Publisher, or Author shall only go through force and binding arbitration with no other alternative legal recourse.  (02) The arbitration shall be confidential in adherence to the Commercial Arbitration Rules of the American Arbitration Association performed by a single Arbitrator with experience in contract law.  



		F.

		Class Action Waiver: The Purchaser or User of this Publication(s) agrees by default and understands the following: (01) To bring only claims in an individual capacity, not as a Class Member/Plaintiff/Petitioner in any purported class, consolidation, or proceeding (mass or representative).  (02) The Arbitrator shall not consolidate more than one person's claim nor preside over any form of class, consolidation, or proceeding (mass or representative) unless the Defendant/Respondent agrees in writing to such actions in advance.  



		G.

		Additional Terms and Conditions: The Purchaser or User of this Publication(s) agrees by default and understands that their legal and consumer rights are restricted and legally bound to any/all updated Additional Terms & Conditions set forth on www.paquettepublications.com  without prior or future notice.  The Additional Terms & Conditions URL links are at the bottom of the home page:  Legal Disclaimers & Waivers, License & Trademark, and All Rights Reserved.







		All Rights Reserved:



		  

Unless prior written permission from the Author occurs, there shall be no reproduction, transmission, and utilization of this Publication(s), in parts or whole, by any mean(s) or form(s).  Parts shall include, but not be limited to, the following: Legal Text, Forms, Papers, Samples, Illustrations, and Instructions.  Mean(s) or form shall include, but not be limited to, the following: graphic, electronic, or mechanical, including photocopying, recording, or stored in any information or retrieval system.  Purchaser and User of this Publication(s) have a limited license to use this Publication(s) contained herein for their personal and immediate family use.  Immediate Family shall be defined as follows: parent; sibling; child by blood, adoption, or marriage; spouse; grandparent; or grandchild.  Utilization of this Publication(s) for commercial gain (selling, trading, and transferring) is strictly prohibited.  Please send all questions, suggestions, comments, and permission requests to the following email: paquettepublications@gmail.com.
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		Final Disposition Suggestions 

& Resource Guide









		Planning:



				Avoid paying for the funeral,  gravesite, or monument in advance (unless it is very complicated or completion of service occurs in short order).  The Principal will be better off investing or saving that money instead of paying for final dispositional needs when required.  Remember that prices tend to increase over time (unless market forces counteract inflation), and businesses may close or change ownership.  If the Principal/Agent plans to pay for final disposition in advance, inform the Principal’s Family of the insurance policy, contract, or trust fund.



		The following website https://paquettepublications.weebly.com/preneed.html provides a summary overview of options relating to pre-paying the Principal’s funeral in advance with the advantages and disadvantages of each option at the state level.  It is highly advantageous that the Principal/Agent download the PDF corresponding to the State where the Principal currently lives so that the Principal/Agent is aware of the options available.  

		Beware of Medicaid scare tactics by sales representatives to coax the Principal/Agent into buying a pre-paid funeral in advance.  Only purchase an irrevocable plan when the Principal needs to (not before) qualify for Medicaid.  By purchasing earlier, the Principal limits options for what their money can do later. 



		If the Principal is currently applying for Medicaid, all states allow the Principal to pre-pay for a funeral in advance to shelter some money from consideration for Medicaid eligibility.  This transition is known as a “spend-down” the amount that the Principal/Agent can protect in a pre-paid funeral varies from State to State.  







		Remember that the Principal’s situation or desires may change throughout time.  It is best to write down the Principal’s final disposition wishes and update it every few years before the Principal’s death so that the Principal’s Agent can accommodate the Principal request to the best of their ability with little hassle and planning.  The Principal/Agent should give a copy of the Principal wishes to a family member or the Principal’s Attorney.  Stating the Principal’s wishes in a Last Wills and Testaments sounds good, but in reality, most are not found or read until after the funeral.  Avoid putting the only copy of the Principal’s wishes in a safe deposit box since it is easy to overlook, or it will delay the funeral arrangements.



		A funeral home acts as an intermediate for the Principal/Agent; the funeral home does all of the hard work and ensures legal compliance.  However, their services are not required if the Principal/Agent plans to do it (see Home Funeral Service); the Principal/Agent needs to consult the state and local laws regarding this matter.  If the Principal/Agent is willing to take the time to learn what to do, there are tremendous cost savings.  However, since funeral preparation and service occur within a short timeframe, the Principal/Agent may be better off utilizing a funeral home; remember, the Agent is paying for convenience.  



		The following website https://paquettepublications.weebly.com/rights.html provides a summary overview of Individual rights regarding final disposition at the state level.  The Principal/Agent can download the PDF corresponding to the State that the Principal currently lives in so that the Principal/Agent can plan for the Principal’s final disposition accordingly.











		Market Forces:



				There is an excessive supply of funeral home service providers in the United States of America; thus, it is a buyers’ market, not a sellers’ market. 



		Some historically family-owned funeral homes may be chain-owned Mortuaries (between 10 to 15 percent of Funeral Homes in America), such as Service Corporation International (SCI) and Stewart Enterprises.  Even if it appears to be a family-own funeral home, looks are deceiving; ask in advance if family-own funeral homes are independent and locally owned.  Usually, such chain-owned Mortuaries products and services are higher in cost (up to 3 times higher) with hard-sell tactics, which may lead to deceitful sale practices.  The Principal/Agent should still inquire or potentially do business with these Funeral Homes; however, beware of the underlying motivations so that expenses are not excessive.  Please note: In metropolitan areas (particularly in Florida), corporate chains have a near monopoly as funeral home providers.  



		Unless the Principal prefers a particular cemetery/memorial park, it pays to shop around regardless of whether the cemetery/memorial park is religiously affiliated or incorporated as a nonprofit.  Inquire if said cemetery/memorial park is independent and locally owned; these tend to be less expensive than chain-owned.  
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						 Some religious cemeteries/memorial parks may have outsourced or sold their burial operations to for-profit third parties.  These for-profits rely on the Principal religious faith to make a profit; thus, do one’s due diligence and research such matters in advance. 







		Ensure that the Principal/Agent calls around and gets price quotes to get the best deal possible; remember to negotiate for the lowest price possible.



		Stick to a budget; decide what products and service the Principal require.  Do not pay for products and services that do not fulfill the Principal’s goals. 



		Do not commit to buying any product or service until the Principal/Agent has researched and asked questions.  Only the ignorant people and fools pay for more than what is required. 



		Do not let the Principal’s/Agent's emotions sway one’s decision-making.  If the Principal/Agent feels sale pressure, it is okay to stop, reflect, gain more information, and continue negotiations.  Verify all claims of importance made by sales representatives before committing to buy anything.  If the sales representative state it is a one-time deal or offer, that person is lying to the Principal/Agent, walk away.  If a guaranteed offer occurs, make sure it is in writing and has the approval of upper management before purchase. 



		Always ask the representative to provide the legal citation on paper for verification if State laws require/deny a product or service.  If the representative balks or cannot provide such information promptly, the possibility of deception is very high due to greed or ignorance.  



		Do not reveal how much money the Principal/Agent has to fund said funeral arrangement unless the Principal/Agent wants to pay the most amount possible, thus leaving no room for negotiating. 



		Federal Trade Commission’s (FTC) Funeral Rules require Funeral Homes to give the Principal/Agent prices by phone upon demand, thus shop around and let the Principal/Agent fingers do the walking. 



		The Federal Trade Commission’s (FTC) Funeral Rules do not cover cemeteries/memorial parks and mausoleums unless those places sell funeral products and services.











		Paperwork:



				According to the Federal Trade Commission’s (FTC) Funeral Rules, the Consumers shall have access to the following:  (01) General Price List, (02) Casket/Coffin Price List, and (03) Outer Burial Container Price List when the Principal/Agent inquire about funeral arrangement and prices.  Furthermore, these lists should be assessable for examination before arranging conferences or services.  The Federal Trade Commission (FTC) allows the Consumer to keep the General Price List; the other price lists are at the funeral home's discretion.  If the Principal/Agent plans to purchase from a funeral home, make sure the Principal/Agent looks at all the make and models with the corresponding prices so that the Principal/Agent can make the most appropriate financial decision.  Always ask to see the low-cost options first; inquire if a catalog or computer selection may be available.  Do not be surprised if a low-cost option is not available for display but advertised as an option; if this occurs, the Consumer will have to wait until delivery. 



		Always look at the Individual Pricing List and compare it to the Packages so that the Principal/Agent can make the best decision possible.  The funeral home may not offer an Individual Pricing List.  However, the Principal/Agent can purchase each service/product individually to compare any “Packages” offered if the funeral home.  The funeral home may refuse or balk at offering individual service; this should raise a red flag; best, the Principal/Agent walk away.  According to the Federal Trade Commission (FTC) Funeral Rules, the Principal/Agent has the right to buy separate products and services; thus, do not accept a package that may include products or services that the Principal/Agent does not desire. 



		When contracting with a Funeral Home, ensure the Principal/Agent receives an Itemize Statement / Invoice of final choices before the funeral.  Ensure the final statement/invoice has only those items selected by the Principal/Agent.  Do not leave the arrangement conference without this itemized statement/invoice or receipt, especially if the Principal/Agent pays for said products and services. 



		Trust but verify; some funeral homes may state that the Principal/Agent must buy a specific product or service to meet particular legal requirements regarding a cemetery/memorial park or crematory.  Ensure such explanations are in a written statement; verify if such requirements exist before buying any products or services.



		If a Funeral Home, Crematory, or Cemetery/Memorial Park asks the Principal/Agent to sign a contract, ensure the Principal/Agent reads the fine print carefully, asks questions, and understands everything before signing.  If the Principal/Agent needs further information or help, have a licensed state Attorney review contract before signing. 



		Ensure the Principal/Agent does all business in writing so that a paper trail exists if the business in question makes a mistake or fails to uphold their contract's end.
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		Top Five Funeral Types:



				Traditional” Full-Service Funeral:  Generally, the most expensive type of funeral usually includes a viewing or visitation and formal funeral services.  These services may include but are not limited to a hearse to transport the body to the funeral site (Cemetery/Memorial Park) for the burial, entombment, or cremation of the remains.  Fees may include but are not limited to the following:  Basic Service Fee, Embalming, care of the body, dressing of the body, rental of the funeral home for viewing or services, vehicle transport, cost of casket/coffin, burial site (cemetery plot or crypt), and other funeral goods and services. 



		Direct Burial (Immediate Burial):  Cheaper than a Full-Service Funeral, the body is buried shortly after death, usually in a simple container with no viewing, visitation, or embalming.  Memorial service is optional at the gravesite.  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport and care of the body, cost of casket/coffin or burial container, and burial site (cemetery plot or crypt).  Optional, graveside services cost extra. 



		Package prices may substantially vary when shopping among several funeral homes since it includes a minimum casket/coffin and a grave liner or vault.  Beware of inflated service prices on immediate burial but offer a “discount” if the Principal/Agent purchases the casket/coffin at the funeral home.  If the situation above occurs, an unseen handling charge is in the service fee, a practice outlawed by the Federal Trade Commission (FTC). 



		Direct Cremation:  The cheapest option is the cremation of the body, which occurs shortly after death, usually with no additional services (embalming, viewing, or visitation).  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport, care of the body, crematory fee, and an urn or another container.  Optional: If burial or entombment of the remains occurs, the cost of a cemetery plot or crypt should be in the calculations. 





				When price shopping among several funeral homes, be sure to ask if the package price includes the cost of (01) a minimum container, (02) cremation process, and (03) and cremation permit.  It is worth noting that most funeral homes do not have a crematory.  Thus, it would be an additional expense, which may not be apparent in the first inquiry.  Promession and Alkaline Hydrolysis are alternatives to cremation; however, finding a service provider may be difficult.



		Beware of fraud; it is always advisable that a trusted individual verify the cremation of bodily remains or a short video of the body cremation, which identifies the body entering into an active furnace.  There have been past cases of when crematory/funeral homes have committed fraud; instead of cremation, the bodily remains usually rot in a shallow unmarked grave with no identifying information of the individual.









		Green Burial:  The cheapest and most environmentally friendly method for final disposition involves laying the body in the earth without chemical embalming, metal casket/coffin, or vault (still practiced today by devout Jews and Muslims).  Consult the cemetery/memorial park (preferably in advance) if Green Burial is permissible.  Please inquire about pricing; some Green Cemetery charges a premium since their primary goal is the conservation and sustainment of undeveloped land. 





				When comparing pricing at a funeral home, a Green Burial should be equal to or less than a Direct Burial to determine if it is reasonable or not. 









		Home Burial: Instead of burying the bodily remains of an individual at a cemetery/memorial park, consider using family-own





				Always consult state law if a funeral home involvement is required.  The Principal/Agent may be able to do a home funeral instead with limited or no funeral home involvement at all. 



		If the Principal/Agent plans to proceed with this option, it is best to plan preferably in advance for one’s death and consult an Attorney.  Furthermore, the Principal/Agent may want to know what restrictions might occur due to local zoning ordinances, local laws, and state laws.















		Funeral Home Services:



				Definition of Funeral Home:  A commercial service provides interment and funeral services to the community for the dead and their families.  Funeral homes take care of the necessary paperwork, permits, and other details, such as arranging cemeteries/memorial parks and crematories, providing obituaries to the news media, et cetera.  
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				Embalming:  Services for embalming bodily remains is not a legal requirement for most death.  When there is a delay in burial or cremation for several days, refrigeration can substitute for embalming in many states; however, there may be exceptions.  

		Most funeral home policies require embalming if the Principal/Agent plans to do a public viewing.  However, it is worth knowing that, except in rare or unique cases, no State laws currently require embalming procedures for funerary services. 



		Please note that if the Principal or Principal’s Family has religious or moral objections to embalming, the Principal/Agent may have limited services available that a funeral home is willing to offer.  The Principal/Agent may want to call funeral homes in advance and find out their policies. 



		Funeral embalming uses weaker chemicals and usually holds a body for about a week (temporary cosmetic restoration) until decomposition occurs.  Medical School embalming uses more potent chemicals that preserve a body (cadavers) for years (mummification).  If the Principal donates their body to a medical school, embalming will occur at no cost to the Principal/Agent; otherwise, there is no other practical way of preserving a body for such long durations.



		The embalming process is not a pretty picture; it is somewhat morbid and disgusting.  The Consumer would probably reconsider having their body embalmed, or a loved one’s body if the Consumer knew all the details and processes; this is a case where ignorance is bliss. 



		Embalming does not protect the public from disease or prevent the spread of disease once a person dies.  Scientifically speaking, once a human dies, infectious agents that would be of any concern, including those on the individual’s skin or internal organs, are less contagious, except in rare cases.  Rhetorical question, when was the last time a Consumer ever heard or seen a funeral director pick up and handle the deceased body from the hospital or home wearing a HazMat suit? 



		The practice of embalming itself creates a danger for the embalmer due to chemical exposure (formaldehyde) and fluid-borne pathogen exposure, thus leading to a 13 percent higher death rate, according to the Center for Disease Control. 



		It is up to the family if their deceased loved one’s body undergoes embalmment, not the funeral home.  Consider using a different funeral home service provider if accommodation for embalming alternatives cannot occur to meet the Principal’s/Agent's needs.  







		Refrigeration: Not all funeral homes have refrigeration storage capabilities, but most hospitals do when price shopping; it is best to ask the funeral home in advance if the Principal/Agent desires refrigeration service.  If refrigeration technology is unavailable, dry ice, conventional ice, or frozen gel pack may be sufficient substitutes. 

		Most funeral homes are willing to accommodate the Principal’s/Agent's request for a private family viewing without embalming.  However, most will not advertise this option to the Principal/Agent.  If some form of preservation is a practical necessity, refrigeration will suffice for several days. 



		Dry ice or frozen gel packs are just as effective in delaying decomposition as refrigeration is when transporting the body. 



		In most cases, a body will keep for two to three days at 70 degrees or cooler without offensive decomposition or odor.







		Private Viewing: This allows the family to see the deceased person (body) one last time; it helps in the grieving process and allows family and friends to say their last goodbyes before cremation or burial.  The body can either be refrigerated or embalmed without a casket/coffin.

		Private viewing is beneficial when the cause of death is sudden or unexpected.  Usually, when death is foreseeable, and loved ones have previously said their goodbyes, private viewing is not required; this will save the Principal/Agent from needing a rental casket/coffin since closure has already occurred. 



		It behooves the Principal/Agent to call funeral homes in advance when price shopping and find out their policies regarding private viewings before making a final selection. 



		Some funeral homes may set a timeframe for a private viewing.  However, if the Principal/Agent requires a longer duration, be prepared to pay extra for the use of the facilities.







		Visitation:  Visitation provides an informal time for gathering and remembering the deceased individual, a closed casket/coffin may be present, or the body may not be present.  Visitation without the casket/coffin present can occur anytime, anywhere, without the cost or formalities of a funeral home involvement.  

		Families that request a visitation versus a private viewing have found the occasion more intimate, personal, and potentially more comfortable.  The deceased's family sees additional value when friends and colleagues talk freely about the significance of their relationship with the deceased person.
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		Home Funeral Services:



				 Definition of Home Funeral: The family generally provides noncommercial service regarding the following: (01) the care and preparation of bodily remains for burial or cremation.  (02) Planning and implementation of related rituals or ceremonies.  (03) Planning and implementation of burial or cremation itself.  Home funerals tend to be minimal, with noninvasive care and preparation of the bodily remains; as a result, the cost is significantly lower than that of a funeral home.

		 Home funerals tend to go hand-in-hand with home burials.  However, cemetery/memorial parks always remain an option. 







		 Connecticut, Illinois, Indiana, Louisiana, Michigan, Nebraska, New Jersey, and New York require a licensed funeral director or a funeral home involvement when conducting a home funeral.  It is best to call around to find a person or establishment willing to do so at a minimum expense in these situations. 



		 For more information on how to perform or receive help for a home funeral, suggest starting one’s research at http://www.homfuneraldirectory.com or http://www.homefuneralalliance.org.











		Home Funeral Fees:



				Professional Service / Basic Service Fee:  This non-declinable fee for “basic services of staff” is allowable by the Federal Trade Commission (FTC).  This fee usually entails the following: funeral planning, securing the necessary permits and copies of death certificates, preparing the notice, sheltering the remains, and coordinating the arrangement with the cemetery, crematory, or other third parties.  This fee must be payable and the cost of the specific products or services for the funeral arrangement.  This fee may also cover expenses such as unallocated overhead or overhead.  Due to the nature of the fee, most funeral homes have loaded more and more of their profits into this fee, thus low-balling the actual products and services fee.



		Embalming Services Fee:  If the Principal/Agent utilizes embalming service, this is probably the most justifiable fee that exists in the funeral industry, considering that it does require training, significant expertise, overhead expenses, unpleasant to perform, and places the embalmer in jeopardy of blood-borne pathogens and exposure to highly toxic chemicals.  The fee varies by location and usually increases based on the amount of restoration required or requested. 

		Beware of additional related charges such as “other preparation of the body – cleaning, dressing, and casketing,” which may not appear on the General Price List.



		If an autopsy occurs on a body, expect an additional charge due to the amount of restoration work required to bring back a natural cosmetic appearance. 







		Shelter of Remains:  This fee may not be on the General Price List; usually, it is only applicable after the four or five days it might take to complete all funeral arrangements.  Federal Trade Commission (FTC) allows funeral homes to charge for the refrigeration of a body; when refrigeration is required, ask the funeral home if it charges per day or a flat fee. 



		Transporting Remains:  Usually included on the General Price list, this expense usually involves picking up the body to the funeral home, and if a burial follows, there may be additional expenses for utilizing a hearse, horse-drawn wagon, limousine to transport the casket/coffin to the cemetery/memorial park.

		Some third-party companies specialize in shipping bodies, which might be significantly less than the funeral home.  It might be more cost-effective to have the funeral home on the receiving end make such arrangements if an Agent needs to ship the Principal’s body to another state and the funeral ceremony is in a different state where the death occurred.  Usually, the charge price is lower from a wholesale business-to-business versus the charge price by a retail customer.  







		Outside Vendor Fees (Cash Advance):  If the Principal/Agent needs optional products and services, the Funeral Home will make these arrangements for a fee.  However, it will usually be cheaper for the Principal/Agent to make and pay for these arrangements. 



		Identification Viewing Fees:  A private viewing for the family to confirm the individual's body; however, in reality, the funeral home knows the identity of the deceased when picked up from a hospital, nursing home, or family residence.  It is a way for the funeral home to increase profits by offering a Cremation Casket/Coffin or Rental Casket/Coffin for viewing purposes only.  

		According to the Federal Trade Commission (FTC), some Funeral Homes charge for the Identification Viewing itself or even preparation for Identification Viewing; unless state law requires it, any such fee may be declinable unless the family requests such services.
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				Beware of additional related charges such as “other preparation of the body – cleaning, dressing,” which may not appear on the General Price List.



		Remember that identification of the bodily remains can quickly occur at the hospital, nursing home, private residence, or the crematory before the cremation of remains begins.















		Merchandise:



				 Casket/Coffin: It is perfectly allowable to buy a third-party casket/coffin that may be significantly cheaper; such discount casket/coffin is usually bought online from Wal-Mart, Costco, and Amazon.  Some Funeral Homes have initiated “price realignment” to discourage the Consumer from buying a discount casket/coffin from third parties by shifting markup expense to the Basic Service Fee versus the offered in-house casket.  Thus, it pays to shop around to find out who has the lowest Basic Service Fee.  

		 Beware of Funeral Homes that mention low-cost casket/coffin as “welfare casket/coffin,” usually held in inventory in “ugly” colors to discourage consumers from buying these products.  However, if the Principal/Agent likes its design and functionality, inquire what other colors are available. 



		 When selecting a casket/coffin, the Principal/Agent will encounter the term Protective versus Non-Protective, save money, and buy the Non-Protective versions.  Terms or features associated with a protective casket/coffin include but are not limited to the following:  rubber gasket, “sealer casket/coffin,” “water and leak-resistant,” “cathodic protection,” and “sacrificial cathode,” and “warranted casket/coffin.”  There is currently no scientific evidence that a protective casket/coffin offers additional value when preserving human remains and may even complicate decomposition by increasing the chances of putrefaction versus natural dehydration.



		 No casket/coffin can keep out water, dirt, or other debris indefinitely, especially if it is a burping casket/coffin, thus allowing gases to escape in the decomposition process.  If the Principal/Agent wants to ensure the integrity that said casket/coffin is not waterlogged, select a gravesite that is above water level, not on a floodplain, or near a high-water zone, and has additional water drainage capabilities (this will cost money). 



		 Illegal Tactics:  A funeral home cannot charge the Principal/Agent a handling fee for a family-made casket/coffin or a third-party casket/coffin.  A funeral director cannot state that a casket/coffin is “unsuitable” for use at their establishment if it meets or exceeds the state construction requirements.  Federal Trade Commission (FTC) Funeral Rules state the following: (01) that the Principal/Agent's presence is not a requirement for delivering a third-party casket/coffin to the funeral home.  However, if damage occurs after delivery, the Principal/Agent may want to be there to assure the integrity of said casket/coffin (take pictures).  (02) Funeral homes cannot require the Consumer to inspect the casket/coffin on delivery.  (03) Funeral homes cannot refuse to allow third-party delivery staff to use the funeral home’s equipment to bring the casket/coffin inside the funeral home.  (04) Funeral homes cannot refuse third-party casket/coffin delivery during the same time of day that the funeral home will accept delivery from their supplier.  







		 Urns: Do not be fooled into thinking that the Principal/Agent must purchase a more expensive Urn from a Funeral Home.  If the Principal/Agent receives the cremated remains in a plastic or cardboard container that states, “Temporary Container – Not Suitable for Long-Term Storage,” the Consumer reserves the right to decide what container is “permanent” or “suitable.” 

		 Federal Trade Commission’s (FTC) Funeral Rules give the Consumer the right to refuse a casket/coffin for cremation remains.  All funeral homes must provide a minimum “alternative container,” and by law, the Principal/Agent has the right to supply an alternative container of one’s choosing. 



		It is worth noting that no state law requires an urn as a condition for burying cremated remains. 







		 Rental Casket/Coffin: If the Principal/Agent plans to use a rental casket/coffin, a funeral director cannot prevent using a lower-cost casket/coffin that advertises in a different section or listing for viewing (before cremation) or burial purposes.  Refer to cremation casket/coffin if the intended purpose is to cremate the remains afterward. 

		 When considering using a rental casket/coffin for viewing purposes, consider the overall cost compared to buying a casket/coffin.  The general rule of thumb is that a rental casket/coffin should cost 1/8 the price of the intended casket/coffin that the Principal/Agent would have purchased, or $300 per day multiplied by the number of days in use.  
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				Outer Burial Container: This is a “vault” or “grave-liners” and can be as expensive as the casket/coffin.  Some outer burial containers advertise protective features to prevent groundwater, dirt, or debris from entering the casket/coffin.  Reality proves otherwise since the outer burial container serves little purpose, and there is no scientific evidence to support these statements.  Vaults, in particular, have risen to the surface due to significant flooding; furthermore, it does not prevent decomposition from occurring.  From the perspective of the cemetery/memorial park, a vault or grave-liner keeps the ground from settling after burial to allow easy mowing and maintenance.

		If the Principal/Agent is on a budget, consider a grave-liner (a container with the same functionality) or a polypropylene “bell cover,” which is easier to install.  



		If the Principal/Agent plans to buy a third-party outer burial container, the Principal/Agent may have difficulties.  Most vault companies refuse to sell directly to the Consumer or to a retailer that sells to Consumers.  If the Principal/Agent has to resort to buying from a Funeral Home, the director can insist that the Principal/Agent pay for their unwanted services.  



		Some states will allow the Consumer to refuse a vault base on religious grounds.  However, some cemeteries/memorial parks may not acknowledge the Principal/Agent rights and still require an Outer Burial Container.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules for internment.  Most cemeteries/memorial parks are within their rights to charge a reasonable fee paid for in advance for additional ground maintenance if the Principal/Agent chooses to forgo an outer burial container,







		Little Vaults for Urns:  This is an outer container in which a box of cremated remains rests within the burial plot.  Personally, this is a racket in order for the cemeteries/memorial parks to make more money for no consideration in exchange.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules for internment. 

		If the Principal/Agent purchases a metal urn that will not rust or crush the cremated remains, then there is no reason that a cemetery/memorial park can give why a little vault would be required.  However, if the cemetery/memorial park still refuses to bury the said urn, the Principal/Agent may have to seek legal action.



		Even though the Principal/Agent is allowed to purchase a third-party vault to reduce funeral expenses, beware of bogus charges to make up for lost profits such as “Inspection Fee,” “Installment Fee,” or “Opening and Closing Fee.” 



		Some states do restrict who can sell a vault.  However, cemeteries/memorial parks that sell such vaults may not prevent the Principal/Agent from purchasing their own.



		It is worth noting that no state law requires a little vault for an urn as a condition for burying cremated remains. 







		Monuments:  This may include, but are not limited to, the following: Head Stones, Tombstones, Gravestones, Flat Lying Maker, Memorial, Cenotaph, Church Monument, Mausoleum, Burial Vaults, and Crypts.  Please note that it violates the Sherman Anti-Trust Act for cemeteries/memorial parks to refuse to accept monuments bought from an outside dealer.  A cemetery/memorial park is within its rights to restrict what types of monuments are permissible.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies and rules regarding monuments. 

		The Principal/Agent may have to seek legal action if a cemetery/memorial park refuses to accept a third-party monument or has come up with trumped-up fees or bogus policies.



		Know the cemetery/memorial park rules and regulations regarding monuments before purchasing; this will alleviate issues later. 



		Ensure the Principal/Agent shop around; independent monument companies usually have better prices than a cemetery/memorial park.



		Have a schematic or drawing of the monument with lettering presented to the Principal/Agent for approval before the work begins; this will prevent errors and costly mistakes.  















		Cemetery / Memorial Park:



				Cemetery/Memorial Park Restrictions:  A cemetery/memorial park has the right to restrict or define what third-party burial vaults, monuments, and memorials it will allow and whether a grave can have flowers or other remembrances.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their policies, rules, and regulations in advance.  

		Always ask for the Policies, Rules, and Regulations concerning the cemetery/memorial park of interest before buying a plot or property.  Ensure the Principal/Agent reads the fine print carefully, asks questions, and understands everything before buying.  
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						If the Principal/Agent needs further information or help, have a License State Attorney review such information before committing to buy.  If a cemetery/memorial park refuses to provide the Principal/Agent with the requested information, then avoid doing business with the cemetery/memorial park.



		When the Principal/Agent “purchases a grave” per se, the Principal/Agent usually agrees to the “rights to internment” to a specific piece of property.



		Beware of “Buy Back” clauses; this allows a cemetery/memorial park the right to buy back any graves, usually at any time, with no obligation of obtaining the family’s permission regarding the grave, the removal of the body within the grave, and the disposal of the body thereof. 







		Grave (Burial Plot / Property):  Normally the most expensive purchase at a cemetery/memorial park, it pays to shop around for the lowest price if the Principal/Agent is not particular.  To buy a grave on the secondary market, suggest starting one’s research at www.finalarrangementsnetwork.com or www.gravesolutions.com.



		Outer Burial Container: This is a “vault” or “grave-liners.”  Most cemetery/memorial parks require the installation of a “grave-liner” at the minimum to keep the ground from settling after burial. 



		Crypt: Often, though not always, for interment are similar to a burial vault but usually for more general public interment; typically, a space in a mausoleum or other building to hold cremated or whole remains.



		Mausoleum: Is an external free-standing building/structure constructed as a monument enclosing the interment space or burial chamber of a deceased person or persons.

		To prevent putrefaction from occurring to the bodily remains, ensure that the mausoleum is designed and engineered correctly (promotes airflow to dehydrate the body, and the crypt slot is angled backward to drain fluid that can otherwise breach the casket/coffin and run out of the front).  Advantageously, the Principal/Agent inspects the mausoleum for any odors/stains on the front of the crypts, floor, or sidewalk before purchase and interment.  



		Avoid purchasing a protective casket/coffin when burial is at a mausoleum since putrefaction will likely occur.  Furthermore, any sensible mausoleum operator will prop open any casket/coffin to allow ventilation so the body will dehydrate naturally.  If a cemetery/memorial park requires a protective casket/coffin for burial in a mausoleum, the Principal/Agent may want to reevaluate one’s options. 



		Consider buying an enclosure bag to zip up around the casket/coffin to prevent bodily fluid from staining the front of the crypt. 







		Columbarium: It is a structure with niches (small spaces) for placing cremated remains in urns or other approved containers; it may be outdoors or part of a mausoleum.  



		Green Burial:  The concept is to lower the Principal’s carbon footprint as much as possible while being environmentally friendly at the same time. 

		If the Principal/Agent is wondering, what is the greenest casket/coffin that money can buy?  In a twist of irony, the Principal/Agent does not have to buy a casket/coffin.  Let nature takes its course; thus, let the Principal’s body decompose in the ground.  Consult with the cemetery/memorial park of interest if this is possible or permissible.



		Cremation is optional; however, it rarely occurs in a Green Burial due to the environmental conservation philosophy.  Promession and Alkaline Hydrolysis are alternatives to cremations, which are more environmentally friendly; however, they are not widely available in the United States of America.  

















		Cemetery / Memorial Park  Fees:



				Opening Fee: A fee to open a gravesite usually entails removing soil for burial/interment purposes or a charge to open a crypt for a mausoleum or columbarium. 



		Closing Fee: A fee to close a gravesite usually entails filling in the soil for burial/interment purposes or a charge to close a crypt for a mausoleum or columbarium. 



		*Endowment Care Fee: A fee to take care of the crypt in a mausoleum or columbarium may be included in the purchase price or is usually an additional expense.



		*Perpetual Care Fee: A fee to take care of the gravesite may be included in the purchase price or is usually an additional expense.  



		*Maintenance/Grounds Keeping Fee:  A cemetery/memorial park fee utilizes to ensure beautification and public safety.



		All Fees:  It is best to determine expenses before purchasing said site or services.  



		*Fees: These fees are usually kept in escrow or within a trust fund (pre-paid or perpetual care fund).
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		Veteran / Military Information:



				All veterans (honorable discharge) in the United States of America are entitled to a free burial in a national cemetery and a grave marker; this may also extend to civilians who have provided military-related service and some public health service personnel.  When buried in a national cemetery, spouses and dependent children are also entitled to a lot and a marker.  



		There are no charges for opening or closing a grave, vault, or grave-liner or setting the marker in a national cemetery. 



		The family usually is responsible for expenses relating to the funeral home, casket/coffin, transportation, embalming, viewing, and any other ceremonies held at the funeral home. 



		If there is no national cemetery in the State for the Principal, inquire about veteran’s cemeteries that the State may have available.  Expect to pay something (odds are it will not be free) at a veteran’s cemetery; however, it will probably be a significant saving versus other alternatives.  Eligibility requirements and additional details may vary; contact the State VA for more information. 



		Beware of so-called “Veterans’ Specials” offered by commercial cemeteries/memorial parks.  A typical offer includes a free plot for the veteran; however, it charges exorbitant rates for an adjoining plot for the spouse, with a high fee for opening and closing each grave.  Tabulate the bottom-line cost before deciding if such a special is advantageous.



		For more information, access the Department of Veterans Affairs website at http://www.cem.va.gov/ or reach a regional Veterans Affairs Office in one’s area, call 1-800-827-1000.  











		Source Information:



				Federal Trade Commission (FTC) Funeral Rules:  The Federal Trade Commission (FTC) has a list of rules for the Funeral Industry; these rules are accessible at https://www.consumer.ftc.gov/articles/0300-ftc-funeral-rule.



		Nonprofit Organizations:  The following websites have a treasure trove of updated state information: Funeral Consumer Alliance (FCA) https://www.funerals.org and Funeral Ethics Organization (FEO) http://www.funeralethics.org.



		For additional information regarding planning for the Principal funeral, suggests reading the following book by Joshua Slocum and Lisa Carlson: Final Rights: Reclaiming the American Way of Death, ISBN-13: 978-0942679342 or ISBN-10: 0942679342.  The website for this book is as follows: http://finalrights.org.



		The Principal / Agent can purchase the book(s) as mentioned earlier relatively cheap in used condition by using this website: www.dealoz.com, which searches over 20,000 online stores to find the best deal possible.  
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Legal Disclaimers & Waivers: 


A. Definitions of Terms: The term "Publication(s)" shall refer, but not be limited, to the following: Power of 


Attorney, Supporting Documents, Worksheets, Miscellaneous Forms, Recommended Forms, and Appendices.   


B. Waiver of Damages: The Purchaser or User of this Publication(s) agrees by default and understands the 


following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author makes no guarantees of 


any kind or nature.  (02) The Organization, Distributor, Sales Representative, Publisher, or Author assumes no 


liability for any or all types of damages that may result from the utilization of this Publication(s) or reliance 


thereof.  (03) Modification of this Publication(s) is permissible to suit a particular Purchaser’s or User's need; 


however, the Purchaser or User assumes all risk. 


C. No Representation of Services:  The Purchaser or User of this Publication(s) agrees by default and understands 


the following: (01) The Organization, Distributor, Sales Representative, Publisher, or Author is not engaged in 


rendering professional services regarding medical, financial, legal, et cetera.  (02) This Publication(s) is not a 


substitute for advice from a competent licensed professional. 


D. Forum – Selection / Jurisdiction / Governing Law: The Purchaser or User of this Publication(s) agrees by 


default and understands the following: (01) The selection for governing law, venue, forum, and jurisdiction for 


all litigation shall exclusively be at the locality of the Organization (State of Incorporation) or the Author (State 


of Residence).  (02) The Purchaser or User waives their right to choose, object, or make claims (economic 


hardship, unreasonable constraints, or inconvenience) concerning the governing law, venue, forum, and 


jurisdiction for all litigation against the Organization, Distributor, Sales Representative, Publisher, or Author.   


E. Force / Mandatory Arbitration: The Purchaser or User of this Publication(s) agrees by default and understands 


the following: (01) All litigation, claims, disputes, settlements, judgments, lawsuits, or proceedings 


(governmental, administrative, governmental investigation, inquiries, hearing, request, or any appeal thereof) 


against the Organization, Distributor, Sales Representative, Publisher, or Author shall only go through force and 


binding arbitration with no other alternative legal recourse.  (02) The arbitration shall be confidential in 


adherence to the Commercial Arbitration Rules of the American Arbitration Association performed by a single 


Arbitrator with experience in contract law.   


F. Class Action Waiver: The Purchaser or User of this Publication(s) agrees by default and understands the 


following: (01) To bring only claims in an individual capacity, not as a Class Member/Plaintiff/Petitioner in any 


purported class, consolidation, or proceeding (mass or representative).  (02) The Arbitrator shall not consolidate 


more than one person's claim nor preside over any form of class, consolidation, or proceeding (mass or 


representative) unless the Defendant/Respondent agrees in writing to such actions in advance.   


G. Additional Terms and Conditions: The Purchaser or User of this Publication(s) agrees by default and 


understands that their legal and consumer rights are restricted and legally bound to any/all updated Additional 


Terms & Conditions set forth on www.paquettepublications.com  without prior or future notice.  The 


Additional Terms & Conditions URL links are at the bottom of the home page:   Legal Disclaimers & Waivers, 


License & Trademark, and All Rights Reserved. 


 


All Rights Reserved: 
  


Unless prior written permission from the Author occurs, there shall be no reproduction, transmission, and utilization of 


this Publication(s), in parts or whole, by any mean(s) or form(s).  Parts shall include, but not be limited to, the 


following: Legal Text, Forms, Papers, Samples, Illustrations, and Instructions.  Mean(s) or form shall include, but not 


be limited to, the following: graphic, electronic, or mechanical, including photocopying, recording, or stored in any 


information or retrieval system.  Purchaser and User of this Publication(s) have a limited license to use this 


Publication(s) contained herein for their personal and immediate family use.  Immediate Family shall be defined as 


follows: parent; sibling; child by blood, adoption, or marriage; spouse; grandparent; or grandchild.  Utilization of this 


Publication(s) for commercial gain (selling, trading, and transferring) is strictly prohibited.  Please send all questions, 


suggestions, comments, and permission requests to the following email: paquettepublications@gmail.com. 


 
 



mailto:paquettepublications@gmail.com





      Principal:  


 
 


 


 


 


© 
2020 by Paul M. Paquette; Form v1.21 


All Rights Reserved;  Paquette Publications 


 Final Disposition Suggestions 


& Resource Guide 
 Appendix E Page 01 of 09 


Final Disposition Suggestions  


& Resource Guide 
 


Planning: 
 Avoid paying for the funeral,  gravesite, or monument in advance (unless it is very complicated or completion of 


service occurs in short order).  The Principal will be better off investing or saving that money instead of paying 


for final dispositional needs when required.  Remember that prices tend to increase over time (unless market 


forces counteract inflation), and businesses may close or change ownership.  If the Principal/Agent plans to pay 


for final disposition in advance, inform the Principal’s Family of the insurance policy, contract, or trust fund. 


 The following website https://paquettepublications.weebly.com/preneed.html provides a summary overview 


of options relating to pre-paying the Principal’s funeral in advance with the advantages and disadvantages of each 


option at the state level.  It is highly advantageous that the Principal/Agent download the PDF corresponding to 


the State where the Principal currently lives so that the Principal/Agent is aware of the options available.   


o Beware of Medicaid scare tactics by sales representatives to coax the Principal/Agent into buying a pre-paid 


funeral in advance.  Only purchase an irrevocable plan when the Principal needs to (not before) qualify for 


Medicaid.  By purchasing earlier, the Principal limits options for what their money can do later.  


o If the Principal is currently applying for Medicaid, all states allow the Principal to pre-pay for a funeral in 


advance to shelter some money from consideration for Medicaid eligibility.  This transition is known as a 


“spend-down” the amount that the Principal/Agent can protect in a pre-paid funeral varies from State to State.   


 Remember that the Principal’s situation or desires may change throughout time.  It is best to write down the 


Principal’s final disposition wishes and update it every few years before the Principal’s death so that the 


Principal’s Agent can accommodate the Principal request to the best of their ability with little hassle and planning.  


The Principal/Agent should give a copy of the Principal wishes to a family member or the Principal’s Attorney.  


Stating the Principal’s wishes in a Last Wills and Testaments sounds good, but in reality, most are not found or 


read until after the funeral.  Avoid putting the only copy of the Principal’s wishes in a safe deposit box since it is 


easy to overlook, or it will delay the funeral arrangements. 


 A funeral home acts as an intermediate for the Principal/Agent; the funeral home does all of the hard work and 


ensures legal compliance.  However, their services are not required if the Principal/Agent plans to do it (see Home 


Funeral Service); the Principal/Agent needs to consult the state and local laws regarding this matter.  If the 


Principal/Agent is willing to take the time to learn what to do, there are tremendous cost savings.  However, since 


funeral preparation and service occur within a short timeframe, the Principal/Agent may be better off utilizing a 


funeral home; remember, the Agent is paying for convenience.   


 The following website https://paquettepublications.weebly.com/rights.html provides a summary overview of 


Individual rights regarding final disposition at the state level.  The Principal/Agent can download the PDF 


corresponding to the State that the Principal currently lives in so that the Principal/Agent can plan for the 


Principal’s final disposition accordingly. 


 


Market Forces: 
 There is an excessive supply of funeral home service providers in the United States of America; thus, it is a 


buyers’ market, not a sellers’ market.  


 Some historically family-owned funeral homes may be chain-owned Mortuaries (between 10 to 15 percent of 


Funeral Homes in America), such as Service Corporation International (SCI) and Stewart Enterprises.  Even if it 


appears to be a family-own funeral home, looks are deceiving; ask in advance if family-own funeral homes are 


independent and locally owned.  Usually, such chain-owned Mortuaries products and services are higher in cost 


(up to 3 times higher) with hard-sell tactics, which may lead to deceitful sale practices.  The Principal/Agent 


should still inquire or potentially do business with these Funeral Homes; however, beware of the underlying 


motivations so that expenses are not excessive.  Please note: In metropolitan areas (particularly in Florida), 


corporate chains have a near monopoly as funeral home providers.   


 Unless the Principal prefers a particular cemetery/memorial park, it pays to shop around regardless of whether the 


cemetery/memorial park is religiously affiliated or incorporated as a nonprofit.  Inquire if said cemetery/memorial 


park is independent and locally owned; these tend to be less expensive than chain-owned.   
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o  Some religious cemeteries/memorial parks may have outsourced or sold their burial operations to for-profit 


third parties.  These for-profits rely on the Principal religious faith to make a profit; thus, do one’s due 


diligence and research such matters in advance.  


 Ensure that the Principal/Agent calls around and gets price quotes to get the best deal possible; remember to 


negotiate for the lowest price possible. 


 Stick to a budget; decide what products and service the Principal require.  Do not pay for products and services 


that do not fulfill the Principal’s goals.  


 Do not commit to buying any product or service until the Principal/Agent has researched and asked questions.  


Only the ignorant people and fools pay for more than what is required.  


 Do not let the Principal’s/Agent's emotions sway one’s decision-making.  If the Principal/Agent feels sale 


pressure, it is okay to stop, reflect, gain more information, and continue negotiations.  Verify all claims of 


importance made by sales representatives before committing to buy anything.  If the sales representative state it is 


a one-time deal or offer, that person is lying to the Principal/Agent, walk away.  If a guaranteed offer occurs, 


make sure it is in writing and has the approval of upper management before purchase.  


 Always ask the representative to provide the legal citation on paper for verification if State laws require/deny a 


product or service.  If the representative balks or cannot provide such information promptly, the possibility of 


deception is very high due to greed or ignorance.   


 Do not reveal how much money the Principal/Agent has to fund said funeral arrangement unless the 


Principal/Agent wants to pay the most amount possible, thus leaving no room for negotiating.  


 Federal Trade Commission’s (FTC) Funeral Rules require Funeral Homes to give the Principal/Agent prices by 


phone upon demand, thus shop around and let the Principal/Agent fingers do the walking.  


 The Federal Trade Commission’s (FTC) Funeral Rules do not cover cemeteries/memorial parks and mausoleums 


unless those places sell funeral products and services. 


 


Paperwork: 
 According to the Federal Trade Commission’s (FTC) Funeral Rules, the Consumers shall have access to the 


following:  (01) General Price List, (02) Casket/Coffin Price List, and (03) Outer Burial Container Price List 


when the Principal/Agent inquire about funeral arrangement and prices.  Furthermore, these lists should be 


assessable for examination before arranging conferences or services.  The Federal Trade Commission (FTC) 


allows the Consumer to keep the General Price List; the other price lists are at the funeral home's discretion.  If 


the Principal/Agent plans to purchase from a funeral home, make sure the Principal/Agent looks at all the make 


and models with the corresponding prices so that the Principal/Agent can make the most appropriate financial 


decision.  Always ask to see the low-cost options first; inquire if a catalog or computer selection may be 


available.  Do not be surprised if a low-cost option is not available for display but advertised as an option; if this 


occurs, the Consumer will have to wait until delivery.  


 Always look at the Individual Pricing List and compare it to the Packages so that the Principal/Agent can make 


the best decision possible.  The funeral home may not offer an Individual Pricing List.  However, the 


Principal/Agent can purchase each service/product individually to compare any “Packages” offered if the funeral 


home.  The funeral home may refuse or balk at offering individual service; this should raise a red flag; best, the 


Principal/Agent walk away.  According to the Federal Trade Commission (FTC) Funeral Rules, the 


Principal/Agent has the right to buy separate products and services; thus, do not accept a package that may 


include products or services that the Principal/Agent does not desire.  


 When contracting with a Funeral Home, ensure the Principal/Agent receives an Itemize Statement / Invoice of 


final choices before the funeral.  Ensure the final statement/invoice has only those items selected by the 


Principal/Agent.  Do not leave the arrangement conference without this itemized statement/invoice or receipt, 


especially if the Principal/Agent pays for said products and services.  


 Trust but verify; some funeral homes may state that the Principal/Agent must buy a specific product or service to 


meet particular legal requirements regarding a cemetery/memorial park or crematory.  Ensure such explanations 


are in a written statement; verify if such requirements exist before buying any products or services. 


 If a Funeral Home, Crematory, or Cemetery/Memorial Park asks the Principal/Agent to sign a contract, ensure 


the Principal/Agent reads the fine print carefully, asks questions, and understands everything before signing.  If 


the Principal/Agent needs further information or help, have a licensed state Attorney review contract before 


signing.  


 Ensure the Principal/Agent does all business in writing so that a paper trail exists if the business in question 


makes a mistake or fails to uphold their contract's end. 
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Top Five Funeral Types: 
 “Traditional” Full-Service Funeral:  Generally, the most expensive type of funeral usually includes a viewing 


or visitation and formal funeral services.  These services may include but are not limited to a hearse to transport 


the body to the funeral site (Cemetery/Memorial Park) for the burial, entombment, or cremation of the remains.  


Fees may include but are not limited to the following:  Basic Service Fee, Embalming, care of the body, dressing 


of the body, rental of the funeral home for viewing or services, vehicle transport, cost of casket/coffin, burial site 


(cemetery plot or crypt), and other funeral goods and services.  


 Direct Burial (Immediate Burial):  Cheaper than a Full-Service Funeral, the body is buried shortly after death, 


usually in a simple container with no viewing, visitation, or embalming.  Memorial service is optional at the 


gravesite.  Fees may include but are not limited to the following:  Basic Service Fee, vehicle transport and care 


of the body, cost of casket/coffin or burial container, and burial site (cemetery plot or crypt).  Optional, graveside 


services cost extra.  


o Package prices may substantially vary when shopping among several funeral homes since it includes a 


minimum casket/coffin and a grave liner or vault.  Beware of inflated service prices on immediate burial but 


offer a “discount” if the Principal/Agent purchases the casket/coffin at the funeral home.  If the situation 


above occurs, an unseen handling charge is in the service fee, a practice outlawed by the Federal Trade 


Commission (FTC).  


 Direct Cremation:  The cheapest option is the cremation of the body, which occurs shortly after death, usually 


with no additional services (embalming, viewing, or visitation).  Fees may include but are not limited to the 


following:  Basic Service Fee, vehicle transport, care of the body, crematory fee, and an urn or another container.  


Optional: If burial or entombment of the remains occurs, the cost of a cemetery plot or crypt should be in the 


calculations.  


o When price shopping among several funeral homes, be sure to ask if the package price includes the cost of 


(01) a minimum container, (02) cremation process, and (03) and cremation permit.  It is worth noting that 


most funeral homes do not have a crematory.  Thus, it would be an additional expense, which may not be 


apparent in the first inquiry.  Promession and Alkaline Hydrolysis are alternatives to cremation; however, 


finding a service provider may be difficult. 


o Beware of fraud; it is always advisable that a trusted individual verify the cremation of bodily remains or a 


short video of the body cremation, which identifies the body entering into an active furnace.  There have been 


past cases of when crematory/funeral homes have committed fraud; instead of cremation, the bodily remains 


usually rot in a shallow unmarked grave with no identifying information of the individual. 


 Green Burial:  The cheapest and most environmentally friendly method for final disposition involves laying the 


body in the earth without chemical embalming, metal casket/coffin, or vault (still practiced today by devout Jews 


and Muslims).  Consult the cemetery/memorial park (preferably in advance) if Green Burial is permissible.  


Please inquire about pricing; some Green Cemetery charges a premium since their primary goal is the 


conservation and sustainment of undeveloped land.  


o When comparing pricing at a funeral home, a Green Burial should be equal to or less than a Direct Burial to 


determine if it is reasonable or not.  


 Home Burial: Instead of burying the bodily remains of an individual at a cemetery/memorial park, consider 


using family-own property or private land for burial. 


o Always consult state law if a funeral home involvement is required.  The Principal/Agent may be able to do a 


home funeral instead with limited or no funeral home involvement at all.  


o If the Principal/Agent plans to proceed with this option, it is best to plan preferably in advance for one’s 


death and consult an Attorney.  Furthermore, the Principal/Agent may want to know what restrictions might 


occur due to local zoning ordinances, local laws, and state laws. 


 


Funeral Home Services: 
 Definition of Funeral Home:  A commercial service provides interment and funeral services to the community 


for the dead and their families.  Funeral homes take care of the necessary paperwork, permits, and other details, 


such as arranging cemeteries/memorial parks and crematories, providing obituaries to the news media, et cetera.   
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 Embalming:  Services for embalming bodily remains is not a legal requirement for most death.  When there is a 


delay in burial or cremation for several days, refrigeration can substitute for embalming in many states; however, 


there may be exceptions.   


o Most funeral home policies require embalming if the Principal/Agent plans to do a public viewing.  However, 


it is worth knowing that, except in rare or unique cases, no State laws currently require embalming 


procedures for funerary services.  


o Please note that if the Principal or Principal’s Family has religious or moral objections to embalming, the 


Principal/Agent may have limited services available that a funeral home is willing to offer.  The 


Principal/Agent may want to call funeral homes in advance and find out their policies.  


o Funeral embalming uses weaker chemicals and usually holds a body for about a week (temporary cosmetic 


restoration) until decomposition occurs.  Medical School embalming uses more potent chemicals that 


preserve a body (cadavers) for years (mummification).  If the Principal donates their body to a medical 


school, embalming will occur at no cost to the Principal/Agent; otherwise, there is no other practical way of 


preserving a body for such long durations. 


o The embalming process is not a pretty picture; it is somewhat morbid and disgusting.  The Consumer would 


probably reconsider having their body embalmed, or a loved one’s body if the Consumer knew all the details 


and processes; this is a case where ignorance is bliss.  


o Embalming does not protect the public from disease or prevent the spread of disease once a person dies.  


Scientifically speaking, once a human dies, infectious agents that would be of any concern, including those 


on the individual’s skin or internal organs, are less contagious, except in rare cases.  Rhetorical question, 


when was the last time a Consumer ever heard or seen a funeral director pick up and handle the deceased 


body from the hospital or home wearing a HazMat suit?  


o The practice of embalming itself creates a danger for the embalmer due to chemical exposure (formaldehyde) 


and fluid-borne pathogen exposure, thus leading to a 13 percent higher death rate, according to the Center for 


Disease Control.  


o It is up to the family if their deceased loved one’s body undergoes embalmment, not the funeral home.  


Consider using a different funeral home service provider if accommodation for embalming alternatives 


cannot occur to meet the Principal’s/Agent's needs.   


 Refrigeration: Not all funeral homes have refrigeration storage capabilities, but most hospitals do when price 


shopping; it is best to ask the funeral home in advance if the Principal/Agent desires refrigeration service.  If 


refrigeration technology is unavailable, dry ice, conventional ice, or frozen gel pack may be sufficient 


substitutes.  


o Most funeral homes are willing to accommodate the Principal’s/Agent's request for a private family viewing 


without embalming.  However, most will not advertise this option to the Principal/Agent.  If some form of 


preservation is a practical necessity, refrigeration will suffice for several days.  


o Dry ice or frozen gel packs are just as effective in delaying decomposition as refrigeration is when 


transporting the body.  


o In most cases, a body will keep for two to three days at 70 degrees or cooler without offensive 


decomposition or odor. 


 Private Viewing: This allows the family to see the deceased person (body) one last time; it helps in the grieving 


process and allows family and friends to say their last goodbyes before cremation or burial.  The body can either 


be refrigerated or embalmed without a casket/coffin. 


o Private viewing is beneficial when the cause of death is sudden or unexpected.  Usually, when death is 


foreseeable, and loved ones have previously said their goodbyes, private viewing is not required; this will 


save the Principal/Agent from needing a rental casket/coffin since closure has already occurred.  


o It behooves the Principal/Agent to call funeral homes in advance when price shopping and find out their 


policies regarding private viewings before making a final selection.  


o Some funeral homes may set a timeframe for a private viewing.  However, if the Principal/Agent requires a 


longer duration, be prepared to pay extra for the use of the facilities. 


 Visitation:  Visitation provides an informal time for gathering and remembering the deceased individual, a 


closed casket/coffin may be present, or the body may not be present.  Visitation without the casket/coffin present 


can occur anytime, anywhere, without the cost or formalities of a funeral home involvement.   


o Families that request a visitation versus a private viewing have found the occasion more intimate, personal, 


and potentially more comfortable.  The deceased's family sees additional value when friends and colleagues 


talk freely about the significance of their relationship with the deceased person. 
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Home Funeral Services: 
 Definition of Home Funeral: The family generally provides noncommercial service regarding the following: 


(01) the care and preparation of bodily remains for burial or cremation.  (02) Planning and implementation of 


related rituals or ceremonies.  (03) Planning and implementation of burial or cremation itself.  Home funerals 


tend to be minimal, with noninvasive care and preparation of the bodily remains; as a result, the cost is 


significantly lower than that of a funeral home. 


o Home funerals tend to go hand-in-hand with home burials.  However, cemetery/memorial parks always 


remain an option.  


 Connecticut, Illinois, Indiana, Louisiana, Michigan, Nebraska, New Jersey, and New York require a licensed 


funeral director or a funeral home involvement when conducting a home funeral.  It is best to call around to find 


a person or establishment willing to do so at a minimum expense in these situations.  


 For more information on how to perform or receive help for a home funeral, suggest starting one’s research at 


http://www.homfuneraldirectory.com or http://www.homefuneralalliance.org. 


 


Home Funeral Fees: 
 Professional Service / Basic Service Fee:  This non-declinable fee for “basic services of staff” is allowable by 


the Federal Trade Commission (FTC).  This fee usually entails the following: funeral planning, securing the 


necessary permits and copies of death certificates, preparing the notice, sheltering the remains, and coordinating 


the arrangement with the cemetery, crematory, or other third parties.  This fee must be payable and the cost of 


the specific products or services for the funeral arrangement.  This fee may also cover expenses such as 


unallocated overhead or overhead.  Due to the nature of the fee, most funeral homes have loaded more and more 


of their profits into this fee, thus low-balling the actual products and services fee. 


 Embalming Services Fee:  If the Principal/Agent utilizes embalming service, this is probably the most 


justifiable fee that exists in the funeral industry, considering that it does require training, significant expertise, 


overhead expenses, unpleasant to perform, and places the embalmer in jeopardy of blood-borne pathogens and 


exposure to highly toxic chemicals.  The fee varies by location and usually increases based on the amount of 


restoration required or requested.  


o Beware of additional related charges such as “other preparation of the body – cleaning, dressing, and 


casketing,” which may not appear on the General Price List. 


o If an autopsy occurs on a body, expect an additional charge due to the amount of restoration work required 


to bring back a natural cosmetic appearance.  


 Shelter of Remains:  This fee may not be on the General Price List; usually, it is only applicable after the four 


or five days it might take to complete all funeral arrangements.  Federal Trade Commission (FTC) allows funeral 


homes to charge for the refrigeration of a body; when refrigeration is required, ask the funeral home if it charges 


per day or a flat fee.  


 Transporting Remains:  Usually included on the General Price list, this expense usually involves picking up 


the body to the funeral home, and if a burial follows, there may be additional expenses for utilizing a hearse, 


horse-drawn wagon, limousine to transport the casket/coffin to the cemetery/memorial park. 


o Some third-party companies specialize in shipping bodies, which might be significantly less than the 


funeral home.  It might be more cost-effective to have the funeral home on the receiving end make such 


arrangements if an Agent needs to ship the Principal’s body to another state and the funeral ceremony is in 


a different state where the death occurred.  Usually, the charge price is lower from a wholesale business-to-


business versus the charge price by a retail customer.   


 Outside Vendor Fees (Cash Advance):  If the Principal/Agent needs optional products and services, the 


Funeral Home will make these arrangements for a fee.  However, it will usually be cheaper for the 


Principal/Agent to make and pay for these arrangements.  


 Identification Viewing Fees:  A private viewing for the family to confirm the individual's body; however, in 


reality, the funeral home knows the identity of the deceased when picked up from a hospital, nursing home, or 


family residence.  It is a way for the funeral home to increase profits by offering a Cremation Casket/Coffin or 


Rental Casket/Coffin for viewing purposes only.   


o According to the Federal Trade Commission (FTC), some Funeral Homes charge for the Identification 


Viewing itself or even preparation for Identification Viewing; unless state law requires it, any such fee may 


be declinable unless the family requests such services. 


 



http://www.homfuneraldirectory.com/

http://www.homefuneralalliance.org/
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o Beware of additional related charges such as “other preparation of the body – cleaning, dressing,” which 


may not appear on the General Price List. 


o Remember that identification of the bodily remains can quickly occur at the hospital, nursing home, private 


residence, or the crematory before the cremation of remains begins. 


 


Merchandise: 
 Casket/Coffin: It is perfectly allowable to buy a third-party casket/coffin that may be significantly cheaper; such 


discount casket/coffin is usually bought online from Wal-Mart, Costco, and Amazon.  Some Funeral Homes 


have initiated “price realignment” to discourage the Consumer from buying a discount casket/coffin from third 


parties by shifting markup expense to the Basic Service Fee versus the offered in-house casket.  Thus, it pays to 


shop around to find out who has the lowest Basic Service Fee.   


o Beware of Funeral Homes that mention low-cost casket/coffin as “welfare casket/coffin,” usually held in 


inventory in “ugly” colors to discourage consumers from buying these products.  However, if the 


Principal/Agent likes its design and functionality, inquire what other colors are available.  


o When selecting a casket/coffin, the Principal/Agent will encounter the term Protective versus Non-


Protective, save money, and buy the Non-Protective versions.  Terms or features associated with a protective 


casket/coffin include but are not limited to the following:  rubber gasket, “sealer casket/coffin,” “water and 


leak-resistant,” “cathodic protection,” and “sacrificial cathode,” and “warranted casket/coffin.”  There is 


currently no scientific evidence that a protective casket/coffin offers additional value when preserving 


human remains and may even complicate decomposition by increasing the chances of putrefaction versus 


natural dehydration. 


o No casket/coffin can keep out water, dirt, or other debris indefinitely, especially if it is a burping 


casket/coffin, thus allowing gases to escape in the decomposition process.  If the Principal/Agent wants to 


ensure the integrity that said casket/coffin is not waterlogged, select a gravesite that is above water level, not 


on a floodplain, or near a high-water zone, and has additional water drainage capabilities (this will cost 


money).  


o Illegal Tactics:  A funeral home cannot charge the Principal/Agent a handling fee for a family-made 


casket/coffin or a third-party casket/coffin.  A funeral director cannot state that a casket/coffin is 


“unsuitable” for use at their establishment if it meets or exceeds the state construction requirements.  Federal 


Trade Commission (FTC) Funeral Rules state the following: (01) that the Principal/Agent's presence is not a 


requirement for delivering a third-party casket/coffin to the funeral home.  However, if damage occurs after 


delivery, the Principal/Agent may want to be there to assure the integrity of said casket/coffin (take 


pictures).  (02) Funeral homes cannot require the Consumer to inspect the casket/coffin on delivery.  (03) 


Funeral homes cannot refuse to allow third-party delivery staff to use the funeral home’s equipment to bring 


the casket/coffin inside the funeral home.  (04) Funeral homes cannot refuse third-party casket/coffin 


delivery during the same time of day that the funeral home will accept delivery from their supplier.   


 Urns: Do not be fooled into thinking that the Principal/Agent must purchase a more expensive Urn from a 


Funeral Home.  If the Principal/Agent receives the cremated remains in a plastic or cardboard container that 


states, “Temporary Container – Not Suitable for Long-Term Storage,” the Consumer reserves the right to decide 


what container is “permanent” or “suitable.”  


o Federal Trade Commission’s (FTC) Funeral Rules give the Consumer the right to refuse a casket/coffin for 


cremation remains.  All funeral homes must provide a minimum “alternative container,” and by law, the 


Principal/Agent has the right to supply an alternative container of one’s choosing.  


o It is worth noting that no state law requires an urn as a condition for burying cremated remains.  


 Rental Casket/Coffin: If the Principal/Agent plans to use a rental casket/coffin, a funeral director cannot 


prevent using a lower-cost casket/coffin that advertises in a different section or listing for viewing (before 


cremation) or burial purposes.  Refer to cremation casket/coffin if the intended purpose is to cremate the remains 


afterward.  


o When considering using a rental casket/coffin for viewing purposes, consider the overall cost compared to 


buying a casket/coffin.  The general rule of thumb is that a rental casket/coffin should cost 1/8 the price of 


the intended casket/coffin that the Principal/Agent would have purchased, or $300 per day multiplied by the 


number of days in use.   
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 Outer Burial Container: This is a “vault” or “grave-liners” and can be as expensive as the casket/coffin.  Some 


outer burial containers advertise protective features to prevent groundwater, dirt, or debris from entering the 


casket/coffin.  Reality proves otherwise since the outer burial container serves little purpose, and there is no 


scientific evidence to support these statements.  Vaults, in particular, have risen to the surface due to significant 


flooding; furthermore, it does not prevent decomposition from occurring.  From the perspective of the 


cemetery/memorial park, a vault or grave-liner keeps the ground from settling after burial to allow easy mowing 


and maintenance. 


o If the Principal/Agent is on a budget, consider a grave-liner (a container with the same functionality) or a 


polypropylene “bell cover,” which is easier to install.    


o If the Principal/Agent plans to buy a third-party outer burial container, the Principal/Agent may have 


difficulties.  Most vault companies refuse to sell directly to the Consumer or to a retailer that sells to 


Consumers.  If the Principal/Agent has to resort to buying from a Funeral Home, the director can insist that 


the Principal/Agent pay for their unwanted services.   


o Some states will allow the Consumer to refuse a vault base on religious grounds.  However, some 


cemeteries/memorial parks may not acknowledge the Principal/Agent rights and still require an Outer Burial 


Container.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding 


their policies and rules for internment.  Most cemeteries/memorial parks are within their rights to charge a 


reasonable fee paid for in advance for additional ground maintenance if the Principal/Agent chooses to forgo 


an outer burial container, 


 Little Vaults for Urns:  This is an outer container in which a box of cremated remains rests within the burial 


plot.  Personally, this is a racket in order for the cemeteries/memorial parks to make more money for no 


consideration in exchange.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest 


regarding their policies and rules for internment.  


o If the Principal/Agent purchases a metal urn that will not rust or crush the cremated remains, then there is no 


reason that a cemetery/memorial park can give why a little vault would be required.  However, if the 


cemetery/memorial park still refuses to bury the said urn, the Principal/Agent may have to seek legal action. 


o Even though the Principal/Agent is allowed to purchase a third-party vault to reduce funeral expenses, 


beware of bogus charges to make up for lost profits such as “Inspection Fee,” “Installment Fee,” or 


“Opening and Closing Fee.”  


o Some states do restrict who can sell a vault.  However, cemeteries/memorial parks that sell such vaults may 


not prevent the Principal/Agent from purchasing their own. 


o It is worth noting that no state law requires a little vault for an urn as a condition for burying cremated 


remains.  


 Monuments:  This may include, but are not limited to, the following: Head Stones, Tombstones, Gravestones, 


Flat Lying Maker, Memorial, Cenotaph, Church Monument, Mausoleum, Burial Vaults, and Crypts.  Please note 


that it violates the Sherman Anti-Trust Act for cemeteries/memorial parks to refuse to accept monuments bought 


from an outside dealer.  A cemetery/memorial park is within its rights to restrict what types of monuments are 


permissible.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding their 


policies and rules regarding monuments.  


o The Principal/Agent may have to seek legal action if a cemetery/memorial park refuses to accept a third-


party monument or has come up with trumped-up fees or bogus policies. 


o Know the cemetery/memorial park rules and regulations regarding monuments before purchasing; this will 


alleviate issues later.  


o Ensure the Principal/Agent shop around; independent monument companies usually have better prices than 


a cemetery/memorial park. 


o Have a schematic or drawing of the monument with lettering presented to the Principal/Agent for approval 


before the work begins; this will prevent errors and costly mistakes.   


 


Cemetery / Memorial Park: 
 Cemetery/Memorial Park Restrictions:  A cemetery/memorial park has the right to restrict or define what 


third-party burial vaults, monuments, and memorials it will allow and whether a grave can have flowers or other 


remembrances.  Thus, the Principal/Agent should contact the cemeteries/memorial parks of interest regarding 


their policies, rules, and regulations in advance.   


o Always ask for the Policies, Rules, and Regulations concerning the cemetery/memorial park of interest 


before buying a plot or property.  Ensure the Principal/Agent reads the fine print carefully, asks questions, 


and understands everything before buying.   
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o If the Principal/Agent needs further information or help, have a License State Attorney review such 


information before committing to buy.  If a cemetery/memorial park refuses to provide the Principal/Agent 


with the requested information, then avoid doing business with the cemetery/memorial park. 


o When the Principal/Agent “purchases a grave” per se, the Principal/Agent usually agrees to the “rights to 


internment” to a specific piece of property. 


o Beware of “Buy Back” clauses; this allows a cemetery/memorial park the right to buy back any graves, 


usually at any time, with no obligation of obtaining the family’s permission regarding the grave, the removal 


of the body within the grave, and the disposal of the body thereof.  


 Grave (Burial Plot / Property):  Normally the most expensive purchase at a cemetery/memorial park, it pays to 


shop around for the lowest price if the Principal/Agent is not particular.  To buy a grave on the secondary 


market, suggest starting one’s research at www.finalarrangementsnetwork.com or www.gravesolutions.com. 


 Outer Burial Container: This is a “vault” or “grave-liners.”  Most cemetery/memorial parks require the 


installation of a “grave-liner” at the minimum to keep the ground from settling after burial.  


 Crypt: Often, though not always, for interment are similar to a burial vault but usually for more general public 


interment; typically, a space in a mausoleum or other building to hold cremated or whole remains. 


 Mausoleum: Is an external free-standing building/structure constructed as a monument enclosing the interment 


space or burial chamber of a deceased person or persons. 


o To prevent putrefaction from occurring to the bodily remains, ensure that the mausoleum is designed and 


engineered correctly (promotes airflow to dehydrate the body, and the crypt slot is angled backward to drain 


fluid that can otherwise breach the casket/coffin and run out of the front).  Advantageously, the 


Principal/Agent inspects the mausoleum for any odors/stains on the front of the crypts, floor, or sidewalk 


before purchase and interment.   


o Avoid purchasing a protective casket/coffin when burial is at a mausoleum since putrefaction will likely 


occur.  Furthermore, any sensible mausoleum operator will prop open any casket/coffin to allow ventilation 


so the body will dehydrate naturally.  If a cemetery/memorial park requires a protective casket/coffin for 


burial in a mausoleum, the Principal/Agent may want to reevaluate one’s options.  


o Consider buying an enclosure bag to zip up around the casket/coffin to prevent bodily fluid from staining 


the front of the crypt.  


 Columbarium: It is a structure with niches (small spaces) for placing cremated remains in urns or other 


approved containers; it may be outdoors or part of a mausoleum.   


 Green Burial:  The concept is to lower the Principal’s carbon footprint as much as possible while being 


environmentally friendly at the same time.  


o If the Principal/Agent is wondering, what is the greenest casket/coffin that money can buy?  In a twist of 


irony, the Principal/Agent does not have to buy a casket/coffin.  Let nature takes its course; thus, let the 


Principal’s body decompose in the ground.  Consult with the cemetery/memorial park of interest if this is 


possible or permissible. 


o Cremation is optional; however, it rarely occurs in a Green Burial due to the environmental conservation 


philosophy.  Promession and Alkaline Hydrolysis are alternatives to cremations, which are more 


environmentally friendly; however, they are not widely available in the United States of America.   
 


 


Cemetery / Memorial Park  Fees: 
 Opening Fee: A fee to open a gravesite usually entails removing soil for burial/interment purposes or a charge 


to open a crypt for a mausoleum or columbarium.  


 Closing Fee: A fee to close a gravesite usually entails filling in the soil for burial/interment purposes or a 


charge to close a crypt for a mausoleum or columbarium.  


 *Endowment Care Fee: A fee to take care of the crypt in a mausoleum or columbarium may be included in the 


purchase price or is usually an additional expense. 


 *Perpetual Care Fee: A fee to take care of the gravesite may be included in the purchase price or is usually an 


additional expense.   


 *Maintenance/Grounds Keeping Fee:  A cemetery/memorial park fee utilizes to ensure beautification and 


public safety. 


 All Fees:  It is best to determine expenses before purchasing said site or services.   


 *Fees: These fees are usually kept in escrow or within a trust fund (pre-paid or perpetual care fund). 


 


 



http://www.finalarrangementsnetwork.com/

http://www.gravesolutions.com/
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Veteran / Military Information: 
 All veterans (honorable discharge) in the United States of America are entitled to a free burial in a national 


cemetery and a grave marker; this may also extend to civilians who have provided military-related service and 


some public health service personnel.  When buried in a national cemetery, spouses and dependent children are 


also entitled to a lot and a marker.   


 There are no charges for opening or closing a grave, vault, or grave-liner or setting the marker in a national 


cemetery.  


 The family usually is responsible for expenses relating to the funeral home, casket/coffin, transportation, 


embalming, viewing, and any other ceremonies held at the funeral home.  


 If there is no national cemetery in the State for the Principal, inquire about veteran’s cemeteries that the State 


may have available.  Expect to pay something (odds are it will not be free) at a veteran’s cemetery; however, it 


will probably be a significant saving versus other alternatives.  Eligibility requirements and additional details 


may vary; contact the State VA for more information.  


o Beware of so-called “Veterans’ Specials” offered by commercial cemeteries/memorial parks.  A typical 


offer includes a free plot for the veteran; however, it charges exorbitant rates for an adjoining plot for the 


spouse, with a high fee for opening and closing each grave.  Tabulate the bottom-line cost before deciding 


if such a special is advantageous. 


 For more information, access the Department of Veterans Affairs website at http://www.cem.va.gov/ or reach 


a regional Veterans Affairs Office in one’s area, call 1-800-827-1000.   
 


Source Information: 
 Federal Trade Commission (FTC) Funeral Rules:  The Federal Trade Commission (FTC) has a list of rules 


for the Funeral Industry; these rules are accessible at https://www.consumer.ftc.gov/articles/0300-ftc-


funeral-rule. 


 Nonprofit Organizations:  The following websites have a treasure trove of updated state information: Funeral 


Consumer Alliance (FCA) https://www.funerals.org and Funeral Ethics Organization (FEO) 


http://www.funeralethics.org. 


 For additional information regarding planning for the Principal funeral, suggests reading the following book by 


Joshua Slocum and Lisa Carlson: Final Rights: Reclaiming the American Way of Death, ISBN-13: 978-


0942679342 or ISBN-10: 0942679342.  The website for this book is as follows: http://finalrights.org. 


 The Principal / Agent can purchase the book(s) as mentioned earlier relatively cheap in used condition by using 


this website: www.dealoz.com, which searches over 20,000 online stores to find the best deal possible.   


 



http://www.cem.va.gov/

https://www.consumer.ftc.gov/articles/0300-ftc-funeral-rule

https://www.consumer.ftc.gov/articles/0300-ftc-funeral-rule

https://www.funerals.org/

http://www.funeralethics.org/

https://www.amazon.com/Final-Rights-Reclaiming-American-Death-ebook/dp/B09K3KJ1TT/ref=sr_1_1?crid=3BM6R08NZJ2ST&keywords=Final+Rights%3A+Reclaiming+the+American+Way+of+Death&qid=1671090840&sprefix=final+rights+reclaiming+the+american+way+of+death%2Caps%2C260&sr=8-1

http://finalrights.org/

http://www.dealoz.com/
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Also Available 
Simple Banking  


Power of Attorney  
is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Banking activities and 
perform limited Financial Activities. 
 


Complex Banking  
Power of Attorney  


is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Banking activities and 
perform limited Financial Activities. 


Key Details:  
●  Names multiple Agent 


with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  


Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 


www.L    egal -POA.com 


Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 


Optional:  
●  Durability Provisions  
 


Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 


Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 







 


Also Available 
Simple Financial 


Power of Attorney  
is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Financial activities and 
perform Financial transactions. 
 


Complex Financial 
Power of Attorney  


is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, to handle Financial activities and 
perform Financial Activities. 
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Key Details:  
●  Names multiple Agent 


with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  


Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 


Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 


Optional:  
●  Durability Provisions  
 


Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 


Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 







 


Also Available 
Simple General 


Power of Attorney  
is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, to have broad and 
sweeping powers regarding the Principal’s property and 
affairs.  


Complex General 
Power of Attorney  


is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, to have broad and 
sweeping powers regarding the Principal’s property and 
affairs.  
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Key Details:  
●  Names multiple Agent 


with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  


Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 


Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 


Optional:  
●  Durability Provisions  
 


Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 


Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 







 


Also Available 
Simple 


Power of Attorney  
is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, with limited powers (written by the 
Principal) and abilities regarding the Principal’s property and 
affairs.  


Complex 
Power of Attorney  


is a legal document that allows you, the Principal, to appoint a 
person you trust, the Agent, with limited powers (written by the 
Principal) and abilities regarding the Principal’s property and 
affairs.  
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Key Details:  
●  Names multiple Agent 


with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  


Optional:  
●  Durability Provisions 
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 


Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 


Optional:  
●  Durability Provisions  
 


Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 


Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 







Optional:  
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Delegate Provision 
●  Security Footer Settings 
  


Durable Protecting 
Power of Attorney  


is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, with the power to 
act in an administrative capacity, intervene when the 
subservient Agent violates their fiduciary duties, and 
ensure transparency.  Thus, the Agent serves as a 
“Protector” of the Principal’s interest and property.  
 


Special Power of 
Attorney for Taxes  


is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, with the power 
and abilities to handle Taxation Matters.  
 


 


 


Also Available 


Key Details:  
●  Names multiple Agent 


with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  
●  Durability Provisions 
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Key Details:  
●  Names only one Agent 
●  Effective Immediately 
●  Define Expiration Date 
●  Built-In Safety Features 


Optional:  
●  Durability Provisions  


Design for short-term (less than five years) use with an 
Agent whose honor is beyond reproach and doubt. 


Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 







Durable Power of Attorney 
for Final Disposition 


is a legal document that allows you, the Principal, to 
appoint a person you trust, the Agent, to handle the 
Principal’s last wishes and preferences regarding Final 
Disposition (Funeral & Burial).  
 


 


Also Available 


Key Details:  
●  Names multiple Agent 


with successor’s Agent 
●  Variable Effective Date 
●  Variable Expiration Date 
●  Built-In Safety Features 
●  Sprinkling Powers  
●  Durability Provisions 


Optional:  
●  Springing Powers 
●  Agent Co-Power Sharing   
●  Protector Provisions 
●  Delegate Provision 
●  Security Footer Settings 
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Design for long-term (greater than five years) use,        
preferably with multiple Agents to reflect the changing 
realities of life with optional safety features that create 
additional administrative burdens but with some checks 
and balances on the Agent's power. 
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Format    
 


→ 
 


* Price    
 


→ 
 


Prefix 
 


Disc (CD)  
 


→ 
 


$19.99 USD 
 


→ 
 


CD -  


 


USB (Flash Drive)  
 


→ 
 


$19.99 USD 
 


→ 
 


USB -  


 


E-Book (PDF) 
 


→ 
 


$19.99 USD 
 


→ 
 


PDF -  


 


Paperback 
 


→ 
 


$29.99 USD 
 


→ 
 


PB -  


 


Hardback 
 


→ 
 


$39.99 USD 
 


→ 
 


HB -  


                                 Book Title  
 


 Simple Banking Power of Attorney 
 


 Complex Banking Power of Attorney 
 


 Simple Financial Power of Attorney 
 


 Complex Financial Power of Attorney 
 


 Simple General Power of Attorney 
 


 Complex General Power of Attorney 
 


 Simple Power of Attorney 
 


 Complex Power of Attorney 
 


 Special Power of Attorney for Taxes 
 


 Durable Protecting Power of Attorney 
 


 Durable Power of Attorney for Final Disposition 


Book Code  
 


       =  SBPOA 
 


       =  CBPOA 
 


       =  SFPOA 
 


       =  CFPOA 
 


       =  SGPOA 
 


       =  CGPOA 
 


       =  SPOA 
 


       =  CPOA 
 


       =  SPOAT 
 


       =  DPPOA 
 


       =  DPOAFD 


* Suggested Retail Price 


                                                Item Code = Prefix  + Book Code 
 


                                                Example:             PB - SBPOA                                                            





